DMANC

The Direct Marketing Association
of Northern California

CERTIFICATION
WORKSHOP

Google Analytics 4.0 for Digital Marketing Masterclass
Three Module Series

Module 1: Installation, Configuration, and Statistics

Presented by Andreas Ramos
* Author of 22+ Books on Digital Marketing
* Adjunct Professor at Omnes Education and CSTU

* Wednesday, October 11th, 2023 | 12:00 p.m. to 2:00 p.m. PDT
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DMANC The Direct Marketing Association of Northern California

The Direct Marketing Assaciation
of Northern Califarnia

Certification Workshop

About Us

The Direct Marketing Association of Northern California (DMANc) was

formed to educate, inform and provide networking opportunities for C
marketing professionals in the San Francisco Bay Area and beyond. e et

The Direct Marketing Association
of Northern California

We have evolved to offering best-in-class live online courses and
workshops worldwide and certification program, taught by world-renowned
instructors. More than 2,500 professionals take advantage of over 100
workshops every year.

Workshops include:

® Digital Marketing + AlI. ® Influencer Marketing.

® SEO. ® Content Marketing.

® Google Ads. ® Copywriting.

® Google Analytics 4.0. ® Video Production for Social

® Looker Studio. Media.

® Email Marketing. ® Product Marketing and Account

® Social Media (Organic and Based Marketing (ABM).
Advertising). ® Sustainable Marketing.

® Podcasting and YouTube
Marketing.
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DMANC Become a Certified Sustainable Marketer (CSM)

The Direct Marketing Assaciation
of Northern Califarnia

Certification Workshop

® Earn a Certified Sustainable .
Marketer (CSM) certificate by l CEI'tIﬁEd
completing the 3-module series. r "
DMﬂm - Sustalna ble

'IJ'I.-.‘.-P-I.I. |-

® Take classes live online or
recorded, or a hybrid of both.

® Students who complete the CSM
certification program will receive
a frameable Certificate and a

digital badge for your website, ] - =3
email signature, or social Direct Marketing Association

profiles. of Northern California

® This Certificate also qualifies as 3
classes toward the Certified
Digital Marketer (CDM) program.

Tawe g

John Smith
ma
Certified Sustainable Marketer
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DMANC Become a Certified Digital Marketer (CDM)

The Direct Marketing Assaciation
of Northern Califarnia

Certification Workshop

®* Become a Certified Digital
Marketer (CDM) by completing
any eight courses within two
years.

is sto certify that

John Smith

® Take classes live online or

recorded, or a hybrid of both.
Certified Digital Marketer, CDM

Completed through the Direct M

® You decide the courses you want
to take.

iation of Northem California

arketing Associ
Date completed: May 31, 2021

® Students who complete a
certification program will receive
a frameable Certificate and a
digital badge for your website,
email signature, or social
profiles.

® If a certificate isnt in your plan,
you can take as few or as many
of the courses as you'd like.

Direct Marketing Association
of Northern California
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M About Andreas Ramos

The Direct Marketing Assaciation
of Northern Califarnia

Certification Workshop

* Director of the Digital Agency at Acxiom A 3{%%_@3"‘1’?

* Head of Global SEO at Cisco 'l | 1ol | 1
° Adjunct professor in digital marketing CISCO
* CMO at Lingolet.com @ngolet’

@ csTu S OMNES

w” EpucaTionN

Wy

Stanford IMlir

. . Ma!._sachusetl.s
University tnkchus ok

e EEEESR e
- s

il e
Design
[ =i

AMAZO0N #1 Best Seller
andreas.com
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M Let Me Know...

The Direct Marketing Assaciation
of Northern Califarnia

Certification Workshop

If I don’t speak clearly or too fast... let
me know! Send me a message via the
chat box (highlighted in yellow).

Shawna Owen

I don _t pause fpr questions. Ask Hey looks great, can you zoom
questions anytime. ' in on the first flow?

You can make your message private to

0]
me so nobody else sees your message.

For those on recorded video, write
down your questions with the slide
number and send to me at @Y Nice | like the animation
andreas@andreas.com

Ashlee York

Darrel Marquez

Looks great

Clara Arellano

Can we share this externally?

Sophia Mosley

| like this exploration
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M Twelve Months...

The Direct Marketing Assaciation
of Northern Califarnia

Certification Workshop

I update my slides for

every class. January February March April
S M T W T F S S M T W T F § S M T W T F S S M T W T F S
* Due to AI, I'm adding 12 1 2 3 4 5 8 1 2 3 4 5 6 1 2 3
lots of updates. Many 3 4 5 B 7 8 9 7 8 9 10 n 12 13 7 8 9 10 N 12 13 4 5 6 7 B 8 10
- 0 M 12 13 14 15 18 14 15 16 17 18 19 20 4 15 18 17 18 19 20 n 12 13 14 15 18 17
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use Al to get better 24 25 26 27 28 29 30 28 28 29 30 31 95 26 27 28 29 30
results and speed up 3l
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twelve months of your 30 A
last class. September October November December
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Go to DMAnc.org/Contact-
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M Twelve Months...
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DMANC The Video, the PowerPoints, and More

The Direct Marketing Assaciation
of Northern Califarnia

Certification Workshop

* The video recording of
this workshop will be
sent the day following
each module.

* It will be sent from the
email no-reply@zoom.us.

 If you don't get it, check
your email spam or junk
folder.

* Whitelist our email
address so it doesn’t go
to your spam or junk
folder.

« If you still don't receive
it, go to
DMAnNc.org/Contact-Us/.
We'll be sure to get it to
you some other way.
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DMANC We Want Your Feedback

The Direct Marketing Assaciation
of Northern Califarnia

Certification Workshop

Your feedback is very important to us.

We look at each survey and use the
input to improve the class and plan
future workshops.

We value your time, so we’ll send you
a $10.00 Amazon eGift card as a thank
you for completing the survey.

Your Amazon gift card will come from
gc-orders@gc.email.amazon.com
(please whitelist). If you don't see it
check Junk/Spam folders or contact us
using the DMARNc.org website and
Contact form.

amazon
Jit carg
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DMANC Agenda: What We’ll Cover Today

The Direct Marketing Assaciation
of Northern Califarnia

Certification Workshop

Module 1

e Why analytics?

e What is Google Analytics 4.0 (GA4)?
e Difference between GA3 and GA4

e Install GA4

e The admin panel

e Statistics in Google

Module 2

e Notes on using GA4
e The 14 GA4 reports
e Additional notes on using GA4

Module 3

e Notes on using GA4
e Use the Explore tool to create reports
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DMANC

The Direct Marketing Assaciation
of Northern Califarnia

Certification Workshop

Why Analytics?
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DMANC Web Analytics Answers Four Basic Questions

The Direct Marketing Assaciation
of Northern Califarnia

Certification Workshop

m

Lifecycle Acquisition: How visitors came to you
Engagement: By events, pages,
screens
Monetization: Numbers and revenue
Retention: New vs. returning

User Demographics and devices

Events Events and Conversions

Explore Make your own reports
Advertising Your advertising data wlhod g A 4

Configuration Configure events, conversions,
audiences, and more
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DMANC Why Use Google Analytics?

The Direct Marketing Assaciation
of Northern Califarnia

Certification Workshop

- Data-driven decision-making for digital .
marketing. Give co-workers useful data G I A ‘ t 4 0
that they can apply to their work. oog e na y ICS "

- Other analytics tools have different
definitions of the data.

- Google Analytics offers a standard for
your data that can be used by companies,
clients, agencies, contractors, and so on.

- Social media analytics data is not reliable.

Note:

- ~33m sites have installed Google
Analytics. Data at
trends.builtwith.com/analytics/Google-

Analytics
- ~9m sites have installed GA4.
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DMANC

The Direct Marketing Assaciation
of Northern Califarnia

Certification Workshop

Google Analytics
3.0 versus 4.0
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DMANC The Change from GA3 to GA4

The Direct Marketing Assaciation
of Northern Califarnia

Certification Workshop

§ Google Analytics 30 h Google Analytics 4.0

Date 2005-2020 October 2020 ->
The web The web of 2002 was The web is now websites, social
only webpages. media, video, devices (desktop,

mobile, tablet), apps, Bluetooth
tiles, and more...

What it can GA3 tracked pages as GA4 tracks segments (people,

track they opened. groups, etc.)

The details GA3 only showed that GA4 tracks events (clicks on links,

of tracking someone opened a page. downloads, views of videos, and so
on).

Range of GA3 showed only past GA4 uses Al, machine learning, and

data data. predictive modeling to show future
data.

Insight Web analytics of 2002 GA4 can adapt to future ideas.

can't deal with social,
video, audio, mobile...
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DMANC GA4’s New Visual Interface: Graphs and Tables

The Direct Marketing Assaciation
of Northern Califar

Certification Workshop

Channels & A save & ExPoRT =< sHeRE DT & INSIGHTS
Home B @ siven | i 4 B =
Jan 1, 2021 - May 16, 2021
Allusers + Add Segrment ’ P
100.00% Users : -
Users MY LSETE AneErsqE EnqapEmen ime Tortal revenue (B USERE M LAST 3D
Explorer ! i
» 18K 15K 1m 37s $58K 103
Summary SitelUsage GoalSer1 Ecommerce T3 134% (- 11385
FSERS PER ML
Users = | VB Selecta mewic Day | week | Momh | | o | % L
o vome o — l.' T p—
- e :
e " oF HAKT R EE
e . Linited Slates [
Canada 3
" i
Spain i
February 2021 Mare Wy 2021 2 3 4 5 B Argemina 3
dips = = Poscwding parizd Unfted Kingdom
Brimary Dimangior:  Defavlt Channal Grouping Madum  Other -
Secondary dimenzion — | SortTyps: | Defouk - Q| ad H e[zt Lagn Tdaws = View resimime —
Acguisition Behavior Conversions =Commems ~
Detautt Gl Grouni D ¥OUR NEW LUSERS COME FROM? WHAT ARE YOUR TOP CAMPAIEHE?
efault Ghannel Grouping — S
Bounce Rate 295 Ay Sessioa Transactions
sz & Mewloers Sassions = u::um i Revenus
= Insighus ) Mew ugers by Leer medium =
324724 52.27% 00:02:52 1.68% 5466 = $372,102.61
= - ol P : e - = | .= = % rCe ol MERAIM CECEINNE
oo s a 00 # AUTDMATED INSIGHT = W MEDILN ESSITN
g I—
- s . F3 E 1 0
O| 1. Direct 228,514 (226 224000 (= 208,554 (2 51.86% 442 00:02:54 1.74% | 5190 (ss95%) | §352.040.33 (2 Fnr;m]f-mrrnur:mwn.. 2% |wer than reeage for oy ]
peopls in Frankfurt, Germany. al 74K p D
) - Ga o ’ ’ - . e e M e e F mE
0| 2 Paid Search 9,340 | 8732 12014 (370 64.01% 345 00:01:44 075% | 90 (lasx STETE.ET (2oes Fram My 9 rafurral . .
1 refwrral dF 1Ak
0| 3. (Other) 3787 | 2655 (1113 6.605 (206 3337% 567 00:0416 1.06% | 131 (2am 5844321 (2273 opc it
#° AUTDMATED INGIGHT =D ks 1 epe 25
O| 4 Display 2,605 (1.06%) 2483 (1.04% 3461 [107% 2281% 219 00:00:52 0.03% 1 ooz $53.00 (0.01% .
Performance wask-over-wask °r i . —. i L 11N
0| 5 afilistes 1799 | 578 2602 63.87% 261 00:02:54 0.15% 4 §183.84 Fram i 0 5 - ey dtneh
arn iy 7
smail o™ I 43T
0| 6 Organic Search 289 2 707 30.40% 6.50 00:04:48 213% 17 $1020.32 (0.27%
O/ 7. Refera 2/ (paey 5 ook 584 (aiex 1815% 909 00:04:59 548% | 32 pam | $172584 (naew * = 1 2k
0| 8 socil 10 [0.00%) 0 (000% 17 (001 41.18% 6.12 00:05:34 5.83% 1 0% $59.20 (0.0% & Lam T days @ Freceding pariod
: (1 1-gof2 | £ | ¥ Womar all irsights =¥ Last 7 days = Wiew user acquisiion =¥ dams = Womw traffic sco.. =»

£ 125331 M - Refrash Ry

GA3 showed lots of data GA4: Simplicity. Visual. Information in groups.
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M GA4 Shows Your Answers in Cards

The Direct Marketing Assaciation
of Northern Califarnia

Certification Workshop

- WHERE ARE YOUR USERS VISITING FROM? HOW ARE ACTIVE USERS TREMDING?
Each card has questions and answers: : :
Users = bvf.‘_p_u_r]t_r_g User activity over time
®* Where do your new users come counTEY — e s
United States STK 1 134% 79K
e — '_-_-—____-_'_‘—-—-—___
from? _ - i BOK
India 1K 3 208% .7 oavE
What are your top campaigns? Canada 86K 11915 o 18K
.. . _ags Tail 4.6K 1 454%
®* Where are your visitors visiting i ’ o " TOAT
5 United Kingdom 53K 1 20.0% - 22K
from - China 5.6K 1 66.6% 20K
®* How are active users trending? Seain e
. _ r.-?s;.- 2 3 14
How well do you retain your users? Last 60 days + View countries - Last 7 days =
® Which pages get the most VleWS? HOW WELL DO YOU RETAIN YOUR USERS? WHICH PAGES AND SCREEMS GET THE MOST VIEWS? WHAT ARE ¥YOUR TOP EVENTS?
® User activity by cohort _‘."IE’W? by Page tltle and SCreen class !E_v_e_r:ut_l:_o_qr_'@ by _E_\i-:?l:‘l?. name
What are your tOp events? Based on device data only
Neck 0 Wes A s 2 Wieal 4 sk = PAGE TITLE AND SCREEM.. VIEWS EVENT MAME EVENT COUNT
° - —? Wee Wesk 1 Week2 Week3 Weekd Wesk3
What are your top ConverSI()nS * Al U 1000% 4.4 1 13 | 1a - Home 3K tT07% page_view 159K T 6.8%
A s8r8 LL% A% -3 T L ———
(] And more". Aer - A 10 -- Google Online Store 13K t 18.5% user_sngagement 69K T 6T%
-- Shopping Cart 11K T 40% scroll 28K T 6.3%
Apr11-Apri17 b —
Men's / Unisex...chandise Store 67K 1 7.3% view_item 29K T 25%
Aprl1B-Apr24 - -
2 The G le Mer...Store - Log | 54K 1.3% ion_ 23K 4.2%
You can click a card to get more e TheGosglenter. Serestealn 8 ! session-stan '
. ) AT £ - Ry Sale | Goegle ...chandise Store 653K T 9.0% first_visit 15K T 3.6%
Informatlon - May 2 - May 3 MNew | Google M.. handise Store 47K T 155% new_recent_active_user 13K T 4.6%
Way 3 - May 13 - B N
& wesks ending May 13 View retention — Last 7 days + View pages and screens —» Last 7 days - View events —>

© DMAnNc 2023 DMANC.org/certification Slide 18



M Don’t Look for GA3 in GA4. It's Not There.

The Direct Marketing Assaciation
of Northern Califarnia

Certification Workshop

GA3 was set up for you. GA3 had
104 reports, ready to use, plus...

® Views
® Dashboards
®* Alerts

® Most of the Admin panel

Those 104 reports are not in
GA4.

=
r—
GA4 has only 17 reports. You use E e

the Explore tool to create your
own reports.

Note: GA4 isn't an update or
upgrade of GA3. GA4 switched
from web metrics to measuring
audience and events.
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DMANC GA4: Still Under Construction

The Direct Marketing Assaciation
of Northern Califarnia

Certification Workshop

* GA4 was released
three years ago,
October 14th, 2020.

* But GA4 continues
to change.

* Jtems are added,
changed, or
removed.

* Google looks at
user data and
feedback.

Note: If you spot
differences between
my slides and your
GA4, let me know so
I can update.
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DMANC
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Goodbye GA3
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DMANC The End of GA3

The Direct Marketing Assaciation
of Northern Califarnia

Certification Workshop

e GA3 stopped collecting data in
late July. No new data.

e GA3 will shut down in late 2023.

© DMANc 2023 DMANC.org/certification
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M Make an Archive of Your GA3 Data

The Direct Marketing Assaciation
of Northern Califarnia

Certification Workshop

This GA3 account started
2007. It has 16 years of
data (GA4 shows only 14
months).

Make screenshots and
export data, such as:

® Traffic

®* Demographics
¢ Interests

® Language

® Location

® Devices

® Channels

®* Benchmarking reports
(no benchmarking in
GA4).

Make two sets of
archives: All time and
last twelve months.

Active Users @

B save b EXPORT = SHARE

a
All Users + Add Segment
100.00% Users

Active Users

% IMSIGHTS

2007 - Jul 11, 2023

1 Day Active Users 1 7 Day Active Users « 14 Day Active Users w28 Day Active Users

40,000
20,000
.)«I"i I| " Ay,
i h 2 v A o \
WA e I; WA LY, I,'ﬁ | |
g™ LY L W w0 1 i
i~ - S e | ATV, ot Y SSRCUCRUO < 1|\ ) 1 P A—— S
2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023
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of Northern Califarnia
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Use the Google
Analytics 4.0 Account
for the Google Store
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DMANC The Google Analytics 4.0 for Google’s Online Store

The Direct Marketing Assaciation
of Northern Califarnia

Certification Workshop

I have screenshots for
everything so you don’t
need to log in.

If you want, you can
follow along in your
own GA4 account, so
log into your account.

Or you can follow along
with Google’s public-
access GA4 account for
their online store.
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DMANC The GA4 Account for Google’s Online Store

The Direct Marketing Assaciation
of Northern Califarnia

Certification Workshop

To get to GA4 at Google’s online store:

All accounts > UA - Google Merchandi

1. Log into your Gmail account. A0 Analyties 1 Master View ~

Q. Try searching “Pageviewsin I;

2. Search in Google for “google analytics A Home
demo account”.

3. Or click this link

Audience Overview @

» BY Customization

sugport.goog_le.com/analvtics/answer e All Favorites Recents Q, Search

/6367342#access » @ Realtime
4. Halfway down the Google page, click » &  Audience : < QS S Y —

Access Demo Account. o . -

» »* Acquisition

5- TO the r|ght Of the G009|e Ana|ytiCS |090, o e Analytics Accountis Properties & Apps Views

click to get a list of accounts.

. Demo Account GA4 - Flood-It!
6. Select GA4-Google Merchandise Store. BB > i W
Note: The old GA3 account has UA- in its ID ,
— __ GA4 - Google Merchandise Store i |

number. = 213025502 I

Note: There are no views for GA4 accounts. _
UA - Google Merchan§se Store

Note: The item GA4-Flood It! is GA4 for the - UA-54516992-
app.
Note: The Google Store GA4 account doesn't

have some features and data. I will use

= G le Merchandise Store:
another GA4 account for those. Ho e RN
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DMANC

The Direct Marketing Assaciation
of Northern Califarnia
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Upgrade from GA3
to GA4
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DMANC Upgrade from GA3 to GA4

The Direct Marketing Assaciation
of Northern Califarnia

Certification Workshop

FirSt, ot cover I Aoy haven't i Q, Try searching “Any anomalies in sessio... ‘1 == 0 :
yet upgraded from GA3 to GA4. 07 All Web Site Data !

Next, we’ll see how to create a A ADMIN USER
new account with GA4 and GA3. .
k m+
® You add GA4 to your Google YTV - Create Account W=l -+ Create Property View
Analytics account. ' @ HealthMatters - - All Web Site Data -
® You will have both GA3 and , 2
GA4 accounts and data. fly Account Settings GA4 Setup Assistant B View Settings
o
° .
YOU keep YOUI" GA3 data (Untl| .8s HAccount User E Property Settings oue Wiew User
late 2023) » @@= Management “== Management
» Y AllFitters 2= E{;’,ﬁf&gﬁ;ﬁ{ M Goals
1. Click Admin (the gear icon in
the lower left corner). D ﬁ(l':sc‘[%r];t Change ¢ » Tracking Info J\ Content Grouping
2.In the Admin box, select . v
- . n Property Change it
Admin | Property | GA4 @ Trashcan O listory e
Setup Assistant. ) _
pg Data Deletion IE Channel Settings
2 Requests
Tip: Upgrade to GA4 now so it o HODUCT LINKING ¥ Ecommerce Settings
starts to collect data (you can ) - i |
learn GA4 Iater). e = Google Ads Linking Dd -;;th;:u ated Metrics
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DMANC Upgrade from GA3 to GA4

The Direct Marketing Assaciation
of Northern Califarnia

Certification Workshop

Select I want to create a Google Analytics 4 Property Setup Assistant
new Google Analytic 4
property (the blue Get
Started button).

You're currently using a Universal Analytics property. To join the future of Analytics, set up Google
Analytics 4 property below. Learn more about GA4

This Universal Analytics property remains unchanged and continues to collect data.

| 'want to create a new Google Analytics 4 property

B We'll create a new Google Analytics 4 property based on thiz Universal
) Analytics property
B —

-

I want to connect to an existing Google Analytics 4
property
Connect an existing Google Analytics 4 property 1o take advantage o

future tools to help complete your property configuration. You'll be
responsible for tagging your site.
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DMANC Upgrade from GA3 to GA4

The Direct Marketing Assaciation
of Northern Califarnia

Certification Workshop

Select Create Property.

Create a new Google Analytics 4 property

This wizard will:

« Create a Google Analytics 4 property. This will be a new property
without historical data. Dot worry, your origingl property is not affected
in any way.

« Copy basic settings from your Universal Analytics property. You can
start manually configuring additional settings like conversions,
audiences, events, and product links. Over time, more upgrade tools will
be available to help migrate these configurations.

« Activate enhanced measurement. Enhanced measurement is
automatically enabled so you can go deeper than page views to
mieasure user behavior and content success. You must ensure that no
personally identifiable information (P11 will be sent to Google.

This wizard can also:

& Based on your current tag setup, you'll need to install new
tags on your site to use GA4. Learn why

Mo, thanks Create property
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This brings you to the next
step.

Google Analytics 4 Property Setup Assistant  cennsctes

You have successfully connected your properties.

. . Learn more about Google Analytics 4 properties
Open GA4 by clicking See
your GA4 property (the . ) Explore and set up your GA4 property.
blue bUtton) _" n Feel free to take next steps for setup or simply explore Google Analytics 4 az you
i | have time.
7 |

AR See your GA4 property

¢y Connected Property

Disconnect
You can disconnect your properties at any time.
GAL PROPERTY MAME PROPERTY ID
http://food.com - GA4 273005

[LJ  Thanks for being an early adopter of the new Google Analytics. Send Feedback

We value vour feedback and will use it to improve GA4 properties and the setup experience over time.
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Next, add the new tracking tag.
Setup

Connected to http-wana weird-food com

Select Tag Installation. Assistant £ {
—
Get the most out of your new property by reviewing [F— -;&--
the following settings and features. By configuring
these now, you'll have more complete data for your ll
future analyses. ol

Learn more about this Google Analytics 4 property

(i) This is your new GA4 property. Your connected Open connected property

Universal Analytics property remains unchanged.

£ Collection

Tag inztallation 3
Add the global site tag 1o your web pages or the Firebase SDK to your app so you can collect event dat...

Custom event measurement
Measure custom events that are important to your business. Learn mare

Uzer D

f your business generates user IDs, use them for cross-platform, cross-device reporting in Analytics. Learn more

Enhanced measurement 3
Automatically measure deep website user behawvior and content success. Learn mare
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Note the Measurement ID at upper
left.

For this GA4 account, the measurement
ID is G-VSBKOMX (this is an
example).

Your setup will track page views,
scrolls, outbound clicks, site search,
video engagement, and file downloads.

For the next step, you get the new GA4
tracking tag.

® Click Global Site tag gstag.js (at
bottom).

* If you use Google Tag Manager
(GTM), click the second option
(more on GTM this in a few slides).

X Web stream details

STREAM LRL STREAM HAME MEASUREMENT ID
http://www.food.com http:/www.food.com - GA4 G-VSBKOMX i
STREAM ID STATUS -

2611252 Mo data received in past 42 hours. Learn more

+: Enhanced measurement

Automatically measure interactions and content on your sites in addition to standard page view measurement.

Data from on-page elements such as links and embedded videos may be collected with relevant events. You
must ensure that no personally-identifiable information will be sent to Google. Learn more
Page views Scrolls 0 Outbound clicks @ Site search
Measuring:
Video engagement e File downloads Show less @

‘R Tagging Instructions

JEe one of The 1olic ng 1o ELart oo E:'.':.:l{-'.?

Add new on-page tag Use existing on-page tag

ﬂ Global site tag (gtag.js) Use this if you're using a website builder or CMS-hosted site

Add the Analytics tag to your website to begin seeing data in your property.
Zoogle Tag Manager
b ( Add and maintain tags through a web interface to send data to Google Analytics. as well a5 other Google and

non-Zoogle tools.
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Set Up GA4
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To create a new GA4 account:

G(} gle Markgting Platform For Small Businesses For Enterprises Resources Blag Partners Support
1. Log into your Gmail account.
,ﬂ.nal':,r‘tics. Owerview Benefits Features Compare Sign in to Analytics
2. Or create a new Gmail account -

u

such as
MySiteMarketing@gmail.com

3. Open a new Chrome browser tab.

4.0
mllerr:(etingplatform.googl_e.com Get to kn OW 2
/about/analytics/
5. Click Start for Free. your CUStomerS
Get a deeper understanding of your customers. Google Analytics give
you the free tools you need 10 an a_.h-:-:L—..a for your business in one
Tip: Use team accounts, not personal
accounts.

Start for free
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Fill out the form. g
Al Analytics

1. Add the account name,
namely, your organization
(such as ford.com).

Account details

Account name (Reguired)
Y hore thisn one tracking 10

2. Checkmark Yes for Google p—
Products & Services to get S—
demographic information (age,
sex, language, location,

| Google products & services
interests, etc.). SRS TIKSESI TR RN 8 R AN VNS SIS BTSSR SRR ol 1) S0 IMETRS WP DGt SRR S S TR0

I¥ you have enabied =00gle ':I;F3|:- this setling W als0 apply 1o authenticated visitation data which is associated with Google user

3. Checkmark Yes to get
benchmarking which compares R AN T M
you r Site ’S pe rfo rma nce tO :"- :.""' :I.'-':l-C Z-'.JI'. '.'I"::'.' -- .I-'."I:.i.-’ -;:ft. l'-‘.t-'r::‘l.'. .I -"'t:: L-'. '.-Z"J- -'-.'Z::.'-‘;'.'.‘. 5 '-'."-l -';: .'-f C;“".'- ‘:':-G '.-|'"I$'-" Z‘.' I:r:: r.-:*'- '.'-_.‘Z -I ':":_
Others. before it is shared with others. Show Example

Technical support
4_ C||Ck Next. Let I:::; e technical support representatives access your Google Analytics data and account when necessary 1o provide service
& find solutions 10 technical issues
Account specialists
Give Google marketing specialists and your Google sales specialists access 1o your Google Analytics data and account so they car
Tip: I recommend you check all of i I Ry s i o
these. This gives more information
to Google so it can interpret your m
data.
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You can have up to 99 websites fide
(properties) in your GA4 account. Al Analytics -+

1. Add the property name, which is ) Secume eone
each website (ford.com,
fordtrucks.com, fordskateboards.com,
etc.) in your GA4 account.

a Property setup

Property details

Tip: Add “"GA4-" to the property name '.'.":_"‘Z":jt""r‘",L;“;',';‘:f"f , o
so you can tell it apart from GAA4. Firebase project
Create a Google Analytics 4 property 10 measure your web and/or app data
2. Click Advanced Options for more
settings. GAd-Ford.com
United States + GMT-07:00) Los Angeles Time *

| Show advanced options

m E-rl-..l.‘..!-l;-.l
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Business information Indust t

1. Choose the Industry Category for your ndustry category

business (nOt all Categories are Arts & Entertainment Jobs & Education

ilabl h - fit Help us tailor your experience by answering the following.
a¥a| ah €, SUCH as hon-profit of Industry cateao Autos & Vehicles Law & Government
cnurcn). ¥ category |
) Books & Literature = Beauty & Fitness Mews

2. Select the number of employees at Books & Literature Online Communities

People & Society

Business size Business & Industrial

your business.

l:I Small - 1 t2 10 employees

3. Checkmark the Options in the list. '::E:' Medium - 11 10 100 employees

Computers & Electronics Pets & Animals

- Finance Real Eztate
() Large - 101 to 500 loy
4. Click Create. ~ H.,arge : Empﬂ.ﬁfees Food & Drink eferenee
i ) Very Large - 500+ employees )
- Games Science
How do you intend to use Google Analytics with your business? {Check all that apply) Health Shopping
Tip: Don’t ignore this page. GA4 will Measure customer engagement with my site or app Hobbies & Leisure Sports
use your information to give you Optimize my site or app experience Horme & Garden Trave
SuggeSted aUdIenceS and Settlngs' Measure data across multiple devices or platforms Internet & Telecom Other
Note: Many categories are missing. Use [ optimize my advertising cost
feedback and ask GOOgle to add your [[] Increase my conversions
Category. [[] Measure content maonetization
Note: You can check these settings and [ other

update if needed. Go to Admin |

Property Settings | Property Details |
Industry Category
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Accept Google’s Terms and
Conditions (T&C): Google Analytics Terms of Service Agreement

United States -

1. Checkmark twice.

2. Click I Accept. ; = Google Marketing Platform

Google Analytics Terms of Service

These Google &nalytics Terms of Service (this "Agreement”) are

| also accept the Data Processing Terms as required by GDPR. Learn more

Additional Terms Applicable to Data Shared with Google

0 9& zes. Learn more

Google Measurement Controller-Controller Data
Protection Terms

The Mezsurement Services customer agreeing to these terms ("Customer”) has
entered inte an agreement with either Google or a third party reseller (as

- Ll o - - 1 e . - L L r
g | =ccept the Measurement Controller-Contraller Data Protection Terms for the data
that | ghare with Google.

| Accept | Do Mot Accept
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1. Under Tagging Instructions, Web stream details
click Global Site Tag.
STREAM URL STREAM MHAME MEASUREMENT ID
i i it’ : ford. GA4-ford.
2. From this point onwards, it's https://www.ford.com 4-ford.com 67063550y (O
the same process. Copy the
tag and add it to your website. STREAM 10 —_—
2611398249 Mo data received in past 48 hours. Learn more
3. Use GAChecker.com to make
Sure the tag iS on a” pages at +: Enhanced measurement
your site. Automatically measure interactions and content on your sites in addition to standard page view measurement .
Data from on-page elaments such as links and embedded videos may be collected with relevant events. You must ensure that
na personally-identifiable infarmation will be sent 1o Google. Learn more
O Page views Scrolls Q Outbound clicks e Site search Video engagement
Measunng: @

9 File downloads Show less

Tagging Instructions

o

Add new on-page tag Use existing on-page tag
ﬁ Global site tag (gtag.jg) Use this if you'ré using a website bullder or CMS-hosted site
bid Add the Analytics tag to your website to begin seeing data in your property.
Google Tag Manager
w ( Add and maintain tags through a web interfaces to sand data to Google Analytics. as well az other Googls and non-Google
tools
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Add the GA4 Tags to
Your Website
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The global site tag
(gtag.js) is in the dialog
box.

‘k Tagging Instructions

Add new on-page tag Use existing on-page 1ag

Use your mouse or click .
the double-box icon to B
copy the tag.

Global site tag {gtag.js) Use this if you're using a wabsits builder or CMS-hostsed site
Add the Analytics tag to your website to begin seeing data in your property.

Copy the global site tag into the <heads section of your HTML. Or, if you use a website builder
(e.q. WordPreas, Shopify, etc), copy the global site tag into your website builder's custom HTML

field.

Tip: You may need this ¢!-- Global site tag (gtag.js) - Google Analytics --» D
t in it on cscript async sro="hitps:// wwe.googletagmanager . com/gtags jsfid=G- |__
dag again, so save It o VEBEAMMEOW ">« fscript s
your computer as a text cscripts
file (nOt a Word dOCX). window.datalayer = window.datalayer || [];

function gtag(}{datalayer.push{arguments});}

gtagl"js', new Date());

gtag{ config', "G-VSBKEMXIDW");

Cfsoripts
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To add tags in WordPress (or any CMS): _
1. Open WordPress with Administrator Insert Headers and Footers » Settings

access. | — K Improve Your Site
2. Install and activate the WordPress Insert
Headers and Footers plugin. Scripts in Header Wan1 16 take your site 1o the
3. Go to WordPress | Settings | Insert €'-- Global site tag (gtag.is) - jle Analytics --> | .:r:cci:.-:-utm:lr::.l:a =-nr_m_'-'_-'ur_
Headers and Footers (red arrow at G e "hetps://www, googletagmanager. con/gtag/ ja T id=UA- . VRPN T et
bottom). s
4. Paste the GA tag in the Scripts in Header window.datalayer = window.datalayes
box (red arrow at top) (not the Scripts in FNRGELON SRENT € 1GRSELATIY- FUSLIATgII
Body box). - i ity
5. This adds the tag to all pages at your site.

6. Click Save.

Settings

Thase scripls will b prnted in the <heods section

Scripts in Body

Tip 1: The MonsterInsights plugin adds
analytics data to your WordPress panel.

The GA Google Analytics plugin by Jeff Starr is
free.

Tip 2: If you're using other CMS (such as Wix,
Squarespace, etc.), search in Google for “Add

google analytics tags to Wix” or similar. Sudon acalunn wil b prined Jusi balow thibssaies BEIES wo Insert Headers and

Note: This works for GA3, GA4, and any tag _ oo
(Facebook, Instagram, LinkedIn, etc). Scripts in Footer
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If you have many tags (Google Ads .
conversion, Facebook, Twitter, € ( TagManager = aisccouts @ Search workspace i O
LinkedIn, remarketing tags, etc.), I

recommend the Google Tag

Manager (GTM). Workspace Versions Admin GTM-FCWS  Workspace Changes: 0 Preview m
This lets you add, edit, pause, and "
remove tags without asking the CURRENT WORKSPACE
;"aecbhd?i‘r’nt:am or IT to make changes Default Workspace > New Tag — Now Editing Live Version
H .GTM b bit | Choose from aver 50 Default Workspace Version 3
owever, can be a DIt compleX tag types

to learn and use. Many mid-size and | '
large companies don’t use it. If your m Overview
current tagging method works, you Add a new tag > Published a month ago
don’t need GTM. B Tags by andreas@gmail.com

Q] Triggers ,
Tip: Be sure to click Submit (at Description Workspace Changes Latest Version
upper corner). Bd Variables O O O Version 3

Medifiard 2 morth ann

Note: There are TWO parts to a GTM e - i i
tag. One part goes in the HEAD and B Folders Modified Added Deleted by andreas@gmail.com
the other goes in the BODY. Many : T ,
webmasters are accustomed to tags C Templates Edit description > Manage workspaces > Latest version ?

with only one part.

Tip: How to install GA with GTM: See o
GTM+GA4 by Julius Fedorovicius. Activity History >
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Eile Edit 5Selection Find VWiew Gote Tocols Project Preferences Help

If the website is built in HTML5, . — .
you can add the tag by hand with ¢ lang="en">
your HTML code editor such as <head>

Sublime, EditPlus, etc. async src="https://www.googletagmanager.com/gtag/js?id=G-VSBKOMX2QW" ></

>
. Open the text editor. window.datalayer = window.datalayer [1;

function gtag(){dataLayer.push(arguments);}
. Use global search/replace. gtag('js’, Date());
. Paste the GA tracking tag after
the <HEAD> code (line in 2). gtag('config’, 'G-VSBKOMX2QW');
. Upload all pages to your server. >

. . . , charset="utf-8">
Caution: Do this Only if youre name="viewport" content="width=device-width, initial-scale=1, shrink-to-fit=no">
familiar with code editing. NAME="robots" CONTENT="all, index, follow">

. . rel="shortcut icon" href="favicon.ico">
Mistakes can be difficult to undo. d>
Make a backup before you start.

Note: In the past, Google

recommended other positions for
the tag. Google now says the tag
should be at the top of the page.
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Use GAChecker.com to see
if the Google Analytics tag is GACheCker-CO m

on every page at your site.

* Free up to 10,000 pages. https://andreas.com Check Your Site
® Check any site (your site

. Checks Up to 10,000 Pages
or other sites).

Showrows | Withouttag v || Google Analytics Classic v f-:now Exnort io CEV

G;fal Universal | Analytics | Analytics
Analytics | Classic | Remarketing

® Checks for Google Tag
Manager (GTM), Global
Site Tag (GA4), Universal
Analytics (GA3), Analytics
Classic (obsolete),

https://andreas.com/sitemap-2019-06-23..ml

R 152 hitps:/www. andreas.comisitemap-2019-06-23 xml
Remarketing tag.
36 hitps:/fandreas.comfylva-hagner html
S .
Fllter the reSUItS to see 33 hitps://andreas.com/y2kiindex_himl

the pages without the tag.

®* Export the list to CSV so
you can fix the pages with
missing tags.

Note: If GAChecker shows
duplicate tags for a page,
then delete one of the tags.
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What about the GA3 tags?

¢l-- Global site tag (gtag.js) - Google Analytics -->
Keep or delete? E \B%98-] g ! 0
cscript async src="https://www.googletagmanager.com/gtag/js?id=G- |_

°* When (if) GA3 VSBKEMX20W" >< /script>

completely shuts down, cscript>

you can remove the GA3 window.datalayer = window.datalayer || [];

tags. function gtag(){datalayer.push({arguments);}
gtag('3js’, new Date());

* But they're harmless.

You can have both GA3 gtag('config', "G-VSBKEMX20W');
and GA4 tags on the ¢/scripts
site.
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Additional Admin
Settings
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All accounts »

o) Analy‘tics All Web Site Data ~ O\ Try searching “"Compare bounce rate this week with last week”
A ADMIN USER
v oy
PYPORll L Create Account SIS - Create Property LU+ Create View
xc
P2 By Account Settings GA4 Setup Assistant B View Settings
22 View User Management
» )
2%+ Account User Management [ Property Settings M Goals
r 22+  Property User Management A Content Grouping
o Y AllFitters <> Tracking Info ¥ Filters
o A . et D) Property Change History -~| Channel Settings
L CCOUl ange History
Dd Data Deletion Requests W Ecommerce Settings
'i Trash Can Dd Calculated Metrics seTa
FRODUCT LINKING PERSONAL TOOLS & ASSETS
=.| Google Ads Linking e
Z|= Segments
El  AdSense Linking ; Arnotations
[l Ad Exchange Linking
- iy Multi-Channel Funnels Settings
= All Products
Postbacks ~~| Custom Channel Grouping sTs
=L %" Audience Definitions ¥ Custom Alerts
Dd Custom Definitions (2 Scheduled Emails
= Dd DataImport Y Saved Reports
n Share Azsets

© 2021 Google | Analytics home | Terms of Service | Privacy Policy | Send feedback

© DMAnNc 2023 DMANC.org/certification Slide 49




DMANC ..1s Just a Few Options in GA4 Admin Panel

The Direct Marketing Assaciation
of Northern Califarnia

Certification Workshop

[u] ADMIN USER

seceun

L & Account Settings
- fccount User Management
all Filters
' @ A
[0 f:l Account Change History

= i Trash Can
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Add a bit of text so you can tell the difference
between GA3 and GA4: Al Favorites Recents Q, search Visit Platform Home |

1. To find GA3, go to the Google Analytics
logo at the top left of your analytics

screen. -
L] l ‘ ﬁ . --

2. Just to the right of the logo, do a
mouseover and you'll see the various GA

accounts. Analytics Accounts Properties & Apps Views

3. If the account number starts with UA-, andreas.com GA3 andreas.com 1. Raw Data .
ans " - 3 - » - B <
it's a Google Analytic 3.0 account. If the S — s - 25 -
number doesn’t have UA-, it's GA4.

Tip: Edit the names to see the difference: Demo Account GA4 andreas.com Open Y7 2. Test afilter =

. ] 54516992 g e

1. Open GA3 and click Admin | Property . ’
Settings | Property Name. Change the 3. Filtered D._.
property name to GA3-company.com 33 v w

2. Open GA4 and click Admin | Property
Settings | Property Name. Change the
property name to GA4-company.com

Tip: You can also add Use this One
Company.com to the name.
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Turn on several settings to Sl + G Ao Acconmt Narme
share data o

Country of Business

1. Click the Admin icon. 2 domet e United States =

1 Filars Data Sharing Sattings (B

2. Select Admin | Account
) mscourt Changa Hismory ::..: =11 .L.:.:..' ..'.='.'. :.li:”'.'.. : .-I'.:.':.-.."...: Analytics ["Google Analytics dena") ie secure and kepl confidentia hig data is used 1o maingin and prorect the Google Analylics
Settings b CERCUEr SErvICe, and T pedio EVELEM Cirical OpEralein:. - .

3. Google Products and 35 S A e SR SR W T~ 0
Services: Turn this on to
get demographic data (age, e = . e
gender, language, location, W Therontialier corteiice ate proser o Sessms forstats et fiom fhis ot wex sooegien on Syl §1; 10
etc.).

Benchmarking

rrribUie ANaRYMIUS data 1o an aggregate data 52110 enable features ke henchmariang and publicat

4. Benchmarking: Turn this Frmarion about Your we e 1 6roved an Combined wih o anonymas
on to get data on how your Technical support |
Slte Compares W|th Other Let Goegle technical suppodt repregentatives access your Google Anahnics data and acceunt when necessary o provide service and find solutions o 1echnical issues
Sites ] Account specizlists

H Zive Google mark=ting specialisis and your Google seles sp=cralists access to your Google Analytics dala and accound so they can find ways 1o
configur

guratian and analysis, and share optimization tips with you, If you dons have dedicated sales specialists, g

5. The last three checkboxes e Google sales expert acces 1 your 31 AN cc5un, 0 Y0 €an OF e n AEp snalyis, i
give Google access to your Learn how Google Analylics galeguards vour gata
Data Pracessing Terms
account.
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Choose who has access and
the level of access to the %
account.

andreas.com

Account permissions zrows Q  search =

AR

settings for each user. Edit, Collaborate

Users View user's account details

1. Click the Admin icon. [] Name * =i Permissions (@)
i . Edit, Collaborate, Read & Analyze, Manage .
2. lSjelectMAdmln | Account [] ) AndreasRemos  ance=Smm=te— j .rS a yze, Manag :
ser Management. N =€
- . Edit, Collaborate, Read & Analyze, Manage .
3. Review the access [ =- o Users .
]

Tip: Give only necessary
access. Don’t give everyone

. Femove access
Edit access.

Tip: Take the opportunity to
review access in GA3. Lower
their access level. Delete
anyone who should not be
there.
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By default, GA4 keeps only two months

(60 days) of visitor data. 8 ADMIN USER
: ®©
Increase this to fourteen months. Eraperty
L }-. GAA (754528754) -
e Click Analytics | Admin | Property neress com GA4 (zeszaTay) User and event data retention
. . »
| Data Settings | Data Retention. = Setup Assistant
Ch ¢ ; ths to f ; r B You can change the retention period for data you senc
[ ] of e conciated with conkias car identifiers nr
ange rrom two montns to rourteen F Froperty Settings t_ha_ ,__a,_-- -,_I_ with cookies, Llf_- ,_I_._ |,|f|_L_, o
months. » & advertising identifiers. These controls don't affect most
standard reporting, which is based on aggregated data
« Click Reset User Data. If a visitor F © ams Property User Management Changes to these settings take effect after 24 hours.
' . Learn more
returns, the data stream continues. If » G ZZ Data Streams
not set, visitor data is deleted. Event data retention (3 14 maonths -
R ; Data Settings
® Data Callection Reset user data on new activity (3 .
Tip: Turn on Data Collection. e Data Retention
. Data Filters
Note: Google may offer more time for a - E Cance
fee. T, Datalmport
Note: Use Data Filters to create © =8 Default Reporting Identity

filters. Currently, only two filters: block
internal traffic or developer traffic.
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ge History

See who has made changes
to the account.

(This item is not in the
demo account).

1. Click the Admin icon.

2.Select Admin | Account
Change History.

3. Use the filters to see who
made change, what
changes were made, and
the date of change.

Tip: Use this to ensure your
staff, contractors, and
agencies are doing work.

ADMIN

USER

e

anareas. com

' B

alg
—

v
o

Account Settings

Aczcount User Management

All Filtera

Account Change History

Trash Can

Change history

04/18/2021 - 03/18/2021

Any item type *

Time

May 18,
2021 at
2:15:25 PM
GMT-7
May 18,
2021 at
2:15:25 PM
GMT-7
May 18,
2021 at
2:15:25 PM
GMT-7

Any action =

Location
type

Account

Property

Property

E Account | andreas.com

Location
name

andreas.co
m

http:/fwww
weird-
food.com -
GA4
http:/fwww
weird-
food.com -
GA4

Changed by anyone =

tem type

Property

Web data
stream

Data filter

Item name

httpzf e,
weird-
food.com -
GA4
http:/fwww,
weird-
food.com -
GCA4

ntermal
Traffic

Fewer
filters

Action

Created

Created

Created

Changed by

AN =———

ymgmail (D

.com

ance==mc
=r¥Dgmail (D'

.com

sl l=—— ~

cdgmail (D

.com
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Filters in GA4
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(al ADMIN USER

GA3 had problems with

. .
data so it required many Account
ﬁlters' - Enareas.com N Displaying Filters for Universal Analytics Properties only. Filters cannot be applied 1o Google Analytics 4 Properties.
» @
These problems have . © | [lg AccountSettings
been fixed in GA4 so L _ Search
. e Account User Management
most filters aren’t & Fier Name | FiterType Views
. ¥ All Filers
necessary' 9 Add Clesing Slash to URI Advanced
. . » [0 %) Account Change History
GA4 has baS|C f||terS, Andreas’ IP addresa Exclude 3
SUCh as |Ower case for R i Trash Can Block internal office traffic Exclude
search terms, URLs
! ! E Black Traffic from Syria Exclude ]
URIs, and so on. . i3
Full URL Advanced 0
- Lower Case Search Terms Lowercase
db
Lower Case URI Lowercase
£6:
Lower Case URL Lowercase 2
@ Showrows | 10 - Goto |1 1-100f19 <« ¥
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Why exclude an IP address?

Generally, you don’t want to track
internal traffic. This dilutes your
general traffic.

Note: People working from home,
likely have a DSL with a dynamic IP
address, so their IP address may
change. When it changes, the filter
won't work.

Part 1: Add the IP address to
exclude

1. Collect the IP addresses. Send an
email to your staff with
WhatIsMyIP.com. Ask them to
click the link and copy the number
(such as 67.180.90.20) and send it
back to you.

. Click GA4 | Admin.

w N

. Select Data Streams.

4. Select the property (website)
where you want to add the filter.

5. Select More Tagging Settings (at
the bottom).

6. Select Define Internal Traffic.

7. Select Create.

8. The Rule Name: Enter the

name of your office, your
home, the person, etc.

9. Set traffic_type value =

internal

10. IP addresses: You have several
options:
* IP address begins with...
* IP address contains...
* IP address ends with...
* IP address equals...

e IP address is in range (CIDR
notation)

11. Choose the relevant option. If
this is for your house, choose
"equals". For an office with
many IP addresses, such as 10
through 80, use a slash, so if
the office IP is 192.0.2.10
through 192.0.2.80, use
192.0.2.10/80 (talk with your
network support team to get
the range).

12. Click Create to save.

Part 2: Test the Filter

1. Click GA4 | Admin | Data
Settings | Data Filters

2. By default, this is set to exclude
any traffic that is marked as
Internal Traffic (which you
defined in Part 1).

3. The Filter State is set to Testing.
If the event is triggered (an IP
address matches the internal
value), it will be reported in "Test
Data Filter Name".

4., If the test report is good, you can
switch the filter to Active.

To block internal traffic from other
staff and contractors, repeat these
steps. Send an email with the link
WhatIsMyIP.com and ask them to
click the link and copy the number
(such as 67.180.90.20) and send it
back to you.

Part 3: See the Results

Visit your website with several
different browsers (Chrome, Edge)
and devices (desktop, mobile)

1. Wait 24 hours.

2. Go to GA4 | Life Cycle |
Acquisition | Traffic
Acquisition.

3. At the top, click Add
Comparison.

4. At the right, in the box for
Select Dimension, scroll down
and select Test Data Filter
Name.

5. In the box Select Dimension
Values, select Internal
Traffic, checkmark it, click OK,
and click Apply.

In the graph at the left, data shows
internal traffic.

In the table at the bottom, you
may see your website and filtered
visits.
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How to Configure
Dashboards, Views,
Automated Reports,

and Alerts
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Dashboards, views,

automated reports,

alerts, and more do Sort by i B2 3|z Occam's Razor Awesomeness
not exist in GA4. ® Most popuiar U
Latest AR (401) ¥ 13718 an 34 [ W Tweet
. Highest rating A collection of my top Segments, custom reports and dashboards critical ~ Mere by Avinash
You create customized for any Analytics user
. Filter by ranking

reports in GA4. q p o

1 2 3 4 5

' Show unrated HH E|5 New Google Analytics User Starter Bundle

By The Google Analytics Team Sep 20, 2013
Filter by category
wdkdkkd (177 Sta02052 W G (24 m W Tweet

7] Show all categories A bundle of the must-have dashboards, custom reporis and Segments for  goonic kraiytos
Acquisition any new Google Analytics user. Includes: Really Engaged Traffic ) Team
Analytics Academy segmentation analysis, Visitor Acquisition Efficiency analysis, Mobile

) metrics by hour segment, SEQ: Referring Pages custom...

Branding

Campaign Import

Conversion

Display Advertising

Ecommerce m B3 M Content Analysis Dashboard

Engagement By Vagelis Varfis | Nudge Digital Mar 14, 2014

Enhanced Ecommerce kdddkd (112) 2+ 142842 W G |9+ m o Tweet

Lead Generation This Content Analysis Dashboard is all about analysing and providing More by Vagelis

Mobile insightful data that will help you evaluate the efficiency of the content in Varfis | ‘élffgel
your website. Based on these widgets you will be able to see which one gt

Organic Search
Paid Search

of the pages are underperforming/overper ..

Go to Gallery Close
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GA4 On Mobile
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152 A 1758 #Tdm
GOogle AnalytICS App: = Try "Users last week :\' b4 Date range
® Free at the Apple or gy A £ 2 s
Google app Store. Behavior overview Lot deva ;
e For Apple iOS and ‘.5':::(;. ?B.il:'H Thiz woek
Android. i i
156,845 2,358 [ 4 148 Lt Wik
® Set time ._ e

comparisons. E\A/ =

® Light or dark theme.

- Comparne .
k o v-/
Note: The mobile screen R P il s S P+ P P
is too small for practical ¥ e .
use. The mobile app may P Prececing yesr
be User| |n an Py i N . I-:-r:l Page path and screen class by Views
emergency or help you to e G

fall asleep at night.

T Cowsriry by Ligers
17,351 -745 [ 4 4.14%)
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Send Feedback to GA4
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When you see something is Tech detail.

missing or broken, send feedback. . Send feedback
e All Users

Have feedback? We'd love to hear it, but
please don't share sensitive information. Have
guestions? Try help or support

1. Click the information icon at
lower right.

2. The popup lets you make a
screenshot and add your
questions or notes.

Include screenshot

Google is constantly changing GAA4.

Go to the Legal Help page to request content changes for
legal reasons. Some account and systam information may be
sent to Google. We will use the information you give us to
help address lechnical issues and o improve our sarvices
subject to our Privacy Policy and Terms of Service

CANCEL

SEND
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Because G_009|e shows First user medium ~ 4=  New users Returning users Engaged sessions Engagement rate  Engaged sessions
numbers, it's easy to see
the difference between 51,724 14,250 52,949 62.35% 0.88
b Totals
numopers. 100% of total 100% of total 100% of total Avg 0% Avg 0%
But we run into trouble if _
we compare high values 1 organic 21,292 9,276 21,096 65.63% 0.91
(20,000 impressions) and 2 (none) 20,277 6,793 24,037 62.89% 0.90
low values (7 impressions) = e e o '
as if they’re the same. 3 epe 5,910 715 2,997 42.16% 0.50
In this example, email erral
o A g - - F oy -
engagement is 72.09%. 4 reterra 4010 1,312 4,362 65.15% 0.93
Ecl’;’]a” is the winner... or is 5 affiliate 123 27 113 67.26% 0.86
We can use a b|t Of G |:|'|E|t SE't:] 105 27 a9 30.89% 0.50
statistics to understand the . ; -
data. 7 40 62 1.24
a8 (data deleted) 0 107 223 71.25% 1.99

Note: Google Analytics
doesn’t explain numbers.
Many users make mistakes
with data.
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Let’s say there are two items, such as
two keywords, two ads, two images, two
political candidates, three dogs,
whatever. This can be two, three, four,
ten, whatever.

_Item | Impressions | Clicks | _ CTR __
A

1458 64 4.39%
B 1583 63 3.98%

A has a higher CTR, but B has
more data.

Which is going to win over the
long run?

How much data do we need to
make decisions?
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Let’s calculate the statistical confidence for +/-3% Ad Clicks Impr. CTR
. , . L _ Air Evac Air Ambulance 64 1,458 4.39%
1.The first item’s CTR will average within 3% of 4.39%: Affordable Peace of Mind for
4.39% X 0.03% = 0.1% Only $50/yr. Join Now.
2.This means the first item’s CTR will range by 0.1% up i _ha EI O VaC-ecoper
and down: Ay o
4.39% + 0.10% = 4.49% et iy o I
4.39% - 0.10% = 4.29%

3.The range of the first item’s CTR can range from
4.49% (high) to 4.29% (low).

4.Do the same calculation to find that the second item’s
range:

3.98% + 0.10% = 4.08%

3.98% -0.10% = 3.88%
Conclusion:

* A’'s lowest range is 4.29%

* B’s upper range is 4.08%

* A is likely to perform better than B.

Tip: You can easily add or subtract 0.1 to
CTR to get the range.
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The more data you have, the better the

certainty.
" Data | Range
2,401 +/-2% Sample Size = 2,401
1,067 +/-3% Margin of Error = 2%
600 +/-4%
384 +/-5%
96 +/-10%

Sample Size = 600
Margin of Error = 4%

If you have 1,067 impressions and the two CTRs are
4.39% and 3.98%, then you can use +/3% to tell .
them apart. Sample Size = 384

Margin of Error = 5%
Sample Size = 96
Margin of Error = 10%

But if you have only 96 impressions, the +/- range
is 10% and the two CTRs may overlap.

Insight: Collect enough data until you can see a
statistically-meaningful difference between
numbers.

Note: See wikipedia.org/margin of error

| | | | I
40% 45% 50% 55% 60%
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Keep Up with GA4
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Google’s list of GA4 changes: What's new

* https://support.google.com/analytics/answer/9164320 Meet the next generation of Google Analytics

As of October 14, 2020, a Google Analytics 4 property (formerly known as an
"App + Web" property) is now the default when you create a new property.

GOOgle Search Central has he|p, information, and Universal Analytics refers to the previous generation of Analytics. This was the
diSCUSSiOﬂ. They sometimes pOSt updates about changes: default property type for websites prior to October 14, 2020. Learn more.
* developers.google.com/search?hl=en 2021 releases N
Google’s Twitter accounts: April 23,2021

. . March 12, 2021
« Google Analytics at @GoogleAnalytics ebruary 10, 2021
« Google Ads at @GoogleAds January 22,2021

« Google Search at @GoogleSearchC

April 23, 2021

You can also search Twitter for #GA3, #GA4, or #UA Gaming concepts in Analysis

analytics. We have added a series of metrics in Analysis commonly used by gaming
properties, but also useful for a variety of other apps or sites.

The metrics added are a combination of user metrics (e.g. users who at at

Three (free) newsletters: least one purchase in the last 7, 30 or 90 days) and revenue metrics (e.q.
average purchase revenue of all your visitors ARPU or average revenue of only
+ SearchEngineWatch.com visitor who purchased ARPPU).

« SearchEnginelLand.com
+ SearchEnginelournal.com

po— r— . " -

R
— R - — —
And me: s :I :I e ———
« On Twitter at @andreas ramos -—
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Summary
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DMANC what’s in the Future for Analytics?

Analytics to all digital
devices: Cars, bicycles,
watches, TVs, alarm clocks,
game consoles, refrigerators,
Bluetooth tiles, dog collars,
thermostats, digital photo
frames, running shoes...
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Module 1

e Why analytics?

e What is Google Analytics 4.0 (GA4)?
e Difference between GA3 and GA4

e Install GA4

e Install GA4 and GA3

e The admin panel

e Statistics in Google

Module 2

e Notes on using GA4
e The 14 GA4 reports
e Additional notes on using GA4

Module 3

e Notes on using GA4
e Use the Explore tool to create reports
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The video recording of
this workshop will be sent
from the DMAnNcC.

If you don’t get it, check
your email spam or junk
folder.

Please whitelist our email
address so it doesn’t go
into your email spam or
junk folder.

If you don't receive it, go
to DMAnc.org/Contact-
Us/ form. We'll be get
this to you some other
way.
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Marketing SEO
* Account-Based Marketing (ABM)  SEO Search Engine Optimization
for Small-to-Medium Companies - LinkedIn Profile Optimization We constantly add new courses.
« Affiliate Marketing (LPO)
* B2B Market Strategy All courses available live and

Development

_ _ Ads in Google recorded.
* Email Marketing - Google Ads
* Using Behavior Marketing _ _
« Sustainable Marketing New _ See a full list of upcoming
Analytics and Data live and recorded workshops:

] ) « Google Analytics 4.0 https://dmanc.org/digital-
Social Media +  Google Looker marketing-certification-workshops/
* Podcasting
*  Youtube Marketin ]

J Marketing+Al

* Influencer Marketing
e Social Media Fundamentals
* Social Media Masterclass

* Marketing+AI New

* Meta, Facebook, Instagram, Content Marketing
Pinterest, and Tiktok advertising « Content Marketing
* LinkedIn Advertising ¢ Copywriting Masterclass New
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Andreas Ramos Andreas Ramos at LinkedIn

e Email: andreas@andreas.com

 Twitter: @andreas ramos

* LinkedIn: linkedin.com/in/andreasramos/

Send follow-up questions and I'll reply.

Laurie Beasley, Director of the DMANCc
 Email: |Ibeasley@beasleydirect.com
 Twitter: @BeasleyDirect

* linkedin.com/company/beasley-direct-and-online-marketing/

The Direct Marketing Association
of Northern California

© DMAnNc 2023 DMANC.org/certification Slide 77


mailto:andreas@andreas.com
https://twitter.com/andreas_ramos
https://www.linkedin.com/in/andreasramos/
mailto:@lbeasley@beasleydirect.com
https://twitter.com/beasleydirect
https://linkedin.com/company/beasley-direct-and-online-marketing/

DMANC We Want Your Feedback

The Direct Marketing Assaciation
of Northern Califarnia

Certification Workshop

Your feedback is very important to
us.

We look at each survey and use the
input to improve the class and plan
future workshops.

We value your time, so we’ll send you
a $10.00 Amazon eGift card as a
thank you for completing the survey.

Your Amazon gift card will come from
gc-orders@gc.email.amazon.com
(please whitelist). If you don't see it
check Junk/Spam folders, or contact
us at DMAnNc.org’s Contact Us form.

amazon
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See You in the Next
Workshop!
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