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LPO: LinkedIn Profile Optimization

Presented by Andreas Ramos

• VP of Digital Marketing at Beasley Direct and Online Marketing

• Adjunct Professor at CSTU

• Author of 14 books on SEO

• Wednesday, December 11th 2019 | 10:00 a.m. to 12:00 p.m. PST
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• The Direct Marketing Association 

of Northern California was 

formed to educate, inform and 

provide networking 

opportunities for Direct and 

Online Marketing professionals 

in the San Francisco Bay Area

• We hold monthly luncheon 

seminar meetings, certification 

workshops, periodic half-day 

seminars, and provide 

opportunities for the best in 

learning and job networking in 

the Northern California 

marketing community

The Direct Marketing Association of Northern California 
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DMAnc Certification Requirements

• A certificate with the 

completion of any eight courses 

within two years of starting

• If a certificate isn’t in your plan, 

you can take as few or as many 

of the courses as you’d like

• Students who complete a 

certification program will 

receive a frameable Certificate 

of Completion and a digital 

badge for your website, blog, 

email signature, or social 

profiles

https://dmanc.org/certification-old/
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About Andreas Ramos

• Director of the Digital Agency at Acxiom

• Head of Global SEO at Cisco

• VP of Digital Marketing at Beasley 
Direct and Online Marketing
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Let Me Know…

1. If I’m not speaking clearly

2. Or I talk too fast

3. Let me know! 

4. Send me a message via the chat box in GoTo Meeting

5. Your messages will be private. Nobody else can see your message

https://dmanc.org/certification-old/


Certification Workshop

Slide 6© DMA-NC 2019 DMANC.org/certification

• How LinkedIn works (the ATS)

• How to improve your LinkedIn profile

• Posting in LinkedIn

• Points for your postings

• LinkedIn Sales Navigator

Agenda: What We’ll Cover Today

https://dmanc.org/certification-old/
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Why Use LinkedIn 

https://dmanc.org/certification-old/
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Several Uses for LinkedIn for Your Company

• When people research your 

company, you can show credibility 

and authority 

• People can find the key people at 

your company

• Your company can find business 

connections or partnerships

• Post in LinkedIn to reach key 

people

• Use LinkedIn ads to reach 

targeted audiences

• Be found by job seekers

https://dmanc.org/certification-old/
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Before You Start to Edit 
Your LinkedIn Profile 

https://dmanc.org/certification-old/
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Before You Start Your LPO

Check your LinkedIn score before 

you start

1. Log into your LinkedIn account

2. Scroll down to Profile Strength

3. Make a screen shot or write 

down your level and percentage

4. After you’ve made changes, 

check your score again to see if 

your profile improved

Tip: If your profile is incomplete, 

click the profile box to see what 

you can improve.

https://dmanc.org/certification-old/
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When You Have a Good Profile…

You get an All-Star badge for 
your profile

https://dmanc.org/certification-old/
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Use Sales Navigator to See Your Score

• If you use Sales 
Navigator, you can 
see your score

• Mouse over the links 
in your score to see a 
series of slides on 
how to improve your 
score

• Get a before/after 
screenshot to 
compare your work

https://dmanc.org/certification-old/
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LinkedIn ATS

https://dmanc.org/certification-old/
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ATS uses AI / machine learning to look for patterns 
in resumes and assign scores, based on:

• Score based on search terms

• Score based on a specific job description

• Similarity score to another resume

• Your connections in your field

• Recommended by experts in your field

• Your activity in LinkedIn

• Score on the recruiter’s feedback. The recruiter 
rates 100 resumes to develop a personal 
scoring bias.

• Additional filters: 

• Exclude resumes outside an area

• Minimum schooling requirements

• Minimum work experience requirements

• Required skills or competencies

98% of Fortune 500 companies use ATS (Jobscan)

35% of small organizations use ATS (OCG)

LinkedIn Uses an Applicant Tracking System (ATS)

https://dmanc.org/certification-old/
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LinkedIn’s ATS Search Algorithm

When someone searches, your profile must match 
that search

Let’s say someone is looking for AI development 
services

1. LinkedIn uses exact match. If the exact phrase 
isn’t in the profile, the profile won’t appear

2. A search may contain several terms, such as 
“python developer AND machine learning AND 
AI development services”

3. The search tool accept some variation (such as 
“VP” for “vice president”) so use both the 
acronym and the proper name

4. Use the full proper name of skills, companies, 
universities, and so on (Ford Motor Company, 
not Ford) in your profiles

Tip: Try several searches. Look at the top profiles. 
Write your profile to match the top results.

https://dmanc.org/certification-old/
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Let’s Start with Your Profile

https://dmanc.org/certification-old/
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Your LinkedIn Profile

• Header (Background, Photo, Name, 
Summary)

• Highlights

• About

• Articles and Activity

• Experience

• Skills & Endorsements

• Recommendations

• Accomplishments

• Interests

• Languages

• And more…

https://dmanc.org/certification-old/
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Your Background Image

The background is the large banner 
behind your photo.

• The default blue background shows 
he did not improve his profile

• Use a background image relevant 
to your skills, market, or field

• The image should be 1584 pixels 
wide by 396 pixels high

• Use PNG format (better quality)

• For background images, search at 
Google for <linkedin background 
images>

Tip: Don’t show pretty sunsets or 
abstract patterns. Show what you do.

Tip: Check your profile on both 
desktop and mobile to be sure it 
looks good

https://dmanc.org/certification-old/
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Your Profile Photo

People look at your photo to see if you 
match their corporate culture.

• Use a professional photograph

• No blurry snapshots, no beer in your 
hand, no sunglasses

• Don’t just face the camera. Turn your 
shoulders slightly and smile. Wear 
bright solid colors.

• Use PNG image format

Tip: Be sure your profile photo can be 
seen by others. In your “Me” pulldown 
menu of the navigation bar, find 
Settings and Privacy. On the Account 
tab find Site Preferences, and scroll 
down to Showing Profile Photos. 
Make sure this is set to Everyone.

• Roger Kuo does bizdev for 
large companies, so his 
profile photo is corporate 
yet relaxed.

• Hope Frank’s photo 
shows confidence and 
openness, which how a 
CMO should be.

https://dmanc.org/certification-old/
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Your Name

• Be findable. Use the name that people 
know for you.

• If people know you as Bob Smith, use Bob, 
not Robert

• Be sure that the summary is descriptive

• Use versions of your name in the First 
Name field

• If Chinese and English, use both, 
such as Xiaomi Helen

• Marianne Mariianne Marianna

https://dmanc.org/certification-old/
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Edit Your Name in Your Public Profile URL

If your LinkedIn URL is something like 
linkedin.com/in/527334563454, 
change it to linkedin.com/in/LauraJones/

To change your URL:

1. Click the Me icon at the top of your LinkedIn 
homepage

2. Click View Profile

3. On your profile page, click Edit Public 
Profile & URL on the right

4. Under Edit URL at the right, click the Edit 
icon next to your public profile URL

5. Change it from linkedin.com/in/ 52733454 
to linkedin.com/in/laurajones/

Tip: You can also add keywords to your URL, 
such as LinkedIn.com/in/KarenDigitalMarketing

https://dmanc.org/certification-old/
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The Headline Section

The headline appears below your photo.

• Tell people what you can do for them

• 120 characters in two-to-three lines

• List your job title and your top three skills. 

• Mobile devices show only the first 50 
characters, put the most important at front

• Examples:

• We get your brand in Forbes, 
Entrepreneur, Bloomberg, Inc, and 
others to build credibility!

• Java Development services for IoT, 
Cloud, Blockchain Startups

• Big data solutions for banking and 
insurance

https://dmanc.org/certification-old/
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The About Section

The About summary goes under your headline.

• Use 10-15 keyword phrases, three successes, 
three accomplishments

• Show that you love what you do. You’re 
happy at, growing at, working in a great 
team at…

• Use short sentences with space between your 
paragraphs so it’s easy to scan.

• End with “Call me now!” or “Email me!”

Tip: Add your contact information. 70% of 
recruiters don’t pay for Premium and can’t see 
your contact information. For example: 

Call me!
Jennifer Williams
email jennifer@gmail.com
jenniferwilliams.com
Tel. +1.650.123.4567
San Francisco, California

https://dmanc.org/certification-old/
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The Experience Section

The Experience section is normally a resume.

• Show that you have experience and skills in your 
field

• Add your positions, job titles, organization’s 
name, dates (start and end, month and year), 
location (city) and a short summary of each 
position

• List every software and tool you have used. 
Repetition is okay. If Excel appears five times in 
your Experience section, you’ll score higher than 
someone who only lists it once.

• ATS searches for skills. If you don’t list it, you 
won’t show up. Use the full proper name, such 
as Microsoft Excel, Microsoft Office, and so on.

Tip: Don’t list irrelevant jobs or experience.

Tip: If there are blank spaces, add volunteer 
experience, study, and similar.

https://dmanc.org/certification-old/
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The Education Section

• List all relevant education, 
certificates, and licenses

• If relevant, include month and 
year

Tip: You get a better ATS score if 
you have month and year

https://dmanc.org/certification-old/
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The Skills and Endorsements Section

People vote on your skills to endorse you. 

• Show your top three skills

• Get at least 25 endorsements for each of your top three 
skills

• If a skill isn’t relevant, click the pushpin icon to 
remove it so you can add a new item to the top three

• If another skill should be at the top, use the pushpin 
to move it

• If skills overlap ( “web analytics” and “analytics”), 
delete the one with less votes

• Grab the four bars at the right and drag skills to 
reorder by priority

• To add more skills, click on “Industry Knowledge: List of 
additional skills”

Tip: LinkedIn looks at your profile, notes the tools that 
frequently appear in your jobs, and may add some of them to 
this list. Don’t rely on LinkedIn. Add all skills that you know.

Tip: If you have many skills, it diffuses your votes. Show a 
few skills to get more votes on those.

https://dmanc.org/certification-old/
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The Recommendations Section

People read your 
Recommendations to get a 
sense of who you are.

• Get 5-10 
recommendations

• Ask your managers, 
college instructors, 
staffers, clients, and 
others to write 
recommendations for you

• LinkedIn gives more 
weight to 
recommendations from 
people who are highly skill 
in your field

Tip: It doesn’t look good if 
there are only a few 
recommendations

https://dmanc.org/certification-old/
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The Interests Section

Add your interests in people, activities, and 
things. LinkedIn uses this information to 
select postings for your News Feed. 
LinkedIn also uses this to suggest 
connections.

• Influencers: These are leaders in your 
field or key people in your field whom 
you follow. By listing these, others can 
see that you know who is important in 
your field.

• Companies: Relevant companies and 
organization that you follow, such as 
clients, companies where you’ve worked, 
and companies where you would like to 
work

• Groups: Associations, clubs, and 
memberships. List all professional 
societies and groups for your field.

• Schools: Universities and colleges. If 
you’re interested in UC Berkeley, add it 
and LinkedIn will show postings and 
articles from them.

https://dmanc.org/certification-old/
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Additional Sections

• Accomplishments

• List your volunteer activity here

• It looks good to show that you’re active in your 
community. This includes Red Cross, church, 
scouting, city activities, and so on.

• People who look at your profile may also be 
active in one of your items, so you’ll have 
something in common

• Languages

• Courses, honors, awards, projects, organizations, test 
scores, patents

• Publications: Articles or books that you’ve published

• Your blog’s URL

• Awards and recognitions

• Mountains you’ve climbed, marathons you ran, and so 
on

Click Add Profile Section to add these sections

https://dmanc.org/certification-old/
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Connecting to Others
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To Connect or Not Connect?

• Open Networkers accept all 
connections

• You get more points if your 
connections are within your 
field and have extensive 
professional experience.

• You should have at least 1,000 
connections

Tip: You should accept all 
connection requests

https://dmanc.org/certification-old/
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Add Connections

• Use Advanced Search to find director-level or 
higher in your field who are:

• Alumni of schools 

• Alumni previous companies

• Shared interests (hiking, church, 
chess...) 

• Connect to your email address book 

• Go LinkedIn | My Network | Add More 
Contacts

• Use Google to find people in your field 

• To find directors in banking in Dallas, 
search at Google:

site:LinkedIn.com (inurl:pub) “banking” 
“director” “dallas” -jobs 

https://dmanc.org/certification-old/


Certification Workshop

Slide 33© DMA-NC 2019 DMANC.org/certification

Write an Introduction Message

When you ask someone to connect to you, write a 
personal message. They will likely connect to you.

• Read the person’s profile

• Write something to show that you read their profile

A few examples:

• Hello, John, I see you’re from Houston. We often travel 
to Houston and love the city!

• Hello, Laura, I was looking at your profile and see you 
completed the LinkedIn Marketing Technology course. I 
was considering that course. Did you think it’s 
worthwhile?

• Let’s connect. We both work in blockchain banking.

• I saw your post about blockchain economics and wrote a 
comment

Close the message by asking the person to connect with 
you, such as, “Would you connect to me? Thanks, Bob”

https://dmanc.org/certification-old/
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Posting
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Write Posts to Get Engagement

• You want comments and forwards

• The more comments and forwards, the more 
visibility

• Invite reaction

• Invite them to comment 

• Ask questions: How would you ________

• Ask your audience how they use your 
product, tips, ideas, hacks 

• Ask them to forward your post to friends 
and co-workers

• Not just business!

• Show your team at work, at fun, hiking, 
canoeing, events, the restaurant, the 
dogs of your organization

https://dmanc.org/certification-old/
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• Subscribe to 3-5 email newsletter for your field

• When you see an interesting item, write a short 
summary of two or three lines

• To get more attention, add photos and video

• Use your phone’s video camera for short sixty-
second interviews with co-workers, clients, and 
so on

• Use the @mention in your post. As you write 
your post, type the “@” symbol and then a 
person’s name. A list will appear and you can 
select her from the list. When you finish, her 
name will appear in bold. Her name will be 
clickable. She will also get a notice that she has 
been mentioned.

Ideas for Social Postings

https://dmanc.org/certification-old/


Certification Workshop

Slide 37© DMA-NC 2019 DMANC.org/certification

1. Go to answerthepublic.com (works better in Microsoft Edge)

2. Enter a word, such as hoverboard

3. You see +200 questions

4. Write short answers and post one every day

Ideas for Social Postings

https://dmanc.org/certification-old/
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1. Type your top keywords into 

Google

2. Look at the results

3. At the bottom of search results, 

Google shows “People Also Ask…”

4. Look in Quora, Yahoo Answers, 

Reddit, and similar

Tip: Use the question as a heading 
and write an answer.

Use Google’s “People Also Ask…”

https://dmanc.org/certification-old/
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Be Active on LinkedIn 

• You can’t just upload your 
profile and wait under the 
bed for the phone to ring

• You must be active in 
LinkedIn 

• Post once a week

• The more you post, the 
higher your score

• Write comments to 
postings by others

https://dmanc.org/certification-old/
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Articles at LinkedIn?

• If you have enough LinkedIn 
points, you get access to 
LinkedIn Articles

• This is LinkedIn’s blogging 
section. It allows long postings.

• Write articles to show your 
knowledge and skills

• Articles are indexed by Google, 
so whatever you write will be 
picked up by Google

https://dmanc.org/certification-old/
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See what day and hour to get the 
most views, engagement, and 
decorations

1. Go to Google Analytics | Home

2. Look at the report for Users by 
Time of Day

Tip: Don’t use general data. Look for 
YOUR data. 

When to Post: The Day and the Hour

https://dmanc.org/certification-old/
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LinkedIn Points

https://dmanc.org/certification-old/
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Decoration at LinkedIn

At LinkedIn, engagement (likes, comments, 
forward, and so on) is called “decoration”

The general formula:

Profile Score 
x Quality of Connections 

x Quality of Post 
x Amount of Decoration 

x Day of Week 
x Time of Day 
x Acceleration 

------------------------
= Distribution of Your Post

When your post gets decoration

• Your post is shown to more people in your 
network

• Your post is shown to people not in your 
network

• The more your post is seen, the more 
decoration you get (likes, comments, 
forwards)

https://dmanc.org/certification-old/


Certification Workshop

Slide 44© DMA-NC 2019 DMANC.org/certification

1. You post to LinkedIn

2. Members may flag a posting as spam

3. Universal Content Filtering 
(LinkedIn’s AI) looks for spam keywords 

4. If accepted, the posting is displayed

5. Members decorate your posting (views, 
likes, forwards, comments). A few 
comments will increase your distribution

6. Your post is reviewed again by the 
LinkedIn AI.

7. If your post get more decoration, it is 
shown more. If spammy, it’s demoted. 
When there is no further decoration, 
your post disappears

8. Your posting is reviewed by LinkedIn’s 
reviewers

9. If it’s good, it’s shown to more people

10. If it’s not good, new filters are written

Insight: This ensures good postings get 
promoted and poor postings/spam get 
demoted

How Postings Are Scored at LinkedIn

Diagram from LinkedIn

https://dmanc.org/certification-old/
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To Get Decoration, Build Your Applause Team

Build your applause team

• These are called “pods” at LinkedIn

• Your organization’s staff participates

• When you post, your staff 
comments and forwards 
immediately

• 20 comments in first hour may give 
you 500% more views

What this means…

• Your post can be shown to millions 
of members 

• This is FREE to you

Tip: Your team’s social score also 
matters, so improve their profiles

Tip: This also works in all social sites: 
Twitter, Facebook, Instagram…

https://dmanc.org/certification-old/
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Decoration at Other Social Sites

• In general, about 1-2% of 
members account for 50-80% 
of social postings

• Social sites want to identify the 
active members and boost 
their postings

• We think other social sites 
(Facebook, Twitter, LinkedIn, 
Pinterest...) do something 
similar

• Staff move from site to the 
other

https://dmanc.org/certification-old/
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LinkedIn Sales Navigator
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LinkedIn Sales Navigator

LinkedIn Sales Navigator is an extra 
tool at LinkedIn

• Advanced filters 

• Search your contacts

• Monitor contacts’ activity

• Manage contacts

• Around $80 per month (personal, 
teams, etc.)

https://dmanc.org/certification-old/
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LinkedIn Sales Navigator: Advanced Filters

• Search all 1st, 2nd, 3rd degree 
contacts (160 million connections)

• Location

• Industry

• Company size

• Job function

• Seniority

https://dmanc.org/certification-old/
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Use Sales Navigator to Search All LinkedIn Members

• Find relevant contacts for 
your outreach

https://dmanc.org/certification-old/
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Use Sales Navigator to Manage Your Connections

• You get a detailed summary 
of each contact

• You can save the contact as 
a lead

• You can write to the person 
via InMail, which is an 
advanced form of email 
within LinkedIn

• Whenever the person posts 
to LinkedIn, you’re notified 
so you can comment on their 
postings

• This helps you to develop a 
connection

• Based on your preferences 
and behavior, LinkedIn Sales 
Navigator will recommend 
additional relevant people

https://dmanc.org/certification-old/
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More about LinkedIn Sales Navigator

• Monte Clark and I wrote a book about LinkedIn Sales 

Navigator

• August 2019

• Go andreas.com/books-linkedin.html

https://dmanc.org/certification-old/
https://andreas.com/books-linkedin.html


Certification Workshop

Slide 53© DMA-NC 2019 DMANC.org/certification

Remarketing
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Use Remarketing in LinkedIn 

1. You sign up for LinkedIn advertising

2. At LinkedIn advertising, you get the 
remarketing tag

3. Put the remarketing tag on ALL pages at 
your website to capture visitors to any page

4. Jennifer visits your site

5. The remarketing code is triggered, which 
tags her as User #24

6. Two weeks later, Jennifer visits LinkedIn 

7. LinkedIn notes user #24 logged in

8. LinkedIn shows your ad to her

9. Because Jennifer visited your company site, 
she will recognize your ad (especially if you 
have a strong logo)

Remarketing ads have higher click and 
conversion rate than regular ads

Note: All social sites (LinkedIn, Facebook, 
Twitter, Instagram...) offer remarketing. We 
suggest you set up tags from all sites now, in 
case you start campaigns later.
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Use the LinkedIn Insight Tag

Install the LinkedIn Insight tag to get 
LinkedIn Website Demographics data

1. Go to your LinkedIn ads account and 
select Account Assets | Insight 
Tag

2. Paste the insight tag on your site

3. Go to Campaign Manager | 
Website Demographics to see 
demographic data, including your 
visitors’ job functions, job titles, 
industry information, company 
names and sizes, and more

4. You won’t see data for visitors if 
they don’t have LinkedIn accounts

5. You can use these insights to build 
your LinkedIn campaigns

6. Use the data to build your 
customer’s personas. Target those 
audience on other sites.

Insight: When you know your audience, 
you can write better content for them
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A Few Final Tips
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Use Your LinkedIn QR Code

To get your QR code:

1. Download, install, and open the LinkedIn app on your 
smart phone

2. In the Search bar at the top of the LinkedIn app, tap the 
QR icon

3. Tap the My Code button to get your QR code

To scan someone’s QR code:

1. Open the LinkedIn app on your mobile device

2. In the Search bar at the top of the LinkedIn app, tap the 
QR icon

3. Tap the Scan button

4. The person’s LinkedIn profile will open

Tip: Use your QR codes on your business card, your 
PowerPoint presentations, articles, flyers, brochures, books, 
advertising, and so on. Save your QR code in your phone’s 
photo gallery.

Here is my QR code. 

Open LinkedIn on 
your smart phone, 
click the little box in 
the search bar, and 
scan my QR code. 

My profile will show 
up in your phone 
and you can add 
me.

https://dmanc.org/certification-old/
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Check Your LinkedIn Score Again

Now that you’ve improved your profile, 
check your LinkedIn score again. 

1. Log into your LinkedIn account

2. Scroll down to Profile Strength

3. Compare with the screen shot that 
you made last week

4. Did your profile improved? Cool!

All-Star Profiles

• Once you’ve completed all 
requirements, you get an All-Star 
badge.

• The All-Star badge means your 
profile will show up more often in 
LinkedIn. So… complete your profile!

https://dmanc.org/certification-old/


Certification Workshop

Slide 59© DMA-NC 2019 DMANC.org/certification

eBook for LinkedIn Profile Optimization

• LinkedIn Profile Optimization by Andreas

• Step-by-step LPO to optimize your profile at 

LinkedIn

• 28-page ebook (PDF)

• Updated December 2019

• Will be sent to you by email

https://dmanc.org/certification-old/
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Summary
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Agenda: What We Covered Today

• The LinkedIn ATS

• Your LinkedIn Profile

• Posting in LinkedIn

• Points for your postings

• LinkedIn Sales Navigator

https://dmanc.org/certification-old/
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• Please give us constructive feedback so we can improve

• We’ll send you a $5.00 Starbucks eCard!

Your Feedback

https://dmanc.org/certification-old/
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Upcoming Digital Marketing Certification Workshops 

See the calendar at dmanc.org/digital-marketing-certification-workshops/ 

• 13-Dec Google Ads Advanced

2020

• 24-Jan LinkedIn for Your Career Workshop
• 17-Jan Use Social Media for Marketing
• 12-Feb How to Get the Most Out of Twitter: Advanced Features and Strategies

• 06-Mar Search Engine Optimization (SEO) Fundamentals
• 20 Mar Search Engine Optimization (SEO) Intermediate
• 01 Apr Search Engine Optimization (SEO) Advanced

• 17 Apr Google Ads Fundamentals
• 01 May Google Ads Intermediate
• 13 May Google Ads Advanced

• 28 Feb Google Analytics Fundamentals
• 13 Mar Google Analytics Intermediate
• 27 Mar Google Analytics Advanced

https://dmanc.org/certification-old/
https://dmanc.org/digital-marketing-certification-workshops/


Certification Workshop

Slide 64© DMA-NC 2019 DMANC.org/certification

Our Sponsor Mt. Top Data’s Offer to You

Mountain Top Data offers $1,000 in FREE B2B Data 

Get your B2B data by calling or emailing:

• Sky Cassidy

• scassidy@mtd-email.com

• Tel. (818) 252-8140 x2788

• https://MountainTopData.com

https://dmanc.org/certification-old/
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• The video recording of this workshop 
will be sent today at 1:00 pm PDT

• It will be send from the email 
customercare@gotowebinar.com

• Please whitelist this email address so 
it doesn’t go into your Spam or Junk 
folder

• We will also attach links to download 
the eBooks by Andreas Ramos, 
handouts, how to get your $1,000 in 
B2B data credits from Mountain Top 
Data, and additional offers from our 
corporate sponsors

Today’s Video Recording, Handouts, Ebooks, and More

https://dmanc.org/certification-old/
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Free Audit of Your Campaigns 

Get audits of your SEO and Google Ads campaigns and discover opportunities for improvement

• Get a free SEO audit of your site

https://beasleydirect.com/free-seo-audit-offer/

• Get a free audit of your Google Ads campaigns 

https://beasleydirect.com/free-ppc-advertising-audit/

https://dmanc.org/certification-old/
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Contact Us

Andreas Ramos

• Email: andreas@andreas.com

• Twitter: @andreas_ramos

• LinkedIn.com/in/andreasramos

Laurie Beasley

• Email: lbeasley@beasleydirect.com

• Twitter: @BeasleyDirect

• linkedin.com/company/beasley-direct-and-online-marketing/

https://dmanc.org/certification-old/
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Thank You!
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