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CERTIFICATION WORKSHOP

Google Ads. Part 1: Fundamentals

Andreas Ramos

* VP of Digital Marketing at Beasley Direct and Online Marketing
* Adjunct Professor at CSTU

* Author of 15 books on SEO
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DMANC The Direct Marketing Association of Northern California

The Direct Marketing Association
of Northern California

Certification Workshop

* The Direct Marketing Association of
Northern California was formed to
educate, inform and provide
networking opportunities for Direct
and Online Marketing professionals
in the San Francisco Bay Area.

* We hold monthly luncheon seminar
meetings, certification workshops,
periodic half-day seminars, and
provide opportunities for the best in
learning and job networking in the
Northern California marketing
community.

DMANC

The Direct Marketing Association
of Northern California

BEASLEY

DIRECT AND ONLINE MARKETING, IMC.

REAL COMMITMEMT. REAL RESULTS.
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M DMAnNc Certification Requirements
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* A certificate requires the
completion of any eight
courses, taken within two
years of starting

* Of course, if a certificate
isn’t in your immediate
plan, you can take as few
or as many of the courses
as you'd like

* Students who complete a
certification program will
receive a frameable
Certificate of Completion
as well as a digital badge
for your website, blog,
email signature, or social

profiles B EAS LEY

DIRECT AND ONLINE MARKETING, IMC.

REAL COMMITMEMT. REAL RESULTS.
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*® Director of the Digital Agency at Acxiom

[
=4

T
° \/P of Digital Marketing at Beasley CISCO

Direct and Online Marketing
BEASLEY

DIRECT AND ONLINE MARKETING, INC.

®* Head of Global SEO at Cisco

g ||J INSEEC U.
TheDlrectMarl@ellng_hssuclallon ) A SAN FRANCISCO

aMAazZon #1 Best Seller

andreas.com
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M Let Me Know...
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Certification Workshop

1. If I'm not speaking clearly
Or I talk too fast

Let me know!

Send me a message via the chat box in GoTo Meeting

v W oN

Your messages will be private. Nobody else can see your message
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M : What We’ll Cover Today
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e Why Google Ads?

¢ Find the Keywords

e Organize the keywords

e Account Walkthrough (Live)

BEASLEY

DIRECT AND ONLINE MARKETING, INC.

REAL COMMITMENT. REAL RESULTS.
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Why Google Ads?
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DMANC so.. Why Pay for Ads in Google?
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e 65%0 of people click CaBicle .z 2
the first three links... f — ‘

= @aeior i

v

& Special Offe

estinationg

Capitol Hill HotehDG
shington hotelsone samys *
et CaphiOlll Mote! I vrashingion OC

(%] so >
Capitol Hill Hotel | Best Boutique Hotels in Washington DC i
weorw capitolhillhotel-dc com
s one of 8 s hington O.C., Capitol Hill Hote! effort m Matal s >
tyle with chic modemity Design elemen 2
Hotel Suites in Washington DC Specials - ’ oy 2
Capetol Wil Hotel feature ur Washingte d
oo . sbmeiegroriot [ prissiive com s >
More results from captolhihotekdc com e T on
Capitol Hill Hotel (Washington DC) - UPDATED 2017 Reviews Hotel details

tps//wyww tripadvisor.com

Washington DC » Washington DC Hotels v
* 4k k) Rating 4 5-1 .

The Capitol Hill Hotel
nd orange/biue/silver line
4 for fun of w

Capitol Hill Hotel, Washington, DC, inclu
g.com .+ Washington, DC Hote

ing reviews - Booking.com
oo S View more amenites

apitol Hill Hotel is only minutes from some of Washingion's most

Review summary Witeareview  Add aphoto

Aquariurm, the Capitol

tional Mall. Capitol Scu

the hotel and offers easy acce

Kitchenettes

Capitol Hill Hotel - 107 Photos & 78 Reviews - Hotels - 200 C St SE

hitps:/wwweyelp.com » Event Planning & S Hotels » Location 4.5 A % & &

g Shopping, sightseeing. restaurants & bers nearby - Near public ranst &
teviews of Capitol Hill Hotel ' stayed at the Capitol Hill Hotel for o ights for 3 work trp, and SRS Etoon < Exally 3 -
am 5o theiled that | is bote a5 2 fong-term lodgi Service & facities 47 k444
Guests appreciated the fiendly,professional staff oke highly
1 an staf, hough s
Book Capitol Hill Hotel, Washington from $159/night - Hotels.com m ests enjoyed
: i 5 b ot Calabis Mook Vst Viaale

i Capitol Hill Hotel,

$10 boo

1 Capitol Hill Hotelrated &
B sendto you phone Send

Capitol Hill Hotel (Washington, USA) | Expedia

People also search for -
v =3

= iips
Hotels: Compare 100 Hotels in Capitol Hill, Gallaudet gl
v edia.com ) ..+ Dist o Gallaudet ~ okl HB  Ragency
20 Capitol Hll hote! noney : arantee. Rea srorisi
1 321000 hote wide. No Expedia cancell
Eye TraCkIng Capitol Hill Hotel Washington, DC | Courtyard Washington Capitol Hill
t.com » Courtyard s Washington v Help improve accuracy
a Suggest an edt
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e ... but those first four links " SE——
. |[ capitol hill hotel
in Google are ads Slaa®

e Non-paid links (organic .
clicks, SEO links) are
pushed down the page : ve | Wast
Free Parkmg Package
Rooms & Suites Discount §‘Speclal Offe

I Hill Hotel Washington - Best Rate ( tee, Book Now
B ww hicapitolda o 'CapialMill + (877) 5345590
- ent Loca factions And Tourist Destinations
Po 1~e Bar F Bans Conte Parking (Seif) - Nopamoking Property
"»J,x 3% Yo ’
Things To [N stions

& cony v

Captiol Hill Hote! in véashington DC

/ Capitol Hill Hotel | Best Boutique Hotels in Washington DC

veww capitolhillhotel-dc com/ «
A e of the renovated hotels n Washington D.C, Capitol Hill Hotel efforties

tyle with chic modernity Design element
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DMANCc Why Are the Top Links All Ads?
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There are two types of search

1. Informational: People search for something that
has a proper name: people, cities, organizations,
companies, parks, and so on

2. Transactional: People search to buy, subscribe,
find a restaurant, see a movie, download a file,
install an app...

For informational searches

e People want the official site, so Google shows the
official site for free

For transactional searches

e “Google’s core business is monetizing commercial
queries.” -- VP at Google

e No free traffic for business pages

e If Google sees your business page at the top,
Google lowers your ranking to push you to use Ads

e If your site is a business, then you must pay for
Google Ads
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M BTW... Google AdWords or Google Ads?
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s, M Google Ads
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Your Google Ads Account
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M Account Setup
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e No setup fee

Clicks ¥ Impressions ¥ Avg. CPC Cost
e Google Ads Express Mode or 227 68.3K £3.15 £714
Expert Mode? . »
e To switch to Expert mode, click
the three dots in the upper ; y
right corner
e If that doesn’t work, contact
0 0
Google Ads Support and ask 20 Apr 2018 19 May 2018
them to convert your account
to Expert Mode _ ) ,
Biggest changes Costv 3 Campaigns
° Create a Campalgn, add your Last 30 days compared to the prior 30 days ® —— B .
credit card, and then pause the 2018 | Services | SEO > £10596 o 20181 Senvices| Digita — = .
Campalgn seo services -66.56% Marketing . 75%
zg;ig;e;;”ncyes b -?695[.16;3‘2 @ 2018 Services | SEO £235.17 26 0.80%
e Add Google Analytics and you will
get $100 CI’EdIt 2018 | Remarketing - :51970652 @ 2018 | Remarketing 124 0.20%
cosgeney T | | ® mansgementuk eas 2 s e
2018 | Services | Digital M... > -£51.7O6 0~ 18 | E £30.08 15 479%
Tip: Set up both Google Analytics st oo oo
and Google Search Console to get ALL CAMPAIGNS > Page1of5 ~ v ALL CAMPAIGNS > Pagelof2 ~ v

more data
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M Google Ads Account Structure
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e Accounts: 2,500 max per login ID [

e Campaigns: 10,000 max per account

Ad groups: 20,000 max per campaign

Keywords: 4,000 max per ad group

Ads: 300 max per ad group
Landing page: 1 per ad group [ CEmpENE ] [ el E ]

[ Keyworés (5-10) ] [ Keywor;Is (5-10) ] [ Keywor;is (5-10) ]

e ([eew) (ees)

[ Landing Page ] [ Landing Page ] [ Landing Page ]
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M Google Ads Account Structure
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[ SkiBoots.com ]

[ Ski Boots ] [ Ski Gloves ]

Create ad groups for general
[ ust tookin’_| [ ResdytoBuy! [ branded | queries, specific searches,

and branded queries

[ski b.oots, best ski b(?ots, top} [ womeljms downhill J [ solomon ski boots ] “the best ski boots”
ski boots, good ski boots ski boots ve
Ads (2- Ads (2-5 Ads (2- "women’s downhill Olympic
| Ads(25) | | Ads(25) | | Ads(25) | s downhil
VS.
SkiBoots.com/ski-boots.html SkiBoots.com/downhill-ski- SkiBoots.com/solomon-ski- “Nordica women'’s ski boots”
boots.html boots.html
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PPC Pay-per-Click You pay when someone clicks your ad
CTR Click-Through-Rate (Clicks / Impressions) X 100 = CTR
(10 clicks / 100 impressions) X 100 = 10% CTR
Impr. Impressions How often your ad appears in Google
CPC Cost-per-Click How much you pay when someone clicks your ad
Avg. Pos. Average Position Your ad’s average position in Google
Conv. Conversions Number of conversions
CPL Cost-per-Lead The cost for a lead. Cost / Leads = CPL
5100 Cost / 30 Leads = 53.33 CPL
CPA Cost-per-Action The cost for an action. Cost / Actions = CPA

(Costs / Action = Cost-per-Action
5100 Costs / 20 sales = S5 CPA, which is Cost per Sale

Conv. Rate Conversion Rate (Conversions / Clicks) X 100 = Conversion Rate
(20 sales / 100 clicks) X 100 = 20% Conversion Rate
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The Types of Searches
and Keywords
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1. Informational: People are searching to learn about something
1. They’re “just looking.” They are not ready to buy.
2. They're reading about products or services
3. They use general search terms (ski boots, best ski boots,
types of ski boots, reviews of ski boots, comparison ski

boots, and so on)

2. Transactional: People have decided on the type of product and
price range

1. They're ready to buy

2. They've decided what they want

3. They use long, specific search terms (downhill women’s
ski boots, $200-400 downhill women'’s ski boots, and so
on.

4. They're also looking for prices, guarantees, shipping, and
SO on.

3. Branded: People also look for brand names or official names of
products and services

1. Solomon ski boots, Sportiva ski boots, Nordica ski boots...
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Eight Ways to Find Keywords
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M How Many Ways Can You Spell “Calculator”?
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CASIO

ic

e calculator, caculator, cacolator...

145678

DODDS
|

00000
0008

BEASLEY

DIRECT AND ONLINE MARKETING, INC.

REAL COMMITMENT. REAL RESULTS.
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M 136 Calculators

The Direct Marketing Association
of Northern California

Certification Workshop

CASIO

cacuator cacular caculatar caculater caculator caculators caculter
cacultor cakculator calaculater calacutor calalater calalator calator
calaulater calc ulator calcalater calcalator calcaltor calcation calcaulater
calcilater calcilator calcl calclater calclator calcltor calclulator calcluter

' e cacalater cacalator caclater caclator cacluator caclulator cacolator

calcolater calcolator calctor calcu calcu ator calcu lator calcualtor
calcuater calcuator calcukator calcul ator calcul tor calcula tor calculaer
o B calculaor calculaot calculaotr calculare calcularor calculatOr calculatar
Gg calculate calculated calculateor calculater calculaters calculating
| ue' calculation calculations calculatior calculatir calculato r calculatoe
|

calculatoer calculator calculators calculatr calculatro calculatur calculayor
| + calcullater calcullator calculor calculotor calculstor calcultaor calcultar
LB'E calculter calcultor calcultors calcultr calcurator calcutar calcutator

o y calcuter calcutor caliculator calkulater callculator caltulater caluater
calucater calucator caluclater caluclator caluctor caluculator calulatar
calulater calulator calultor calutaor calutor canculater canculator
catulater caucalator cauclater cauclator cauculater cauculator caulater
caulators caulculater caulculator cculator celculator claculater claculator
clculator coculater coculator colculator couculater couculator counculater
cqlculator cslculator cuculator culcolator culculater culculator

© DMA-NC 2019 DMANC.org/certification Slide 21

<


https://dmanc.org/certification-old/

LIIVIANC  Ejght Different Ways to Find Keywords

of Northern California

Certification Workshop

R RO R O e T
. . - . . . - é . . . "
. ;
» . * ® .
AT T A ORI C A Sl i g WPy B R A o T e : £ el S ; PR L S il

© DMA-NC 2019 DMANC.org/certification

Slide 22


https://dmanc.org/certification-old/

DMANC Your Ke

The Direct Marketing Association
of Northern California

Certification Workshop

1. Set up a spreadsheet for

your keywords

ywords Spreadsheet

2.You can make your own or Al - e

get the sample
spreadsheet from us

3. Copy the keywords from
each search to a
worksheet

4.You'll end up with 8-15
worksheets and 10-
20,000 keywords

Keyword-Spreadsheet.ulsk - Excel

Page Layout Farmulas Data Review View Help Q Tell me what you want to do ;:-2;_ Share
Keyword
A B C D E F G

1 (Keyword Searches Competition Bid Value
2 |alzheimer's research 2,400 0.68 53.96 6,463
3 |best charities 4,400 0.52 53.39 1,756
4 |best charities to donate 720 0.67 57.46 3,599
5 |best foundations 27,100 1 52.18 59,078
& |cancer charities 2,400 0.78  55.05 9,454
7 |cancer donations 820 0.78  $10.84 7,411
8 |charitable contributions 2,900 0.15 52.61 1,135
9 |charity ratings 9,500 0.39 51.84 10,747
10 |donation 40,500 0.32  25.12 66,355
11 |financial help 590 0.94 515.77 8,746
12 |good foundation 1,600 1 51.82 2,912
13 \make a difference 5,400 0.06 52.13 690
14 |non profit 27,100 0.08 52.98 6,461
15 |non profit organizations 49,500 0.21 54.50 46,778
16 |\non profit organizations list 2,900 0.43 53.49 4,352
17 | not for profit 4,400 0.03  22.80 370
18 | philanthropist 135,000 0.01  51.33 1,796
19 |tax deductible 6,600 0.12  34.06 3,216
20 |tithe 40,500 0.05  20.48 972

4 Guidestar | CharityWatch ‘ CharityMavigator ... (¥ 1 3

Ready  Scroll Lock 3] m - + 100%
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DMANC 1: Google Ads’ Keyword Planner
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1. Go to Google Ads | Tools |
Keyword Planner Keyword Planner

2. Enter up to ten words
3. Or you can enter your URL Find new keywords X
4.You can also enter your

rs © o e ©

5. Set the location (country, hicvel
state, city...) wing © o @

6. Set the language (English,
French, etc.) GET STARTED

/. Add to your spreadsheet
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DMANC Google Ads Keyword Planner’s Results
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P backpacking, hiking, outdoors, bicyele camping, W A VIO Eag L CelEniE
Keyword ideas Q, bicwﬁwfﬁmﬁg ye ping DOWNLOAD KEYWORD IDEAS | o poconig
: ..LLLLLLLLLLLLLLLLLLLLthhhhhh‘hhhhhhhhhhhhhhhhh
, Ty '._: ¥ - e - r e '..:-}- g ."_.-' - ; -, = . . , . = : {.- . __f\- -
D Keyword [by Avg. monthly searches  Competition Ad impression Top of page b : Top :-_f_pag-e- b : B Towzl W Mobile
relevance) share (o range) (high range}

Your search term

O camping 5000000 _*'-u_f"l,d_."-,_ Low - 5013 5092
O oudoor 1000000 A, LA Low - 50.05 5072
O nie 2240000 A Medium - 5014 55.57
D bicycle camping zapy _,'_ High - 50.25 S52.04
D sackpack 61200000 a _'L__.ﬁ__ #  High - 5032 52.35
O wouring bicycle 27100 -'x_.l' \_a_ High - 50.57 5377
Showrows: 50 +  1-500f2.376 > ¥
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https://dmanc.org/certification-old/

DMANC 2. Google Ads | Keywords
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| Sea

rch Terms

Certification Workshop

1. Go to Google Ads

( 2.*-] time

Overview r SEARCH DISPLAY/VIDEO NEGATIVE N -
KEYWORDS KEYWORDS KEYWORDS SEARCHTERMS -~ May 31,2017 = Jan9, 2018
2. Set calendar to All Time opportunties - Clicks ~ =MNone = L3 i
. L Campaigns 1) 30
3. This shows you additional
Ad groups
keywords that triggered your 15
Ads & extensions
ads
Landing pages 1 o May 31,2017 4 5 Jan g, 2018

. Select Keywords (1)

K

Keywords
5. Select Search Terms (2) Audlences -
Demographics )
6. Click Filter | Added / o B searchiem
Excluded, select None (3) Placements Tortal: iltered search
thelfallof"the
i berlin wa
7. Add the gOOd kGYWOrdS (4) Settings :;un\;vandreas
Locations
. ] andrea
8. Block irrelevant keywords (5) Ad schedule
www andrea
Devices D com

. Add to your spreadsheet

© DMA-NC 2019 DMANC.org/certification

|

i

3 selected ‘ Add as knywurd- Add as negative keyword

Added/Excluded: None

Match type

Exact match

Phrase match

Exact match
(close variant)

Broad match

3

X

Added/Exclude Campaign Ad group Impr.  Interactions Interac:::: Avg. cost
4508

39818 clicks 11.32% 5013

Nene Berlin Wall (3) {tct) Fall of Berlin Wall 9,149 C“iii 3.78% $0.04
1682

None andreas.com (S) (txt) andreas.com 1,147 clicks 14.12% $0.07
154

None andreas.com (S) (txt) andreas 7301 clicks 2.11% $0.19

None andreas.com (S) (txt) andreas.com 1,297 141 10.87% 50.05

: ’ . clicks b ’
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DMANC 3: Google Analytics | Ads | Search Queries
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1. Your audience used additional Lo N dike ¥ o cpe Sessions

keywords which triggered your ads

=  ACQUISITION 087 $82.28 $0.08 739

2. Go to Google Analytics - 0| 1. berlinwall 133 (13.48%) | §7.11 (284w | 5005 | 112 (1516%)
Cvendew
. , ) 1 2. whywas the berlin wall built 43 (a36%) | 5196 (z.38%) 50,05 36 (287w
3. Set the calendar to All Time g “'Tfﬁffm( 1
e [0 3. fallofthe berlin wall 32 (324%)  $1.16 (1.41%) 4004 35 (474
4. Select Acquisition | Ads | Search el [0 4. theberin wall 31 (31a%) | $1.33 (o2 | $0.04 | 24 (325
Queries Treemaps [0 5. thefall of the berlin wall 19 (1.93%)  $0.69 (084%) $0.04 1B (2a4%)
Sitelinks MEW AEIE o (1.52%) 7 36%) 0.00%)
5.In my example, there are 532 - 15 (o7 | 5194 e 003 | 0 (@oox)
keywords Bid Adjustments 5 7. new stanford hospital 13 (1.32%) | $094 (1.14%) $0.07 0 (0.00%)
el ( ™ 8. hokusai M (1% | §1.27 asew | $012 0 11 (149w
. Search Queries
6 Download to your SpreadSheet ] 9. the fall of berlin wall 11 (1.11%) | S0.56 (0.68%) 50.05 9 |1.z2%)
Hour of Day
(1 10. berlin wall fall 10 (1.o1%) | $0.57 (0.60%) £0.06 1.35%)

Final URLs
Eiwwmwa n Goto: ‘
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DMANC 4: Google Analytics | Search Console | Queries
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Yet more keywords that your Reports Search Query Clicks Impressians CTR  Average Position
: - : REAL-TIME
audience used which triggered 6,050 559,516  1.24% 27
your website ®  AUDIENCE 1. (other) 4,374 (62.94%) | 154999 (27.70%) 2.82% 32
2. who started the beard craze 231 (332%) 641 [0.11%) 36.04% 1.0
1. Add Google Search Console %+  ACQUISITION
. 3. katsushika hokusai 218 (3.14%) 43108 (7.70%) 0.51% 77
fr Analyti (3.14%) :
4. hokusai 196 (2.82%) 88,765 (15.86%) 0.22% 8.0
isiti * Al Traffic
2. Select Acquisition | Search 5 who started the beard trend 156 (2.24%) 276 (0.05%) 56.52% 1.0
Console | Queries " AdWords
6. beard trend 70 (1.01%) 2027 (038%) 3.45% 8.3
v Search Console
3. My examp|e has 10,541 Landing Pages 7. beard craze 59 (0.85%) 271 [0.05%) 21.77% 14
keywords Countries B. andreas.com 58 (0.83%) 231 (0.0a%) 25.11% 1.0
Devices 9. when did the beard trend start 58 (0.B3%) 80 (0.01%) 72.50% 1.0
4. Download as a spreadsheet {
Quenes 10.  beard fad 51 (0.73%) 374 [007%)
5. Add to your spreadsheet »  Social Show row: Goto: [1
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DMANC 5: Find Your Competitors’ Keywords
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1. Make a list of 8-10 B4 = f= || john hopkins university
competitors A B c E
1 |Ad group Keyword Searches Extracted From
2. Enter each URL into 2 |Hopkins Cancer hopkins cancer center 3808 http://rising.jhu.edu/under-armour-gift-cancer-center
3 |Hopkins Cancer john hopkins medical center cancer 13926 http://rising.jhu.edu/skip_viragh_building_gift
Google Ads Keyword 4 |University John john hopkins university l 1474240 http://rising.jhu.edu/
Planner to get the 5 |Jhu ?hu canc?er center o 2448 http:,-",-'rr?ﬁ?ng.J:hu.Eduf_ﬁkip_viragfjl_bui_lding_giﬁ
& (Jhu international studies jhu 4836 http://rising.jhu.edu/johnshopkinssais
keywords 7 |Jhu hodson trust scholarship jhu 1088 http://rising.jhu.edu/hodsontrust2013
8 |Jhu jhu humanities center 2720 http://rising.jhu.edu/grass-humanities-institute
3. Open their HTML for their | @ |Keywords like: Challengthe hodson trust scholarship 1088 http://rising.jhu.edu/hodsontrust2013
10 |Keywords like: Challeng hodson trust scholarship 3808 http://rising.jhu.edu/hodsontrust2013
pages and copy their 11 |[Keywords like: Challeng kimmel cancer center 21216 http://rising.jhu.edu/skip_viragh_building_gift
TITLE, DESCRIPTION, 12 |Keywords like: Challeng paul h nitze school 544 http://rising.jhu.edu/johnshopkinssais
13 |[Keywords like: Challeng kimmel cancer 544 http://rising.jhu.edu/skip_viragh_building_gift
KEYWORD, heading, and |4 Keywords like: Challeng hodson trust 2720 http://rising.jhu.edu/hodsontrust2013
first two sentences 15 |Keywords like: Challeng pain research institute 544 http://rising.jhu.edu/painresearch
16 |Keywords like: Challeng huntington sheldon 10388 http://rising.jhu.edu/sheldon-ibbs-gift
Combined | UCSF | Johns Hopkins | Mayo ® 1

=
Plid
JOHNS HOPKINS

UNIVERSITY
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DMANC 6: Use Google Auto-Complete
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1. Type a few keywords into

Google

2. Google will show what other

people search
3. Make a screenshot

4. Add these keywords to your

spreadsheet

Tip: You can also these as items
for your blog and social
postings. Use the question as a
heading and write an answer.

Google

what is the best ski boo|

what is the best ski boot brand

what is the best ski boot for wide feet

what is the best ski boot

what is the best ski boot bag

what is the best ski boot for me

what are the best ski boots to buy

what are the bhest ski boots for beginners
what are the bhest ski boots for big calves
what are the best ski boots for high arches
what are the best ski boot warmers

Google Search I'm Feeling Lucky

e

d;_-l
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DMANC 7: Use Google’s “People Also Ask...”

The Direct Marketing Association
of Northern California

Certification Workshop

1. Type your top keywords into

GD g|e what is the best ski hoot brand L, Q
Google
all Shopping MNews mages Videos hore Settings Tools
About 21,200,000 results (0.55 seconds)
2. Look at the results t
The Best Ski Boots for 2018
3 ' At the bOttom Of SearCh 1. Mordica Cruise 110. Check on Amazon.
results Google WI” also ShOW 2. Scarpa Freedom SL Freeride. Check on Amazon. ...
! 3. Dalbello Aerro 60. Check on Amazon. ...
W Pe0p|e A|SO ASk..." 4. Rossignol Alias Sensor 120. Check on Amazon. ...
More items...
4. Look in Quora, Yahoo 10 Best Ski Boots (2018) - Beginner, Intermediate, Advanced Skiers
hittps:/'www. myproscoater.com/best-ski-boots,
Answers, Reddit, and similar e T ——
5. Add these keywords to your L
People also ask
spreadsheet What ski boot flex should | get? v
What are the best womens ski boots? v

Tip: You can use also these as
items for your blog and social How do you shop for ski boots? v
postings. Use the question as a
heading and write an answer.
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DMANC 8: Use Bing Keyword Tool

The Direct Marketing Association
of Northern California

Certification Workshop

1. Use Microsoft Bing’s Keyword Planner
2. Bing automatically sorts your keywords into ad groups
3. Export the keywords to your spreadsheet

4. You can also import your Google Ads account into Bing

> Bing ads

I) Bing ads Campaigns  Reports Import Campaigns v

Keyword Planner o
hiking, camping, nature walks, outdoor photography, nature photography, l
Ok
Jan

Your landing page

www._example.com Ad group suggestions

Ad group (by
Your product category

relevance)
ter ¢ I'n d cat n
Enter or select a product category - Keyword Like:
campers(150)
Targeting @ Search options @
Camping(70)
United States F Keyword filters r
Campground{27)
English £ Keyword options r

Show keywords in my account Phatography(325)
Show average monthly searches  #

for: Mar 2017 - Feb 2019 Keywords to include 4 Phatography Tip(13)

Get suggestions Digital Photography(19)

© DMA-NC 2019 DMANC.org/certification

Mar

Campaigns Reports Opportunities Import Campaigns v

May Jul

Keyword suggestions

Keywords

campers neature outdoorphoto, naturewalk youcamp,naturewalk 30a camoi...

camping table,camping tables camping maine camping meme,camping gas..

campgrounds campground campground+ campground near.campground re..

natureart photography,outsider photegraphy,isnature photegraphy,buying p...

nature photography fips,outside photography tips photography tips nature. h..

digital nature photography,digital photography nature hunt digital photograp...

Sep Mow

Feb 2019

+ Export

+Average monthly
searches @

211,530

95,140

92,650

22,210

18,810

13,920
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M What about BERT?

The Direct Marketing Association
of Northern California

Certification Workshop

BERT = Bidirectional Encoder Representations from Transformers
(Google Algorithm Update, Oct. 21st, 2019)

Example: We fish from the bank of the river.
®* Previously, Google’s analysis went from left to right

®* Example: In “We fish from the bank at the river”, Google processes
nouns and verbs from left to right (we, fish, bank, river)

®* "“Bidirectional analysis” looks at words before and after to understand
a word. The word bank is preceded by fish and followed by river

®* BERT also considers prepositions and conjunctions

Why did Google do this?
®* To improve results for spoken queries

What to do?
® Write clear sentences
®* Write for people

What about keywords in Google Ads?
®* Not yet applied to Google Ads
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DMANC

The Direct Marketing Association
of Northern California

Certification Workshop

Keyword Spreadsheet
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DMANC Review Your Combined List of Keywords

The Direct Marketing Association
of Northern California

Certification Workshop

1. Create worksheets in your KBl Spreacichestailer - Excel
spreadsheet: one for your site, one
for each competitor, for results from

Page Layout Farmulas Data Review View Help Q Tell me what you want to do ;:-2;_ Share

the different tools... Al - fo | Keyword v
. A B C D E E G H -
2. Copy keywords into each worksheet - :
1 (Keyword Searches Competition Bid Value
3. Finally, make a COMBINED 2 alzheime_r'_s research 2,400 0.68 53.96 6,463
Worksheet Wlth a” Of the keywords 3 | bestcharities 4,400 0.52 53.39 7,756
- 4 |best charities to donate 720 0.67 57.46 3,599
and their monthly search data 5 |best foundations 27,100 1 $218 59,078
& |cancer charities 2,400 0.78  $5.05 9,454
4. Change all keywords to lower case 7 |cancer donations 880 0.78 $10.34 7,441
and remove duplicates 3 c:aritable contributions 2,900 0.15 22.61 1,135
9 |charity ratings 9,900 0.59 1.84 10,747
5. Delete keywords if less than 600 10 1donation 40,500 0.32  $5.12 | 66,355
11 |financial help 590 0.94 515.77 8,746
SearCheS per month 12 |good foundation 1,600 1 51.82 2,912
. . 13 \make a difference 5,400 0.06 52.13 690
6. Review the list and block bad 14 |non profit 27,100 0.08  $2.98 6,461
keywords 15 \non profit organizations 49,500 0.21  $4.50 46,778
16 |\non profit organizations list 2,900 0.43 53.49 4,352
7. Sort keywords into Categories 17 nujcfcurprcufi_t 4,400 0.03 52.80 370
(informational, transactional, 18 phllanthroFlst 135,000 0.01 51.33 1,796
19 |tax deductible 6,600 0.12  $4.06 3,216
branded) 20 |tithe 40,500 0.05 $0.48 972 -
« Oy L | Guidestar | CharityWatch ‘ CharityMavigator ... (¥ 1 3
Ready Scroll Lock FH 0 - | + 100%
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M How to Put Keywords in Lower Case

The Direct Marketing Association
of Northern California

Certification Workshop

1. Put your keywords in column A

H ©-
2. In column B, add the
spreadsheet formula File Home Insert Page Layout Formulas Data
=LOWER(cell) B2 2 f || =LOWER[A2)
A\Y n” ; H -Al B ':: D
(where “cell” is the cell in col.
A) (see the example) 1 University Lower Case
2 |Brown University brown university l
3. The keyword in cell A2 is 3 |Columbia University
converted to lower case in cell 4 |cornell University
B2 5 |Dartmouth College
4. Grab the small square at the 6 |Harvard University
bottom right of the cell and 7_|Princeton University
drag it down & |University of Pennsylvania
9 |Yale University
case 1
11
12 |
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M Translate Your Ke

The Direct Marketing Association

of Northern California

ywords to 66 Languages

Certification Workshop

=GOOGLETRANSLATE (44,

il

English Spanish German

food comida
cat gato
dog perro
bird pajarc
duck Pato
fish pez
chicken pollo

Lebensmittel
Katze

Hund

Vogel

Ente

Fisch
Hahnchen

D

French
aliments
chat
chien
oiseau
canard
poisson
poulet

Italian
cibo
gatto
cane
uccello
anatra
pesce
pollo

E

F

Chinese-Zh
g7

g
13

= ES
anatra

Z‘E b
A =]

1. Google Spreadsheet uses Google Translate to translate to 66 languages

2.1In cell B3, enter the formula

3. For example, from English to Spanish: =GOOGLETRANSLATE(A3, "en", "es")

4. Doesn’t work in Excel ®

=GOOGLETRANSLATE(cell, "lang1", "lang2")

* Google’s language codes:

Chinese Mainland = zh-CN,
Chinese Taiwan = zh-TW,
Danish=da, English=en,
French=fr, German=de,
Italian=it, Japanese=ja,
Korean=ko, Spanish=es,
Swedish=sv

List of Google’s 66 language
codes at

https://ctrlg.org/code/19899
-google-translate-languages

Caution. Google
translations makes
mistakes.

If possible, review the
translations
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M Sort Your Keywords to Your Visitor’s Search Stage

The Direct Marketing Association
of Northern California

Certification Workshop

Informational ski boots best, top, leading, top rated, about, number Low b/c not Low bids Low bids to get high
(Just lookin’...) one, cheap, Denver, women’s... likely to buy traffic
Transactional downhill ski boots, cross-country ski boots, reviews, comments, compare, quote, High, b/c High bids to Bids on your Cost-
(Ready to buy!) slalom racing ski boots comparisons, try, trial, sample, test, rates, likely to buy get thesale  per-Acquisition (CPA)
Branded Frida Hansdotter Rossignol Ski Boots (2018 authorized, official, original, professional, High Low bids You can use low bids
Olympics, Sweden), Solomon ski boots, expert, Olympic because you own the
Sportiva ski boots, Nordica ski boots... brand

1. Sort keywords into buckets of products or services (ski boots, ski gloves, ski poles)
2. In each bucket, sort keywords to the visitor’s search stage: informational, transactional, and branded
3. Write ads for each ad group:
A. Informational ads: Learn about ski boots. Compare the types of ski boots. ski-boots.com/ski-boots.html
B. Transactional ads: Women’s downhill ski boots. Special Price = $200. Free shipping. 30-day money-back
guarantee. ski-boots.com/womens-downhill-ski-boots.html
C. Branded ads: Solomon Women’s downhill ski boots. Official Store. Special Price = $200. Free shipping. 30-day
money-back guarantee. ski-boots.com/Solomon-ski-boots.html
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DMANC

Test to Find Active Keywords and Converting Keywords

The Direct Marketing Association
of Northern California

Certification Workshop

1. GOOQ|€'S estimates for traffic and Keyword Avg. CPC (USD) Impr. Clicks CTR Quality score Cost (USD)  Search impr. share
bids are based on average data +silicon +valley 0.26 2963 54 1.82% 5/10 13.79 14.67%

' silicon valley 025 2779 39 1.40% 5/10 9.60 14.82%

Your account will be different incubator 024 891 3 0.34% 5/10 0.72 9.99%
+incubator 0.16 703 2 0.28% 5/10 0.32 9.90%

2. Sort keywords into low-value e 025 466 13 279% 5/10 3.20 14.32%
groups (ski boots, ski gloves...) ve 0.21 321 8 2.49% 5/10 1.66 9.99%
With |OW bidS (N$0 25) accelerators 0.24 190 4 2.11% 3710 .94 12.20%
startup 0.21 187 g 481% 5/10 1.87 0.90%

3. If the keyword has no clicks after palo alto 0.20 166 5 3.01% 5/10 0.98 9.90%
) +accelerators 017 140 2 1.43% 3110 0.24 12.64%

60 days, you can pause it +palo +alto 0.23 138 2 1.45% 5/10 0.45 9.99%

4 . startup accelerator 0.25 85 2 2.35% 410 0.449 11.30%
- If the keyword gets a conversion, to start up 0.19 B2 4 4.88% 6/10 0.76 0.90%
create an ad group for it, write ycombinator 0.22 61 2 3.28% 3/10 0.43 25.63%
ads and write landing pages for +startup 0.00 57 0 0.00% 5/10 0.00 09.90%

. d bids b d starting businesses 0.25 53 2 3.77% B/10 0.49 9.99%
It’ and set bids based on your venture capital 0.00 49 ] 0.00% 7710 0.00 0.00%
CPA and KPI venture funding 0.24 38 2 5.26% 7/10 0.47 9.90%
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M Use Your Keyword Research in SEO, SEM, Social, Email, Content...

The Direct Marketing Association
of Northern California

Certification Workshop

Keywords show your visitor that you have
what she wants to see.

Use keyword research for:

e SEO

e In meta-tags, H1 headings, <P> body text,
image ALT text, link text, file names...

e SEM (Google Ads, Microsoft Bing, Baidu...)
e Keywords, ad heading, ad text, landing pages
e Social Media
e As keywords and #hashtags

e Facebook, Instagram, Twitter, LinkedIn,
Youtube, and so on

e Email newsletters
e Headings, body text . ::V.,..-

N
e Content marketing

e Titles, headings, body text...
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Live Demo of a Google
Ads Account
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DMANCc Walkthrough a Google Ads Account

The Direct Marketing Association
of Northern California

Certification Workshop

1. Calendar (set to all time, last mpressions v [IEREES Cost
30 days) 68.3K £3.15 £714
2. Change History - &
3. Recommendations
10 2K
4. Review trends (CPC, costs)
5. Add notes ; 0
20 Apr 2018 19 May 2018
6. Settings (budget, bidding,
Start/end dates) Biggest changes Costv 3 Campaigns
. Last 30 days compared to the prior 30 days ® v
7. Create a campaign i i
2018 | Sgrwces | SEO > -£105.96 2018 | services | Digital £264.71 55 1.75%
8. Campalgn SettlngS seo services -66.56% Marketing
S (SR 2 @ 2018 Services | SEO £23517 26 0.80%
seo company -65.66%
9. Create ad groups
- 2018 | Remarketing - :;970625’ @ 2018 | Remarketing 124 0.20%
10. Add keywords with Keyword e——— e Py e i .
TOOI seo agency -41.38% management UK ' By
ZQW-BESerwcele\gnalM,. > -£51.76 0 )1 £30.08 15 4799
. Digital Agency -100.00%
11. Ads (copy/edit)
ALL CAMPAIGNS > Page 10of 5 v ALL CAMPAIGNS > Page 10f 2 v
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DMANCc First Step, Set the Calendar

The Direct Marketing Association
of Northern California

Certification Workshop

e Always set the
calendar to the
appropriate time

4  Google Ads | S ! All campaig...

aw .ﬂ. CAMPAIGNS AUCTION INSIGHTS
Spam ‘I Custom May 1, 2019 — 6/25/2019 L
imendations ¢ y
e Use All Time to see Today MAY 2019
the trend over the Bigns - vesterday s M T W T F
years o i
- - This week (Sun — Today) » MAY 2018 - - - -
e Generally, 60-90 days Last 7 days e e e
giveS y0u an |dea Of extensions 0 Last week (Sun — Sat) »
recent trends Jun1,2019 Last 14 days e e s e e

g pages
. 19 20 21 22 23 24 25
This month

Y  Campaign status: All enabled ADD FILTER 26 27 23 29 30 a1

rds Last 30 days
i JUN 2019 1
1ic ad D Campaign Budget Status g%r;palgn C Last month
i All time 2 3 4 5 & 7 g —
AAnc Grants Work 5 - .
0O e Y D)Anc Grants Workshop $329.00.. Eligible Search $
ES g 10 11 12 13 14 15
) 30 days up to today
. Total: All enabled campaigns 5
graphics 1 17 18 19 20 21 22
30 days up to yesterday
Total: Account () $329.00/.. — @ §
13 c
Total: Search campaigns @ ompare 4 g
ons
CANCEL APPLY
1edule
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M We usually work with 90 Days of Data

The Direct Marketing Association
of Northern California

Certification Workshop

e Here i f .
ere is 90 days o 4 Google Ads All campaig...
data
rarvi CAMPAIGNS AUCTION INSIGHTS Custom Apr 1 - Jun 25,2019 -

e Note the dark gray Overview f ‘ . ¢
Squares under the Recommendations = Clicks - - Cost - -_T;"
trend lines

= $250.00
Campaigns

e Those are our notes P @
that we add tO the Ad groups 50 §125.00
data

Ads & extensions ¢ [ B ] 30.00
Apr1, 20 Jun 25,201
Landing pages o
— - .
Y Campaign status: All enabled ADD FILTER O\ = m ﬂ i La : ~
KE)"WDde ZZARCH SEGMENT COLUMNS REPORTS DOWNLDAD EXFAND WORE
Dynamic ad D L Campaign Budget Status gi;r:paign Clicks Impr. CTR Avg. CPC Cost = Conversion:
targets
DMANcC Grants Workshops . s - ;
Audiences D [ ] m () $329.00... Eligible Search 4,485 55,191 8.13% $1.53 $6,878.47 5.00
. Total: All enabled campaigns 4485 55,191 813% $1.53 $6,878.47 5.00
Demographics
Total: Account (D $329.00/... 4485 55,191 B.13% $1.53 §6,878.47 5.00
Settings
Total: Search campaigns @ 4,485 55,191 8.13% 51.53 $6,878.47 5.00
Locations
Ad schedule 1-10f1
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DMANC Use Chan

The Direct Marketing Association
of Northern California

ge History to Monitor Your Team

Certification Workshop

e Change History is at lower left
of the Google Ads panel

e Click this to see recent activity
on the account

e If you manage a team, agency,
or contractor, you must review
this to ensure that work is
being done

e It shows name, time (down to

the second), and what was
done

e You can also undo work that
done within the last 30 days

© DMA-NC 2019 DMANC.org/certification

Change history

Qverview )

Custom May 26 - Jun 25, 2019 v £

Recommendations = Clicks ~ = None iE '_T,:'-
AMND
Campaigns
Ad groups =0
Ads & extensions
I 26, 20 Jun 25, 201
Landing pages
Account changes Ad changes Bid changes Budget changes Conversion changes Keyw
R 0+ 130+ 1.85K+ 1+ 0+ 14 7
Dynamic ad
targets
ra
Y c 4 0 ~
Audiences DERLRAD !
|:| User / Date & Time Change Campaign Ad group
Demographics
[0 andreasramos24@gmail.com A Note added for Unknown date

Jun 25, 2019, 2:09:11 PM
Settings Changes can't be undone
Locations [  andreasramos24@gmail com v 20 expanded text ads created DMAnc Grants Workshops (S) 2A-Adwords Fundamentals

Jun 25, 2019, 12:44:21 PM
Ad schedule Changes can't be undane
O — |:| andreasramos24@gmail.com A 94 broad match keywords max CPC changes DMAnc Grants Workshops (S) 2A-Adwords Fundamentals

Jun 25, 2019, 12:42:07 PM

UNDO
Advanced bid adj.

O andreasramos24@gmail.com

Jun 25, 2019, 12:42:05 PM
Change history UNDO

Drafts &

e 94 broad match keywords added

4 20 expanded text ads created
A 1 responsive search ad created

479 broad match keywords max CPC
changes

DMAnc Grants Warkshops (S)

DMAnc Grants Workshops (S

DMAnc Grants Workshops (S

DMAnc Grants Workshops (S

2A-Adwords Fundamentals

2A-Adwords Fundamentals

2A-Adwords Fundamentals

2 Ad groups
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M Use Recommendations to Get a High Optimization Score

The Direct Marketing Association
of Northern California

Certification Workshop

e The next step is to review Recommendations

the Recommendations

Your optimization score ™ @ Improve your score by following recommendations in the sections below
e This has a strong impact on 0
65 !6 (REP.&IRS +2.8°-:) (BIDS & BUDGETS +'IE.5‘-:_) (KEVWORDS&TARGETING +4.T"‘:)
your account

. I (ADS&EXTENSIONS +EE°-;) DISMISSED
[ Every Monday morn|ng, Score for Search campaians
check the Recommendations
e In this SIIdel the score is o Bid more efficiently with Maximize clicks Iﬁ::-+'I8.5'?':-::I o Raise your budgets I—W'
65% — —
Get more clicks at a similar cost with a fully automated bid strategy Your ads stopped running on your busiest :
e When you fix each item, the ] e e days. Fixing your limited budget can help. +7‘0
score goes up erimzecicks g O Rocommendad ecatse you iSsed lton S or | +40.10.8ug.CP
e For example, the first item is VIEW RECOMMENDATION APPLY
\\ H HP. 144
?Id more effICIentIY' " and VIEW RECOMMENDATION APPLY
- 0 -~ -
It S Worth + 18'5 /0 e Create new, more relevant ads [:..+8.'1 'v':__:l
* When you fix thatl your Make your ads more relevant by including your keywords in your ad Q Add additional Dynamic Search Ads ':j:+4“?_’5:j:'

score goes from 65% up to
83.5%
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be missing with your keyword-based campaigns
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M Reach 100% and Get Bonus Points!

The Direct Marketing Association
of Northern California

Certification Workshop

e Bring your Optimization

Score up to 100% Recommendations
e Either fix each item or
dismiss it Your optimization score %™ @ Improve your score by following recommendations in the sections below

e The higher your score...

1007
e Your ad shows more 1’6 ALL RECOMMENDATIONS DISMISSED

often I
e Your ad ranks higher Score for Search campaigns

e Your clicks are
cheaper

e Every Monday, check your
Optimization Score
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M Dismiss the Recommendations that You Can’t Implement

The Direct Marketing Association
of Northern California

Certification Workshop

Tip: You can dismiss a
recommendation and get a
higher score Dismiss all recommendations: Optimize ad
rotation?
Provide feedback that will be used to help us improve your recommendations

1. Click the three dots for

each recommendation Tell us why (optional)
2. Select I don’t have O This is not relevant for my business
time rlght now | dom't think this will improve my performance
P Y P
3- DismiSS the O I need more information to decide
recommendatlon O | dom't understand what this is
4, YOU will be awarded the @ | don't have time right now
points

O | don't want to spend more

5. Do this every week O other

CANCEL DISMISS ALL
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M Use Notes Panel to Keep Notes about Your Work

The Direct Marketing Association
of Northern California

Certification Workshop

e Use the Notes Recommendations = Clicks = = Cost =~
tool to add _
notes to your Campaigns I\
account - A PR
Ad groups L = 5125.0
e See the small \ -
. ‘/\/_"- ——— —
gray Squares Ads & extensions - B o 2 50.00
under the trend Apr 1, 2019 Jun 25,2019
. Landing pages
line... e o
— r= [
Y  Campaign status: Allenabled ADD FILTER O‘ = hn ﬂ i - : ~
KE‘_‘,"‘I’-'DrdS EEEARCH SEGMENT SOLUMMNS REPORTS DOWMLOAD EXPAMD MORE
Dynamic ad D Campaign Budget Status ;%r:paign Clicks Impr. CTR Avg. CPC Cost  Conversiom:
targets
_ ° gy DhiancGrants Workshops | g399 gg.. Eligible Search 4,485 55,198 8.13% §1.53 8687847 5.00
Audiences (S)
) Total: All enabled campaigns 4485 55,198 813% §1.53 $6,878.47 5.00
Demographics
Total: Account @ $329.00/ ... 4485 55,198 8.13% §1.53 $6,878.47 5.00
Settings
Total: Search campaigns (% 4485 55,198 8.13% §1.53 $6,878.47 5.00
Locations
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The Direct Marketing Association
of Northern California

Certification Workshop

M Add Lots of Notes so You Can Always See What You Did

= Clicks ¥ = Avg.CPC ~ L3 3f

The small gray squares under
the trends line are notes
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DMANC

The Direct Marketing Association
of Northern California

Certification Workshop

Example of a Note

e Use the Notes
tool to add
notes to your
account

e See the small
gray squares
under the trend
line...

e Click one and
you see what
was done that
day

e On June 5th,
the bids were
lowered to 16
cents

e Click the three
dots to open
the notes panel

4 Google Ads

Overview o}

Recommendations

Campaigns 1)

Ad groups

Ads & extensions

Landing pages

Keywords

Dynamic ad
targets

Audiences

Demographics

Topics

Placements

© DMA-NC 2019 DMANC.org/certification

All campaig...

budget)

CAMPAIGNS AUCTION INSIGHTS = Amen frem oA onan - 7 >
. Wed, Jun 5, 2019 E
= Cli =
MNote -
lowered CPC to 16c
: ADD NOTE SEE ALL NOTES
— — 50,00
o ] [ [ | ] a ]
2 Jun 24,2
o -_— ra .
Y Campaign status: All enabled  ADD FILTER Q = 1 u i - ' ~
. Campaign Bid strategy .
D & Campaign Budget Status type type Imipr. Clicks CTR Avg. CPC Avg. cost
(S) Transformin
O e (5) Transforming Cancer $1200/. [  Eligible Search CPC (enhanc... 54,872 2246 409% $0.21 $0.21
(S) Medical Conditions 12.00/ .. igible earc enhanc... } 8% } .
[ ] 3) Medical Conditi $12.00 Eligibl 5 h CFC (enh 62225 1,980 3.18% §0.23 80.23
D [ ] E (S) Giving (5800/527day) 514.00/ .. E Eligible Search CPC (enhanc.. 85265 1,858 218% 50.18 5018
D [ ] E (DS) Dynamic Search $3.00/day Eligible Search Maximize cli. 6,603 462 7.00% 5034 5034
(5) Qpeni (550 . . ; . . )
0O e [ °)oh0penings (s $3.00/day ]  Eligible Search CPC (enhanc... 5137 101 1.97% $0.40 $0.40
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DMANCc Let’s Go through the Settings

The Direct Marketing Association
of Northern California

Certification Workshop

e Click the Settings tab to Settings
change the settings for
a campaign
. . Campaign name DMAnc Grants Workshops (S) w
e Tip: Set this once for a Pe
Campa!gn' For future Campaign status ® Enabled v
campaigns, copy the
campaign so you qon’t Goal Website traffic hd
have to change this
each time. Metworks Google Search Network v
Locations United States (country) W
Languages English v
Budget $329.00/day W
Bidding CPC (enhanced) "
Start and end dates Start date: December 28, 2017 End date: Not set v

Dynamic Search Ads

. Domain: dmanc.org  Language: English  Targeting Source: Use Google's index of m... v
setting

v Additional settings

© DMA-NC 2019 DMANC.org/certification
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M We Use Manual CPC, but You Should Test

The Direct Marketing Association
of Northern California

Certification Workshop

e You can set the

bidding to Settings
automated, _ _ _ _
Locations United States (country) W
manual, and so on '
* You must test this Languages English v
in your account
™ Every account Budget $329.00/day v
behaves differently
* Find which bid Bidding Manual CPC Edit your Manual CPC A
setting works best
With "Manual CPC" bidding,
for you Help increase conversions with Enhanced CPC (3 ___Iu ﬁ:fl_ o jl_“ﬂ_ nl_'L
ost-pe :--:Ii-: ks (CPC) for your

Change bid strategy &

Learm maore

CANCEL SAVE
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DMANC Click on Additional Settings

The Direct Marketing Association
of Northern California

Certification Workshop

e At the bottom of the
panel, there is
Additional Settings

e Click that to find more
settings

© DMA-NC 2019 DMANC.org/certification

Settings

Campaign name

Campaign status

Goal

Networks

Locations

Languages

Budget

Bidding

Start and end dates

Dynamic Search Ads
setting

v Additional settings

DMARc Grants Workshops (5)
® Enabled

Wehsite traffic

Google Search Network
United States (country)
English

&n

5329.00/day

CPC (enhanced)

Start date: December 28, 2017 End date: Not set

Domain: dmanc.org  Language: English

Targeting Source: Use Google's index of m...
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M Dynamic Ads Are in the Additional Settings

The Direct Marketing Association
of Northern California

Certification Workshop

. . . . Settings

e Dynamic Search Ads is fairly new in :

Google Ads Budget $329.00/day v
e For whatever reason, it's buried in the - e .

Settings dialog boxes

. . . Start and end dates Start date: December 28, 2017 End date: Not set v

e You turn it on in Settings
e In a later webinar, we'll look at how this Dynamic Search Ads Enter the domain @ ~

works setting dmanc.org
Py In Some accountS, It WOFkS three Or four ffE‘|i—|iﬁ'.|'.'1€‘|a|'|lgL.aI;|$ of the [1'_'_.'I'|'E.'Tili Search Ads within this -::arn::ai-;u'. @

. . Engli -

times better than regular ads, but in o

other accounts, it works poorly Select a targeting source: ®

e So test this and see if it works for your
account

Use URLs from both Google's index of my website and my page feed

a dynamic ad group

in the next step.

Learn more

CANCEL SAVE
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M We also Use Ad Rotation for More Control

The Direct Marketing Association
of Northern California

Certification Workshop

e Another setting is Settings
Ad Rotation

e Because most Bidding CPC (enhanced) o
advertisers don't
manage their ads Start and end dates Start date: December 28, 2017  End date: Not set v
4

Google prefers to Dynamic Search Ads o o - e . i

set this to Optimize setting Domain: dmanc.org  Language: English  Targeting Source: Use Google's index of m... W
4

so Google can show

the best—performing Conversions Account-level conversions setting W

ad

e But that doesn’t test Ad rotation (O optimize: Prefer best performing ads Show ads more evenly foran A

ads ) definite amount of time
(® Do not optimize: Rotate ads indefinitely

e We use Rotate o Lower-performing ads will run about as often as higher- When using Smart Bidding,
Evenlv and manage performing ads for an indefinite period of time. This option is Google Ads will optimize
Yy g not recommended for most advertisers. Learn more i}
the ads weekly to
find the best one

your ad rotation to prefer the
Optimize for conversions (Not supported) yest performing ads even if
not v (1 ted) t's currently set to "Rotate
ROTale evenly (NOL supported)

e It's more work... but definitely”.
it has better results

CANCEL SAVE
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DMANCc At the Campaign

The Direct Marketing Association
of Northern California

Certification Workshop

® Here is an Overview Py CAMPAIGNS AUCTION INSIGHTS o Apr - Jun242019 <%
overview of a . | I
Campaign Recommendations - Clicks = - Avg.CPC ~ > Tt

® YOU See the Campaigns - RERI

campaign name, .
the daily budget ~ ““9** ‘
($329 per day),

H : Ads & extensions ¢ L
various settings, " “ .
Apr1, 2019 Jun 24, 2019
and data Landing pages °
— ra :
Y Campaign status: All enabled ADD FILTER O\ - i u i - . ~
KE}"W Drds ZZARCH SEGMENT COLUMME REPORTS DOWHNLDAD EXFAMNL MORE
Dynamic ad D Campaign Budget Status ga;)rgpaign Clicks Impr. CTR Avg. CPC Cost  Conversion
targets
. 0O e [ DMAncGrantsWorkshops  g359.00.. Eligible Search 4455 54723 8.14% §153 9683355 5.00
Audiences [5)
. Total: All enabled campaigns 4455 54,723 B.14% $1.53 $6,833.55 5.00
Demographics
Total: Account (%) $329.00/_.. 4455 54723 8.14% 51.53 $6,833.55 5.00
Settings
Total: Search campaigns @ 4455 54723 8.14% 51.53 56,833.55 5.00
Locations
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DMANC Create New Campaigns

The Direct Marketing Association
of Northern California

Certification Workshop

I Custom Apr 1 - Jun 24,2019 -
e To create a new Overview P CAMPAIGNS AUCTION INSIGHTS p < >
campaign -
) paign, Recommendations = Clicks = = Avg.CPC ~ T
click the large
blue plus sign 20 $3.00
Campaigns
and select New
Campalgn Ad groups 50 §1.50
Ads & extensions - ] ] S
Apr1.2019 Jun 24,2019
Landing pages
= + " :
ADD FILTER Q = m il ¥ 03 ; -
Keywords SEARCH  SEGMENT REPORT DOWNLOAD EXPA MORE
+ New campaign i
Dynamic ad palg Budget Status g%r:pmgn Clicks Impr. CTR Avg. CPC Cost = Conversion:
targets
, I_|:| Load campaign settings $329.00.. Eligible Search 4455 54723 B.14% 51.53 56,833.55 5.00
Audiences
. Total: All enabled campaigns 4455 54723 8.14% §1.53 $6,833.55 5.00
Demographics
Total: Account (D) 5329.00/.. 4,455 54723 B.14% 51.53 56,833.55 5.00
Settings
Total: Search campaigns @ 4455 54,723 8.14% §1.53 $6,833.55 5.00
Locations
Ad schedule 1-10f1
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The Direct Marketing Association
of Northern California

Certification Workshop

e When you
select a
campaign, you
see the Ad
Groups inside
the campaign

e Here are the ad
groups, sorted
by Impressions

® You can see the
data for each
ad group

Overview L

Recommendations

Campaigns

Ad groups

Ads & extensions

Landing pages

Keywords

Dynamic ad
targets

Audiences

Demographics

Settings

Locations

Ad schedule

Devices

© DMA-NC 2019 DMANC.org/certification

AD GROUPS AUCTION INSIGHTS Custorm Apr1 - Jun 24,2079 * £ >
= Clicks * = AvgCcPC ~ 1[I 3E
- 50.0
o - rA
Y  Adgroup status: All enabled ADD FILTER Q - 1l M i - A~
. Default Target .
D Ad group Campaign Status max. CPC CPA Ad group type Clicks Impr.
Spring 2019 30% Discount fANE Grants Wark e () - s0.01 _ 99 ar
D ® Ernail DMAnc Grants Workshops (S) Eligible (enhanced Standard 2,253 34971
DANC Membership f e e .- 50.01 _ 1A -
|:| [ ] Standard DMARC Grants Workshops (S) Eligible (enhanced Standard 1,285 7,850
- P . . 50.01 .
-Genaral-SFp A A ( = WM c (Q —_
|:| [ ] 0-General-SEM DMARC Grants Workshops (S) Eligible (enhanced Standard 64 1,693
e N P o . 50.01
-A-Test Training Mark vMAnc G 5 W s (5 - 7
D [ ] 0 est Training Marketing DMAnc Grants Workshops (S) Eligible (enhanced Standard 22 58
D ® 0-General-Marketing DMANC Grants Workshops (S) Eligible (enhgr?éoe‘Id - Standard 14 658
- . o . . 50.01
-A-Test Keywords MANC Grants W s (S -
|:| [ ] 0 est Keywol DMARC Grants Workshops (S) Eligible (enhanced Standard 3 438
P e VAl o L 50.01
A-SEO damenta viAnc Grants W 5 (S -
|:| [ ] A-SEQ Fundamental DMARnc Grants Workshops (S5) Eligible (enhanced Standard 8 380
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DMANCc At the Keyword Level

The Direct Marketing Association
of Northern California

Certification Workshop

Py e wa

e Inside each ad

group, you find Q — 0
Keyword status: All enabled ADD FILTER -
the keywords Y SEARCH  SEGMENT  COLUMNS
e Here are the Max ) _ ) _
k eywor ds D Keyword Status EFC Policy details Final URL Clicks Impr. CTR Avg. CPC
I
sorted by
Impressions Total: All enabled keywords (2 1,950 27,587 7.07% 51.40
e The keyword is 0 e ';'f';:ﬂta‘;l”em‘? Eligible (enhsazhgg Approved - 785 13,886 5.65% §1.43
active (marked ,
N V how do you $2.00
Eligible”) and 0O e make an email Eligible (enhance Approved - 225 4468 5.04% $1.34
has a $2 bid ﬁdfr‘i‘“ =
rofessional Eligibl 52.00 Approved - 769 2066 13.02% $145
e You can see the |:| L ] g;ga?lssmna igible (enhance porove : 02% .
average cost -
per click, such 0 e s;r;?'gples Eligible (enhsazhgg Approved - 170 1,553 10.95% §1.32
I
as $1.40 -
$ 0 e E;ﬁ;‘;“'“”m Eligible (Enhsazhig Approved - 47 559 8.41% 51.28
how to write i 52.00 } _ . .
|:| ] an email Eligible (enhance Approved 37 485 7.63% 581.22
0O e email format Eligible en hsazhgg Approved - 38 476 7.98% 41.30
0 e email writing Eligible en hsazhgg Approved - 50 475 10.53% 41.31
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DMANCc And Finally, the Ad Level

The Direct Marketing Association
of Northern California

Certification Workshop

° Fi —
Finally, the ads Y  Adstatus: Allenabled ADD FILTER Q —
e Pause the weak ads. D
Don’t delete it, just Ad .
. Ad Status Clicks Impr. CTR
pause it so you type

preserve its data . . e
{FeyWord:iImprove Email Response Rates) | Best Practices for 2019 | 20%

Discount. Enroll now.
. ]
When you see an ad & = wwwdmanc.org/learn-email/marketing P Approved E;ﬂaa”‘;je

with high CTR, make Improve your email marketing response rates, leads, sales & ROI. Lifetime
a copy of it and make workshop updates

minor changes

560 8,136 6.88%

{keyWord:Learn Email Marketing} | Best Practices for 2019 | 20%

. Discount. Enroll now.

e To copy a_n_ ad’ click L ] www_ dmanc_org/learn-email/marketing Approved
the penC|I Icon Improve your email marketing response rates, leads, sales & ROI. Lifetime

warkshop updates

Expands

. -
tewt ad =82 8,110 T.18%

{KeyWord:Learn Email Marketing} | Best Practices for 2019 Class | 20%
Off Spring Discount.

P www_ dmanc.org/learn-email/marketing
Email writing, templates, campaign strategy. Improve opens. Optimize
mobile. Enrall now. Blocked images, create best offers, list maintenance,
spam filters. Reqgister now.

Expande:  yqq 6994  7.13%

Approved text ad ,

{keyWord:Learn Email Marketing} | Best Practices for 2019 | 20%
Discount. Enroll now.

® www.dmanc.org/learn-email/marketing
Improve your email marketing response rates, leads, sales & ROI. Lifetime
warkshop updates. You can get higher email response rates, leads, sales
& ROl for your campaigns.

Expande

Approved text ad

33 422 782%
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M Click the Pencil Icon to Create a Copy of an Ad

The Direct Marketing Association
of Northern California

Certification Workshop

e Select “Copy and Edit” Y  Adstatus: All enabled  ADD FILTER Q -
EEARCH EGM

e This creates a copy of

the ad ® Ad Status f‘;;e Clicks Impr.  CTR
e You can make minor

i KeyWord:Improve Email Response Rates) | Best Practices for 2019 | 20%

changes to see if the {Diszﬁunt. EnPDII MO, g } . =

new ad performs ® www.dmanc_org/learm-email/marketing Etaan‘;je 560 8136  6.88%

better Improve your email marketing response rates, leads, sales & ROI. Lifetime Edit |

workshop updates

e Change a word, swap Copy and edit

{KeyWord:Learn Email Marketing} | Best Practices for 2019 | 20%

two words, add new Discount. Enroll now.

words L ] www.dmanc.org/learn-email/marketing See version history Etaan‘;je o82 8,110 T 18%
Improve your email marketing response rates, leads, sales & ROI. Lifetime j
workshop updates
{KeyWord-Learn Email Marketing} | Best Practices for 2019 Class | 20%
Off Spring Discount.
www.dmanc.org/learn-email/marketing , Expande o —
® Email writing, templates, campaign strategy. Improve opens. Optimize Approved text ad 494 6,994 713%
mobile. Enroll now. Blocked images, create best offers, list maintenance,
spam filters. Reqgister now.
{KeyWord:Learn Email Marketing} | Best Practices for 2019 | 20%
Discount. Enroll now.
www.dmanc.org/learn-email/marketing , Expande .
® Improve your email marketing response rates, leads, sales & RO Lifetime Approved text ad 33 422 782%

workshop updates. You can get higher email response rates, leads, sales
& ROl for your campaigns.
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M We Covered...

The Direct Marketing Association
of Northern California

Certification Workshop

e Why Google Ads?

¢ Find the Keywords

e Keyword spreadsheet

e Account Walkthrough (Live)
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M The Next Two Google Ads Courses

The Direct Marketing Association
of Northern California

Certification Workshop

December 6t": Intermediate Google Ads
e The five types of match modes for keywords

e How keywords, ads, and landing pages work together in Google Ads

e Use A/B Split Tests to develop the best ads
e The various kinds of ads
December 13t: Advanced Google Ads

e How the Google Ads bidding algorithm works (with examples). You
can bid lower than your competitors, yet rank higher.

e How to set bids, manage bids, and manage your budget
e Tools to manage 20 accounts and 300,000 keywords
e Advanced strategies

You'll get all of this in plain language, plus Powerpoint slides with step-
by-step, humbered instructions so you can do this yourself.
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M Contact Us

The Direct Marketing Association
of Northern California

Certification Workshop

Andreas Ramos

e Email: andreas@andreas.com
e Twitter: @andreas ramos

e LinkedIn.com/in/andreasramos

Laurie Beasley

e Email: Ibeasley@beasleydirect.com

e Twitter: @BeasleyDirect

¢ linkedin.com/company/beasley-direct-and-online-marketing/
DIRECT AND ONLINE MARKETING, INC.
FEAL COMMITMEMNT. REAL RESULTS. g
f
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Certification Workshop

Please complete our survey.
We'll send you a $5.00 Starbucks eCard!

BEASLEY

DIRECT AND ONLINE MARKETING, IMC.

REAL COMMITMEMT. REAL RESULTS.
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M Upcoming Digital Marketing Certification Workshops

The Direct Marketing Association
of Northern California

Certification Workshop

See the full current calendar.

Go dmanc.org/digital-marketing-certification-workshops/

 06-Dec Friday Google Ads Intermediate
e 11-Dec Wens LinkedIn for Your Career
* 13-Dec Friday Google Ads Advanced

BEASLEY

DIRECT AND ONLINE MARKETING, IMC.

REAL COMMITMEMT. REAL RESULTS.
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M Our Sponsor Mt. Top Data’s Offer to You

The Direct Marketing Association
of Northern California

Certification Workshop

Mountain Top Data offers $1,000 in FREE B2B Data

Get your B2B data by calling or emailing:
» Sky Cassidy
* scassidy@mtd-email.com

e Tel. (818) 252-8140 x2788

 https://MountainTopData.com

MountainTop Data B E AS L E Y

DIRECT AND ONLINE MARKETING, IMC.

REAL COMMITMEMT. REAL RESULTS.
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DMANC Free Audit of Your Campaigns

The Direct Marketing Association
of Northern California

Certification Workshop

* Get a free SEO audit of your site

https://beasleydirect.com/free-seo-audit-offer/

* Get a free audit of your Google Ads campaigns

https://beasleydirect.com/free-ppc-advertising-audit/

A

FREE
Audits

~_____~

BEASLEY

DIRECT AND ONLINE MARKETING, IMC.

REAL COMMITMEMT. REAL RESULTS.
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Thank You and Have a
Great Weekend!
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