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Search Engine Optimization Fundementals: | s
Building A Search Friendly Site ‘

John Thyfault,

Vice President of Search Engine & Social Media Marketing, Beasley Direct and
Online Marketing

Adjunct Professor, University of California, Santa Cruz, Silicon Valley Extension

March 2, 2018 | 10:00 AM - 12:00 PM PST

BEASLEY
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DMAnc Agenda - SEO Fundamentals

The Direct Marketing Association
of Northern California

CERTIFICATION WORKSHOP

= Presenter’s Background & Qualifications

= How Search Engines Work & How Do People Interact
With Them

= Why Do Search Engine Optimization (SEO)
= Measuring & Tracking Success

= Keyword & Content Topic Research

= SEO Friendly Design and Usability

= How Popular Are You?

= Conclusions

© Copyright 2018 The Direct Marketing Association of Northern California. All rights reserved. https://dmanc.org/certification/



[_)MAN_(_: How To Redeem Your $1,000 of Free B2B Data

The Direct Marketing Association
of Northern California

CERTIFICATION WORKSHOP

Contact: Sky Cassidy
MountainTop Data
scassidy@mtd-email.com
(818) 252-8140 x2788
www.MountainTopData.com

MountainTop Data
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DMANC The Direct Marketing Association of Northern

e Galifornia

CERTIFICATION WORKSHOP
The Direct Marketing Association of Northern California
was formed to educate, inform and provide networking
opportunities for Direct and Online Marketing
professionals in the San Francisco Bay Area.

We hold monthly seminar meetings, certification
workshops, periodic half-day seminars, and provide
opportunities for the best in learning and job networking in
the Northern California marketing community

DMANC

The Direct Marketing Association
of Northern Califormia

© Copyright 2018 The Direct Marketing Association of Northern California. All rights reserved. https://dmanc.org/certification/



[MALC Upcoming Certification Workshops

The Direct Marketing Association
of Northern California

CERTIFICATION WORKSHOP

Mar 16, 2018 10:00am-12:00pm PST Advanced Search Engine Optimization

Mar 23, 2018 10:00am-12:00pm PST Improving Email Marketing Response Rates
Apr 20, 2018 10:00am-12:00pm PST Pay Per Click Advertising Fundamentals
Apr 27,2018 10:00am-12:00pm PST Advanced Pay Per Click Advertising

May 4, 2018 10:00am-12:00pm PST Web Analytics
May 18, 2018 10:00am-12:00pm PST Advanced Web Analytics

http://www.dmanc.org/certification.htm

© Copyright 2018 The Direct Marketing Association of Northern California. All rights reserved. https://dmanc.org/certification/
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[m DMAnNc Certification Requirements

The Direct Marketing Association
of Northern California

CERTIFICATION WORKSHOP

= A certificate requires the completion of any 8 courses,
taken within two years of starting.

= Of course, if a certificate isn’t in your immediate plan,
you can take as few or as many of the courses as you'd
like.

= Students who complete a certification program will
receive a frameable Certificate of Completion as well as
a digital badge to include on your website, blog, emaill
signature, or social profiles.

© Copyright 2018 The Direct Marketing Association of Northern California. All rights reserved. https://dmanc.org/certification/



M About The Instructor

The Direct Marketing Association
of Northern California

CERTIFICATION WORKSHOP

John Thyfault, Vice President, Search Engine & Social Media Marketing at
Beasley Direct and Online Marketing

= John Thyfault has more than 20 years of marketing, sales and product
development experience. His knowledge of search engine optimization (SEO),
pay per click (PPC) marketing and social media marketing, combined with an in-
depth understanding of customer identification, market analysis and
segmentation, allows him to deliver high returns on client marketing investment.

= Prior to working with Beasley Direct and Online Marketing, John was Senior
Client Services Project Director at ThirdAge.com, a first wave baby boomer
lifestyle and community website. At ThirdAge he successfully led major client
sponsorships for Tylenol, American Century, Intel, IBM, and Revlon.

= John has led workshops for the Silicon Valley American Marketing Association,
the Direct Marketing Association in Northern and Southern California and the
Business Marketing Association. He also teaches Search Engine Marketing at
the University of California, Santa Cruz, Extension in Silicon Valley and is led
day long seminars as part of the Online Marketing Summit's 2011 International
Tour.

DIRECT AND ONLINE MARKETING, INC.

lllllllllllllllllllllllll
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Organic Search Optimization:
How Search Engines Look At Your Site

© Copyright 2018 The Direct Marketing Association of Northern California. All rights reserved. https://d manc.org/certification/




DMANC  search Engine Optimization

The Direct Marketing Association
of Northern California

CERTIFICATION WORKSHOP

= The act of altering a web site so that it does well in the
organic, crawler-based listings of search engines. In the
past, has also been used as a term for any type of
search engine marketing activity, though now the term
search engine marketing itself has taken over for this.

= Also called SEO.

© Copyright 2018 The Direct Marketing Association of Northern California. All rights reserved. https://dmanc.org/certification/



[m Why Search Engine Marketing?

The Direct Marketing Association
of Northern California

CERTIFICATION WORKSHOP

= 81% of web users find web sites via search engines

= Search engine marketing has proven itself to be an
excellent vehicle in capturing the attention of a desired
audience, when actively seeking company or product
info

= Exceptionally cost-efficient and trackable marketing
vehicle

= Drives qualified, volume traffic

= Ability to brand products, services and special events
online

© Copyright 2018 The Direct Marketing Association of Northern California. All rights reserved. https://dmanc.org/certification/



DMANC  How Does A Search Spider/Bot Work?

The Direct Marketing Association
of Northern California

CERTIFICATION WORKSHOP

-_ ‘Web spider

Builds list of
words and notes
where they
Builds index were found
based on its own
system
of weighting

Encodes the data to - -
save space - -
| Stores data for

BEASLEY

DIRECT AND ONLINE MARKETING, INC.

REAL COMMITMENT. REAL RESULTS.

users to access

Q2000 How Stuff Works

© Copyright 2018 The Direct Marketing Association of Northern California. All rights reserved. https://d manc.org/certification/




DMANC  New High Commercial Intent

The Direct Marketing Association
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CERTIFICATION WORKSHOP

Go gle sonos wireless speakers n John i @
3-4 ads up top

All Shopping Videos Images News More ~ Search tools ~ ® Q

AboaeEs2S0ttTesats 050 SeToTds) S h (o) p pi n g Ads
Th'mfﬁ:’ﬁfﬂ% :S(?sl;‘)?g'.gc?sT Shop on Google Sponsored (P L As) on th e

Stream Your Favorite Music To Speakers in Any Room or Every Room.

Stream All of Your Music - Expand Your Music - New App - Free Shipping ri g ht COI u m n

The All-New PLAY:5 What Is SONOS®
SONOS® PLAYBAR Apple Music on Sonos®
Sonos PLAY:3 - Sonos PLAY:5 - -
Sonos Surround Sound - Amazon.com Wireless HiFi...  Wireless ... R
www.amazon.com/Home-Audio ¥ $299.00 $499.00 eVIews I n
4.3 Y%k rating for amazon.com Sonos Crutchfield

-
Shop for Sonos surround sound. Free 2-Day Shipping w/Amazon Prime! m Id d Ie Of pag e

Ratings: Website 10/10 - Shipping 10/10 - Selection 10/10

Sonos Wireless Speakers - Crutchfield.com
www.crutchfield.com/ ¥
4.7 YKk rating for crutchfield.com

Additional ads
Free, Fast Shipping on Most Orders! Expert Advice: Call, Chat, or Email %?:eﬁzs'splayﬂ lsjloti':;’:tzuyzs -The
60-Day Returns - Factory-Authorized Dealer - Trusted Since 1974 $199.99 $499.00 at th e botto m

TVs - Home Audio Specials - Stereo Receivers - Home Speakers

Best Buy Sonos

cpand of the page

Sonos | HiFi Wireless Speakers & Home Audio Systems
www.sonos.com/ ¥ Sonos

Sonos is the first name in wireless HiFi home audio, offering high-end streaming music
speakers, whole-home audio setups, and more.

Music Control App - Shop - Support - The Sonos System

The Sonos System | Sonos

www.sonos.com/system v Sonos
A Sonos wireless speaker system enables you to enjoy top-quality HiFi audio in every E AS L E Y
room Of your house. DIRECT AND ONLINE MARKETING, INC.

REAL COMMITMENT. REAL RESULTS.

© Copyright 2018 The Direct Marketing Association of Northern California. All rights reserved. https://d manc.org/certification/
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[MQ High Commercial Intent (bottom of page)

CERTIFICATION WORKSHOP

Wireless Speakers | Pioneer Electronics USA
www.pioneerelectronics.com/.../Wireless-Speakers v Pioneer Corporation

Car. Upgrade your ride with the ultimate car stereos, amps, speakers, subwoofers and gth O rga n IC I IStl n g

GPS. Explore Car - AppRadio - NEX - GPS Navigation - DVD Receivers ...

Letv Bluetooth Speaker
www.lemall.com/us ¥
Deliver super sound experience Small but mighty,$17.99 only!

Which One Is The Best? - 2016's Top 10 Wireless Speakers

www.bestreviews.guide/WirelessSpeaker v

4.9 ¥ ¥k rating for bestreviews.guide Add itional ads at bOttom

We Did The Research For You.

Wireless Speakers

www.crutchfield.com/ ¥
Free, Fast Shipping on Most Orders! Expert Advice: Call, Chat, or Email
Ratings: Product quality 9/10 - Shipping 8.5/10 - Selection 8.5/10 - Website 8/10

Searches related to wireless speakers

wireless outdoor speakers wireless speakers walmart
wireless speakers for tv wireless speakers surround sound
wireless speakers home theater wireless surround speakers

bluetooth speakers wireless speaker system

BEASLEY

DIRECT AND ONLINE MARKETING, INC.

REAL COMMITMENT. REAL RESULTS.

© Copyright 2018 The Direct Marketing Association of Northern California. All rights reserved. https://d manc.org/certification/




DMANC Results w/o Commercial Intent

The Direct Marketing Association
of Northern California

GO g Ie abraham lincoln

i) fat @& @ Q abraham lincoln

Scripting SEO...e Sites - Moz  JT GTM Launcher BDOM GTM Launch¢ | Siri Knowledge

Abraham Lincoln

Abraham Lincoln was an American statesman and lawyer who served as the 16th

[ The Ultimate ... and Training >>

President of the United States from March 1861 until his assassination in April

Google Suggestions
Q_ abraham lincoln
Q_ abraham lincoln quotes
Q_ abraham lincoln facts
Q_ abraham lincoln high school
Q_ abraham lincoln vampire hunter

All Images News Books yd

About 3,350,000 results (0.61 seconds)

Abraham Lincoln - Wikipedia

https://en.wikipedia.org/wiki/Abraham_Lincoln v

Abraham Lincoln (February 12, 1809 — April 15, 1865) was an American statesman and lawyer who
served as the 16th President of the United States from March 1861 until his assassination in April 1865
Lincoln led the United States through its Civil War—its bloodiest war and perhaps its greatest moral,
constitutional, and ...

Sexuality of Abraham Lincoln - Health of Abraham Lincoln - Abraham Lincoln Statue

Abraham Lincoln Biography - Biography
https://www.biography.com/people/abraham-lincoln-9382540 v

Feb 16, 2018 - Abraham Lincoln was the 16th president of the United States. He preserved the Union
during the U.S. Civil War and brought about the emancipation of slaves. ... Abraham Lincoln was born
in a log cabin in Hardin County, Kentucky, on February 12, 1809.

Abraham Lincoln - U.S. Presidents - HISTORY.com
www.history.com/topics/us-presidents/abraham-lincoln v

Abraham Lincoln, a self-taught lawyer, legislator and vocal opponent of slavery, was elected 16th
president of the United States in November 1860, shortly before the outbreak of the Civil War. Lincoln
proved to be a shrewd military strategist and a savvy leader: His Emancipation Proclamation paved the
way for slavery’s ...

Abraham Lincoln - Whitehouse.gov
https://www.whitehouse.gov/about-the-white-house/presidents/abraham-lincoln/ v
Abraham Lincoln became the United States' 16th President in 1861, issuing the Emancipation
Proclamation that declared forever free those slaves within the Confederacy in 1863.

Abraham Lincoln | Biography, Facts, History, & Childhood | Britannica ...
https://www.britannica.com/biography/Abraham-Lincoln v

Feb 6, 2018 - Abraham Lincoln, byname Honest Abe, the Rail-Splitter, or the Great Emancipator, (born
February 12, 1809, near Hodgenville, Kentucky, U.S.—died April 15, 1865, Washington, D.C.), 16th
president of the United States (1861-65), who preserved the Union during the American Civil War and
brought about ...

© Copyright 2018 The Direct Marketing Association of Northern California. All rights reserved.

1865. Lincoln led the United States through its Civil War—its bloodiest war and perh...

# 0@
Siri Knowledge Popup

4More imag\ag

Abraham Lincoln <

16th U.S. President Google KnOWIGdge Graph

Abraham Lincoln was an American statesman and lawyer who served as
the 16th President of the United States from March 1861 until his
assassination in April 1865. Wikipedia

Born: February 12, 1809, Hodgenville, KY [
Height: 6'4"

Assassinated: April 15, 1865, Petersen House, Washington, D.C.

Party: National Union Party '

Children: Robert Todd Lincoln, William Wallace Lincoln, Tad Lincoln,
Edward Baker Lincoln

Quotes View 7+ more

Government of the people, by the people, for the people, shall not perish
from the Earth.

REAL COMMITMENT. REAL RESULTS.

Whatever you are, be a good one.

I am a slow walker, but | never walk back.

https://dmanc.org/certification/




The Direct Marketing Association
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DMAnc Multi-Featured Snippets for Knowledge
St h

CERTIFICATION WORKSHOP

= Added on February 28, 2018.

= Designed to answer questions that could have multiple

interpretations. Nuanced questions is another way of
looking at this.

= Similar features have been on Bing since last fall.

= Launching first on mobile, then desktop around the end
of March.

© Copyright 2018 The Direct Marketing Association of Northern California. All rights reserved. https://dmanc.org/certification/



DMAnc Multi-Featured Snippets for Knowledge

The Direct Marketing Association
of Northern California ra .

CERTIFICATION WORKSHOP

= Google

garden needs full sun?

A

LL SHOPPING VIDEOS

What garden plants need full sun?

“Tomatoes, cucumbers, peppers, peas, beans, corn and

PEOPLE ALSO ASK

What potted plants like full sun?

What plants do well in full sun?

Do all vegetables need full sun?

squash benefit from being grown in areas with full sun
Carrots, radishes, beets and other root vegetables

require at least half a day of sun to thrive. Leafy green:
such as spinach, chard, kale and the many varieties of
lettuce tolerate the most shade in the garden.”

What Kind of Vegetables Like Full Sun to Grow? | Homy|
Guides | SF
SFGate » homeguides » kind-vegetables-l...

What counts as full sun?

““Full sun” definitely means at least six hours per day,
but some plants such as vegetables really need eight
to ten hours per day. "Partial sun” or “partial shade”
means that the plant needs 3-6 hours of direct sun per
day. The terms sometimes are used interchangeably.”

Meadows Farms - A Handbook for Gardening in NOVA
Excerpts |

Meadows Farms » Lawn-Garden-Care

2

4

eed to grow?

© Copyright 2018 The Direct Marketing Association of Northern California. All rights reserved.

BEASLEY

DIRECT AND ONLINE MARKETING, INC.

REAL COMMITMENT. REAL RESULTS.
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motorcycle helmets L0

All Images Videos Maps News Shop My saves

88,000,000 Results Any time v

50% Off Motorcycle Helmet - leatherup.com

ad - www.leatherup.com ~

20 years in business, top brands, HJC, Bell, Shoei, THH Biker Helmets

Helmet Buyers Guide: When buying a motorcycle or atv helmet, there are five basic ...
Low Price Guarantee - Fast Delivery - Free Shipping Over $99 - Save Up to 50%

DOT Half Helmets

Outlaw Motorcycle Helmets - half
helmets, half face helmets, ...

Bluetooth Helmets
Largest selection at the lowest
prices online. Free Shipping!

Modular Helmets
50% off Leather Jackets Motorcycle
Jackets, Motorcycle Boots, ...

Bluetooth Motorcycle
Headsets

Ride hands free with a Bluetooth
headset from LeatherUp

Motorcycle Helmets - Save Today at
Cycle Gear - cyclegear.com

ad - www.cyclegear.com/Motorcycle/Helmets v

Free Shipping. Save up to 75% off Top Gear. Elite Customer Service

Street & Sportbike Motorcycle Helmets - Cycle Gear

cyclegear.com has been visited by 10K+ users in the past month

Best Prices Guaranteed - Premium Customer Service - 7-Day Helmet Exchange

Shop Motorcycle Helmets

ad - www.RevZilla.com v

Free Shipping on Orders Over $40. Expert Gear Advice From Riders

revzilla.com has been visited by 10K+ users in the past month

Hassle Free Returns - Price Match Guarantee - Fast, Free Shipping - Free Shipping

Shop Motorcycle Helmet - Amazon.com Official Site - amazon.com
ad - www.amazon.com/automotive/motorsports v

Ratings: Customer Service 4.5/5 - Product Selection 5/5

Find Deals on Motorcycle Helmet in Motorsports on Amazon.

Discover Prime Music - Earth's Biggest Selection - Shop our Deal of the Day

Motorcycle Helmets | Helmets | J&P Cycles
https://www.jpcycles.com/motorcycle-helmets v
Top motorcycle helmet brands like Bell and Skid Lid are in-stock now. Shop full face motorcycle

© Copyright 2018 The Direct Marketing Association of Northern California. All rights reserved.

Bing Results w/Commercial Intent

Signin R U =

Much more real estate
devoted to ads

Shop for motorcycle helmets ace
Skid Lid Novelty Eagle Scorpion Skid Lid
Traditional ... Helmet - ... Covert ... Traditional ...
$39.96 $29.99 $209.95 $39.96
Jafrum Jafrum Motosport Jafrum

Free Shipping
Bell Rogue Yescom Bell Rogue HJC IS-Cruiser
Helmet, ... Motorcycle ... Motorcycle ... Blush ...
$249.95 $41.95 $249.95 $98.99
Motosport Walmart Riders Domain  J&P Cycles
Free Shipping *hkkk 4 Free Shipping

See more shopping results for motorcycle helmets

Motorcycle Helmets - Lowest Price Guarantee
ad - DennisKirk.com/Motorcycle-Helmets v
Shop a Huge Selection of Helmets. Lowest Price Guarantee. Shop Now!

Motorcycle Helmets - jpcycles.com
ad - www.jpcycles.com/Helmets v
1000's of Helmets at J&P Cycles. Best Service & Selection Since 1979

LAl A8 4 .. 00 0. _4&_ ..!_I---d-.._-i_ - REAL COMMITMENT. REAL RESULTS.

LLLC A l'IUlUI\a,UIG HIGHIIGLW ~ 11IuGI o
ad - www.ridersdomain.com/HJC/helmets v
Great selection of HIC Motorcycle Helmets. Great service, Free Shipping
$75+

https://dmanc.org/certification/



DMANC

The Direct Marl(eting Association
of Northern California

Results w/o Commercial Intent

CERTIFICATION WORKSHOP

abraham lincoln 0
All Images Videos Maps News Shop My saves
1,630,000 Resuits Any time ~

Abraham Lincoln - Wikipedia

https://fen.wikipedia.org/wiki/Abraham_Lincoln v

Abraham Lincoln (February 12, 1809 — April 15, 1865) was an American statesman and lawyer who
served as the 16th President of the United States from ...

Robert Todd Lincoln - Family and childhood - Early career and militia service

News about Abraham Lincoln

bing.com/news

, Abraham Lincoln boys lose early lead, fall to
Sioux City East in Class 4-A substate final

Omaha - 1d

COUNCIL BLUFFS — The Council Bluffs Abraham Lincoln boys
entered the Class 4-A Substate 1 final with something to prove. That
fire was obvious from the start, as the Lynx (13-10) jumped out to ..

Bruce's History Lessons: The Lincoln Lawyer

Tribune-Star - 4h

This week (March 1) in 1837, the young Abraham Lincoln was formally admitted as an attorney licensed
to practice law in the state courts of lllinois. Subsequently he began taking on “every kind ...

$41,250 for Abraham Lincoln's fountain pen at auction

The Washington Examiner - 6d

Former President Abraham Lincoln's fountain pen, decorated with a patriotic gold-colored star pattern,
sold at auction Thursday for over $40,000. Nate D. Sanders Auctions told Secrets that the pen, ...

Abraham Lincoln - U.S. Presidents - HISTORY.com

www.history.com/topics/us-presidents/abraham-lincoln v
Find out more about the history of Abraham Lincoln, including videos, interesting articles, pictures,
historical features and more. Get all the facts on HISTORY.com

History in Public - Abraham Lincoln - Lincoln's Life Masks Video - Speeches - Pictures - Play Video

Abraham Lincoln Biography - Biography
https://www.biography.com/people/abraham-lincoln-9382540 ~
Watch video - Jlournev throuah the life of Abraham Lincoln, the 16th U.S_oresident, on Bioaraohv.com

© Copyright 2018 The Direct Marketing Association of Northern California. All rights reserved.

Signin R o'y =

See all images

Abraham Lincoln |2 Share
16th President of the United States

Abraham Lincoln was an American statesman and lawyer who served as
the 16th President of the United States from March 1861 until his
assassination in April 1865. Lincoln led the United States through its Civil
War—its bloodiest war and perhaps its greatest moral, constitutional, and
political crisis. In doing so, he preserved the Union, paved the way f... +

W Wikipedia

Lived: Feb 12, 1809 - Apr 15, 1865 (age 56)
Height: 6' 4" (1.93 m)

Spouse: Mary Todd Lincoln (m. 1842 - 1865)

Children: Robert Todd Lincoln (Son) - Edward Baker Lincoln (Son) - Tad
Lincoln (Son) - William Wallace Lincoln (Son)

Parties: Whig Party - Republican Party - National Union Party
Buried: Lincoln Tomb - Oak Ridge Cemetery

Quotes

Those who deny freedom to others, deserve it not for themselves.

| walk slowly, but | never walk backward.
REAL COMMITMENT. REAL RESULTS.

Tact is the ability to describe others as they see themselves.

https://dmanc.org/certification/




DMAnc Universal Search

bl It’s Not Just the Words Anymore!
CERTIFICATION WORKSHOP

GO gle beyonce Q = 0O o

All News Images Videos Books More Settings Tools

About 37,500,000 results (0.68 seconds)

Top stories

Beyonce Slayed at the Beyoncé and Blue lvy Beyoncé's Dress Is the BeyonCé <
'Wrinkle In Time' Jump for Joy (Literally!) Kind You Have to Take )
Premiere: See the Pics at A Wrinkle in Time a Million Pictures of Amexican singer-SongwTiier
Screening Before Leaving the...
beyonce.com
Billboard People Popsugar
10 hours ago 2 hours ago 1 hour ago .
Available on
More for beyonce

£ O YouTube

. & Spotify
Beyoncé
https://www.beyonce.com/ v Deezer
Beyonce - Music - Albums - Songs - Videos - DVDs - Tour - #BeyGood - vy Park - Vault - All - Editorial
- My Life - Performance - Shop - Merch - Fragrance - Join - Beyonce. Search. Follow - Terms - v More music services
Privacy ...

Beyoncé Giselle Knowles-Carter is an American singer, songwriter,

2 : dancer, and actress. Born and raised in Houston, Texas, Beyoncé
Beyonce (@beyonce) 5 InStagram photos and videos performed in various singing and dancing competitions as a child.

https://www.instagram.com/beyonce/?hi=en v Wikipedia
112.1m Followers, 0 Following, 1591 Posts - See Instagram photos and videos from Beyoncé

(@beyonce) Children: Blue Ivy Carter, Sir Carter, Rumi Carter Trending E AS L E Y

Born: September 4, 1981 (age 36), Houston, TX CT AND ONLINE MARKETING, INC.
Beyoncé = Wikipedia Did you know: Beyoncé (@beyonce) is the fifth-most-followed user on AL e s LD L T
https://en.wikipedia.org/wiki/Beyoncé v Instagram (111 million followers). wikipedia.org
Beyoncé Giselle Knowles-Carter is an American singer, songwriter, dancer, and actress. Born and
raised in Houston, Texas, Beyoncé performed in various singing and dancing competitions as a child. Songs

© Copyright 2018 The Direct Marketing Association of Northern California. All rights reserved. https://d manc.org/certification/
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BEASLEY

DIRECT AND ONLINE MARKETING, INC.

REAL COMMITMENT. REAL RESULTS.
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Tracking Your Success:
Search Engines & Web Analytics

BEASLEY

DIRECT AND ONLINE MARKETING, INC.

REAL COMMITMENT. REAL RESULTS.
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Canonical URLs

Breadcrumbs  Guest blog posts Secial media reach

Header/Footer links

' Directories/
Internal link anchor text Site structure Forums
& internal

linking Bl

°g .
commenting -

Link bait campaigns

‘ Video creation & submission

404/500 errors Sitemaps

Press Market opportunit
Robots.tt Rl RSS External Influences Sy e T PP
e b (0ff Site) ¢
aowobdiity =
Site performance . Feeder/ - Competitive analysis
[(HTTP requests, inkine coding, server Microsites

Article promotion
& syndication

architeciure, poge size, ofc.. |

o

Website theme
creation

JavaScript/ \“ Organic market share
Flash use
Search volume

Title &

meta tags Text vs.

.' Social media authority
Content imoges /

User intent

Reporting &
Rglzv&nig Keyword Anulylics - ‘ Rankings

density

Business impact

Keywords Code fo

content ratio

"‘ External & deep links

Relevance

Conversions —.\.

~ User behavior & funnels

‘ Bounce rate

Pages per visit

Traffic lift ~

SEO TACTICS

Source: Response Mine Interactive Marketing Agency



DMAnc Reporting and Analytics
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CERTIFICATION WORKSHOP

Market opportunity

Competitive analysis
Industry
Analysis

Organic market share

Social media authority

Reponl ng & External/

Analytics infences/ Rankings
0ff-site

External & deep links

Conversions

Engagement )
& KPI's User behavior & funnels

Traffic lift

Bounce rate

Pages per visit

© Copyright 2018 The Direct Marketing Association of Northern California. All rights reserved.

BEASLEY

DIRECT AND ONLINE MARKETING, INC.

REAL COMMITMENT. REAL RESULTS.
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DMAnc

) Periodic Table of SEO Success Factors

The Direct Maﬂrke'ti;grAssociatioﬂ
of Northern California

EDRTICICATION AMWWAODRDKSHOP.

ON-THE-PAGE FACTORS

These elements are in the direct control of the publisher

CON

TENT

Are pages well written & have

Search engine optimization - SEO

important "ranking factors' and best practices that can lead to success with both search engines ana searchers.

(ON-THE-PAGF SFN

CQ QUALITY substantial quality content?
CY RESEARCH Have you researched the keywords
people may use to fina your content?
Do pages use words & phrases
<
Cw  worbs you hope they'll ha faund far?
C ENGAGE Do tors spend time reading
e or "hounce” away quickly?
L
Cf FRESH Are pages fresh & about "hot" topics?
L
Wt THIN Is cuntent “thin” or “shallow’

& lacking substance?

- @

Ht

Is vour content ad-heavy,
especially "abhove the fold?"

Do HTML title tags contain

TATLES keywords relevant to page topies?

- @

Ho

Do meta description tags

DESCRIPTION o ccribe what pages are ahout?

Do headlines & subheads use header

Hh  HEADERS 40l ith relevant keywords?
L
Do pages use structurea
HS STRICTURE data to enhance listings?
L
Do you excessively use words you
| VS STUFFING want pages to be found for?
\lh HIDDEN Do cotors or design "hide" words

ARCHITECTURE

you want pages to be found for?

Can search engines easily

| AC CRAWY "crawl" pages on site?
Does site manage duplicate
Ad DUPLICATE content issues well?
As SPEED Does site load quickly?
A . Are URLS short & contain meaningtul
U  URL: keywords to page topics?
Does your site work well for mobile
Am MOBILE visitors, on smartphones and tahlets?
s CLOAKING Do you show search engines

different pages than humans?

© Copyright 2018 The Direct Marketing Association of Northern California. All rights reserved.

THE PERIODIC TABLE OF SEO SUCCESS FACTORS

seems like alchemy to the uninitiated. 3ul there's a science to it. Below are some

Lg  ouaumy

OFF-THE-PAGE FACTORS

Elements influenced by readers, visitors & other publishers

Are links from trusted, quality
or respected web sites?

Lt TEXT

Na links pointing at pages use wards
you hope they'll be found for?

ARCHITECTURE

LINKS

Ln NUMBER

Do many links point
at your web pages?

+3 2 +3 Vp PaD

Have you purchased links in
hopes of hetter rankings?

Sr

Reputation

Ht

Titles

IE

Authority

VI SPAM

Ac |Lg

Quality

Cy

Quality Crawl Country

Ta AUTHORITY

Have you created many links by spam-
ming blogs, forums or other places?

TRUST

Do links. shares & other factors
make site a trusted authority?

Th

History

N

Duplicate Text

Ha

Description

Cr

]
Research Th HISTOR

Hac <ite or its domain heen araund
a long time, uperating in same way?

T IDENTITY

Ti

Identity

Ln

Numbers

HE

Headers

Hs

Structure

Vd  Pracy

Vd L Sr REPUTATION

Piracy

Gg  SHARES

CGOUNTRY
Stuffing Pl LOCALITY

Ph  wisTORY

Daes site use means o verify
its identity & that of authors?

Has site been flagged for
hosting pirated content?

E

Do those respected on social

natwarke share your content? |
|

Do many share your content

on social networks?

] : EE
VS Pe

What country is
someone Incated in?

What city ur 'ocal area
is someone located in?

Has someone regularly visited
your site or sacially favared it?

Vh

Hidden

FACTORS WORK TOGETHER

Al factors on the table are important. but those marked 3 carry

Ps  socia

Cloaking

more weight than ) or 2. No single factor guarantees ton rankings
or success. but 1aving several favorable ones increases the odds.

Negative “violation” factors shown in red harm your chances.

{aarn Mara: http://selnd com/sentahla

written By: XRareh Fngine 1 and

Have your friends socially
favored the site?

BEAS &Y

DIRECT AND ONLINE MARKETING, INC.
gpveight Third Doorglicd o
REAL COMMITMENT. REAL RESULTS.
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DMANC What Do You Want Your Site To Do?

The Direct Marketing Association
of Northern California

CERTIFICATION WORKSHOP

= Before starting any sort of online marketing project you
need to understand what the end goal of your site is

= Sales
= Leads
= [nformation
= Awareness

© Copyright 2018 The Direct Marketing Association of Northern California. All rights reserved. https://dmanc.org/certification/



DMANC Cross Channel Realities

The Direct Marketing Association
of Northern California

CERTIFICATION WORKSHOP

= Remember that each marketing channel exists in a
larger media universe

= One channel will influence your success in other
channels

= Emalil drives search, broadcast influences email, print
drives direct traffic, social influences all channels

https://dmanc.org/certification/
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DMANC  web Analytics 101 - Your ROI Meter

The Direct Marketing Association
of Northern California

CERTIFICATION WORKSHOP
= \Web reporting vs. web analytics
= Data without action is just noise
= Use the data for analysis that will generate actions

= Share the data and propose actions as stories and not
dry points of data

© Copyright 2018 The Direct Marketing Association of Northern California. All rights reserved. https://dmanc.org/certification/



DMANC Setting Up Tracking

The Direct Marketing Association
of Northern California

CERTIFICATION WORKSHOP

= |f you're not tracking, you are wasting time & money
= Some top web analytics vendors

= Google Analytics®

= WebTrends®

= Adobe Marketing Cloud® (Omniture)

= CoreMetrics®

= ClickTracks®

© Copyright 2018 The Direct Marketing Association of Northern California. All rights reserved. https://dmanc.org/certification/



M Google Search Console - Bing Webmaster Tools

The Direct Marketing Association
of Northern California

CERTIFICATION WORKSHOP
s [nformation and submission interfaces for the search
engines
= Looks of great info on site stats

= Webmasters will receive warning when the site is in
serious trouble

= Must be a verified site owner or representative to
access

© Copyright 2018 The Direct Marketing Association of Northern California. All rights reserved. https://dmanc.org/certification/



DMAnNc

The Direct Marl(eting Association
of Northern California

Google Search Console - Bing Webmaster Tools

CERTIFICATION WORKSHOP

Google

Search Console

[2 Try the new Search Console
Dashboard
Messages (1)

v~ Search Appearance i ]
Structured Data
Rich Cards
Data Highlighter
HTML Improvements
Accelerated Mobile Pages
~ Search Traffic
Search Analytics
Links to Your Site
Internal Links
Manual Actions
International Targeting
Mobile Usability

v Google Index
Index Status
Blocked Resources

Remove URLs
» Crawl

Security Issues

New and important

Introducing the new Search Console for http://www.sanmina.com/

Current Status

Crawl Errors

Site Errors

DNS Server
connectivity

< <

URL Errors

1 Server error
1,076 Not found

Robots.txt
fetch

o

7= http:liwww. Help
Search Analytics » Sitemaps
m 27,021 M 478 URLSs submitted
Total Clicks M 456 URLs indexed
1,600 600
1,200 450
800 300,
400 150

2/5/18  2/10/18 2/15/18 2/20/18 2/25/18

© Copyright 2018 The Direct Marketing Association of Northern California. All rights reserved.

v Q -
Feb 1, 2018
View all
Al (1) 2>

Web Images
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DMANC

The Direct Marketing Association
of Northern California

CERTIFICATION WORKSHOP

Key Steps For A Successful Optimization:
Topics, Content & Key Phrases (Language)

© Copyright 2018 The Direct Marketing Association of Northern California. All rights reserved. https://d manc.org/certification/




DMANC  The Power of Topics and Key Phrases

i‘rr'\’eibiirecm'afke'ting Association
of Northern California

CERTIFICATION WORKSHOP

Search volume

User intent

Business impact

Relevance

© Copyright 2018 The Direct Marketing Association of Northern California. All rights reserved. https://d manc.org/certification/



DMANC  The Power of Topics and Key Phrases

The Direct Marketing Association
of Northern California

CERTIFICATION WORKSHOP

= Create good, interesting content that has value beyond
just capturing a search engine’s attention

= Language (text) that your potential customers use to
find your site

= Describe what your product or service is and why it is
good for the customer (positioning & messaging)

= This is how the search engines index and categorize
your site

= Beware of drinking your own marketing kool-aid.

© Copyright 2018 The Direct Marketing Association of Northern California. All rights reserved. https://dmanc.org/certification/



DMANC Key Phrases and Topics

maeemieio P Ogitioning, Messaging and Search
CERTIFICATION WORKSHOP

= How are your current users searching for your
products?

= How do they describe your products?
= How do they define their needs and wants?

= \Where and what have they heard about your products
in other channels?

= |t's about what they are saying and your understanding
of it!

© Copyright 2018 The Direct Marketing Association of Northern California. All rights reserved. https://dmanc.org/certification/



DMANC Identifying Keywords And Key Phrases

of Northern California

CERTIFICATION WORKSHOP

= Where do you find them?
= Talk to your current customers
= Look at your competitors
= Look at the trade press

= Look at your server logs and internal site search
= Use online tools

© Copyright 2018 The Direct Marketing Association of Northern California. All rights reserved. https://dmanc.org/certification/



DMANC Keyword Research Tools

The Direct Marketing Association
of Northern California

CERTIFICATION WORKSHOP

= Keyword tools
= Google AdWords Keyword Planner
= Adwords Account required
= Google’s Auto Suggest
= WordTracker.com
= http://www.wordtracker.com
= SpyFu.com
= www.spyfu.com
= Bing Keyword Research
= Google Search Console - Bing Webmaster Tools

lllllllllllllllllllllllllll

© Copyright 2018 The Direct Marketing Association of Northern California. All rights reserved. https://dmanc.org/certification/
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[MALC Understanding User Intent

The Direct Marketing Association
of Northern California

CERTIFICATION WORKSHOP

= \Write your on-page copy to match your best
understanding of the user’s intent for the page, i.e. what
are they looking for from the page?

= Info gathering
= Comparison
= Analysis

= Purchase

= Different ads/keywords are targeted to different
spots in the buying cycle

© Copyright 2018 The Direct Marketing Association of Northern California. All rights reserved. https://dmanc.org/certification/



DMAnc User Intent:

TG D! MO Ao M /G i & Modelino
CERTIFICATION WORKSHOP

= Categorize the keyword: brand name, product category,
function, industry terms, adjectives, etc.

= Searcher goal using the keyword
= Searcher expectation

= Keyword priority

= Searcher loyalty

© Copyright 2018 The Direct Marketing Association of Northern California. All rights reserved. https://dmanc.org/certification/



DMAnc User Intent:

TG D! MO Ao M /G i & Modelino
CERTIFICATION WORKSHOP

= Buy cycle progress
= Buy cycle next steps

= What is the primary classification of keyword based
on above characteristics?

= Share of search goal

= What is your opportunity presented by searcher
landing on a specific page using this keyword?

= Conversion action: what is the final goal for the
searcher?

© Copyright 2018 The Direct Marketing Association of Northern California. All rights reserved. https://dmanc.org/certification/



DMAnc User Intent

s Understanding Queries
CERTIFICATION WORKSHOP

= Navigational queries
= Searcher knows what they want but not where to
find it
= Informational queries
= Searcher wants to learn more about a topic
= [ransactional queries
=  Searcher wants to complete a specific action

© Copyright 2018 The Direct Marketing Association of Northern California. All rights reserved. https://dmanc.org/certification/



DMANC Qualifying Language

CERTIFICATION WORKSHOP

= \Words that help to isolate a specific opportunity,
Interest, audience or need

= Base Phrase - “lens filters”

= “neutral density graduated filters”
= “polarizing filter”

= “stuck filter removal”

© Copyright 2018 The Direct Marketing Association of Northern California. All rights reserved. https://dmanc.org/certification/



DMAnc Ambiguity

s Computers Are Still Literal
CERTIFICATION WORKSHOP

= The fisherman jumped off the bank and into the water.
= The bank down the street was robbed!

= Back in the day, we had an entire bank of computers
devoted to this problem.

= [he bank in that road is entirely too steep and is really
dangerous.

= The plane took a bank to the left, and then headed off
towards the mountains.

© Copyright 2018 The Direct Marketing Association of Northern California. All rights reserved. https://dmanc.org/certification/



DMAnc Headlines:

TG Dbt Marluhg Aancohos Assumed Lanaua
CERTIFICATION WORKSHOP

= Drunk Gets Nine Years In Violin Case

= Farmer Bill Dies In House

= Stolen Painting Found By Tree

= Red Tape Holds Up New Bridge

s Deer Kill 3,000

= Residents Can Drop Off Trees

= Include Children When Baking Cookies
= Miners Refuse To Work After Death

© Copyright 2018 The Direct Marketing Association of Northern California. All rights reserved. https://dmanc.org/certification/



DMANC Things, Not Strings!

The Direct Marketing Association
of Northern California

CERTIFICATION WORKSHOP

= Keywords are your guides but Google and the other
engines are now going much more towards semantic
analysis and away from individual keyword analysis

= Google is looking at “Things, not strings™

= Content needs to be an integral part of the site and not
just a standalone page

= Content needs to be useful, interesting and evergreen

Matt Cutts, Google Chief Spam Cop, Ret.

© Copyright 2018 The Direct Marketing Association of Northern California. All rights reserved. https://dmanc.org/certification/



DMAnc Taking Advantage of Semantic Analysis

The Direct Marketing Association
of Northern California

CERTIFICATION WORKSHOP

= Make an outline of your site’s sections and organize
them by subject

= Do the same for each page, organizing your thoughts

= Use H1-HG6 tags to briefly describe the section they
introduce

= Use this structure to look at how your competitors are
doing

© Copyright 2018 The Direct Marketing Association of Northern California. All rights reserved. https://dmanc.org/certification/



[m The Once & Future King!

TS L I hmeacation Quality Content
CERTIFICATION WORKSHOP
= Make the content interesting, useful and evergreen, i.e.
something that a person would like to read

= Have topics that support one another within your site,
link the most similar topics directly and the dis-similar
topics through others

= Make the content on your pages actionable, ask the
user to complete your site goals

= |f your site is poorly written, it does not matter where the
keywords are

© Copyright 2018 The Direct Marketing Association of Northern California. All rights reserved. https://dmanc.org/certification/



DMAnc Where To Use Your

o st Kevwords
CERTIFICATION WORKSHOP

= Now that they are identified, use them in:
= Body copy
= Headlines and sub-heads
= High on the page

= Repeat 4-5 times per page while still maintaining
strong copy

= Page titles

= File titles

= Link text

= ALT Tags

= META Info within the media files

© Copyright 2018 The Direct Marketing Association of Northern California. All rights reserved. https://dmanc.org/certification/




DMANC Keyword Placement

The Direct Marketing Association
of Northern California

CERTIFICATION WORKSHOP s T el=

000 (< (Em] fat e = beasleydirect.com/services/search-engine-optimi

Scripting SEO...e Sites - Moz  JT GT - er BDOM GTM Launcher ?=applybtn Bay Total Connect 2.0 Watson Camp... Automation  AJ Tutoring -...nk you John! >

earch Engine Optimization-Beasley Direct & Online Marketing

| EAT| iny f 3 &G

REAL COMMITMENT. REAL RESULTS.

FI Ie N ame HOME BACKGROUND SERVICES PORTFOLIO RESOURCES BLOG CONTACTUS Request a Free Consultation ‘ ‘ 408-782-0046 {

Page Title
Breadcrumb Search Engine Optimization
—>

Headline =™—_ |

Link Text —
Body

SEARCH ENGINE OPTIMIZ Search Engine Optimization

Properly performed, Organic Search Engine Optimization (SEO) will make your site more
dsjble to search engine users who are actively engaged in seeking information about

. vours. If your website shows up high on the search engine page
based on a relevant search phrase, you will gain valuable traffic that is already self-
qualified and more likely to take action on your site.

SEO is parallel to, but distinct from, Pay-Per-Click (PPC) 0/
Marketing in which you pay for placement and results. 7 0 o
However, SEO isn’t “free”. It takes deep analysis and lots

of elbow grease, on your part and ours as an SEO of websites weren’t mobile

company, to ensure content is properly presented for optimized and thus lost
search visibility under

discovery. It also takes an awareness of the current Google’s new algorithm,
requirements of Google, Yahoo and Bing. These released in April 2015.
requirements (defined through non-public algorithms)

are constantly changing as the search engines strive to

provide the best possible results for their users.

As a professional SEO company, we properly perform SEO to help you avoid penalties for
accidentally violating the engines’ rules against spam—content which is designed to
game the system, rather than serve users. We’ve found that almost all sites have at least
some content that could be called spammy, and almost always it’s unintentional. Often,
this content was created based upon outdated SEO practices, which Google now
considers as spamming. As an experienced, professional SEO company we can help you

© Copyright 2018 The Direct Marketing Association of Northern California. All rights reserved. https://dmanc.org/certification/




DMAnc META Title & Description Tags

s |deal Source Code Components
CERTIFICATION WORKSHOP

GO gle abm marketing platforms Q FEH # )

All News Images Shopping Videos More Settings Tools

About 190,000 results (0.60 seconds)

124 Pages of ABM Strategy | Download Free Complete Guide
(Ad) www.engagio.com/ABMGuide ¥ H
Clear and CompIe]:te Guide to Acc;unl Based Marketing (124 pages) M ETA Tltle (56 CharaCte rs)

Account-Based Marketing | From Demandbase | demandbase.com
[Ad) www.demandbase.com/Account-Based/Marketing v (415) 683-2660

Download the eBook & Learn How To Target Key Accounts Using ABM.

Services: Technology Integration, B2B Advertising Solutions, Account Based Advertising, Account
Prioritize Your Visitors - Account Based Marketing - Data that Mean Something

META Description (300 characters)
(w/benefit statement)

#1 Marketing Platform® | Marketing Platform | marketing360.com
[Ad] www.marketing360.com/Marketing/Platform v

Innovative Marketing Technology For Your Business. Get a Free Demo!
Inc. 500 Company - Marketing Automation

Lots of Keywords in both

Bombora acct-based marketing | Drive hyper-targeted ABM
[Ad] www.bombora.com/ABM/Intent-data v

See how ABM & Intent Data increases audience engagement. Get our free report!
Find Surging Companies - B2B Intent Data

Best Account-Based Marketing Software in 2018 | G2 Crowd *
https://lwww.gZcrowd.com » CRM & Related Software > Marketing Software v
Find the best Account-Based Marketing Software using real-time, up-to-date data from

used by Account-Based Marketing professionals. Terminus. (57) ... Terminus. (57) -
Analytics. (56) - Infer. (49) ...

Ambition | The Top 12 Account Based Marketing Tools for E AS L EY
https://ambition.com/blog/.../2017-02-12-top-10-account-based-marketing-fools-2017... v DIRECT AND ONLINE MARKETING, INC.
An excerpt from our new eBook, The 2017 Trends and Tech Guide for B2B Sajs and Marketing, co- REAL COMMITMENT. REAL RESULTS.
authored by Prezi and LeadGenius. ... If you're new to ABM and need a plaggrm that can show you the

ropes while you see your strategy through to completion, Terminus is a greaPoption. Cost: $3-$$$. Best
for: Entry- level ...
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DMAnNC Anatomy Of A Link

The Direct Marl@ting Association
of Northern California

CERTIFICATION WORKSHOP

Successful SEO Tactics: On-Site Optimization

Ryan Woolley, August 12, 2011

10 Comments Sign
Ly
En
On-site optimization has long been a cornerstone in any organic search effort. It's an expansive
topic and to fully cover it within one article would be impossible. |

We're previously discussed keyword selection. As the second of four spheres in the SEO Tactics
Chart, we’ll now address some of the more imp onsiderations related to the art and s(Tence
of on-site optimiZation.

nchor Text - 1st focu

n dealing with on-site optimization tactics is to optimize toward the
're trying to attract to your site. An engine’s algorithm isn’t going
r lose sight of this.

One important principle
end user. Never forget who y
to convert, a human being will. Ne

Another important principle is to plan holi
description tag, H1, breadcrumb, ATL tag, etc:
optimizing a page. These attributes must work to

ically. Don't think of your sitemap, title tag,
s separate attributes used in the process of
her at the page level to be successful.

BEASLEY

DIRECT AND ONLINE MARKETING, INC.

S\urrounding Text, 2nd focus
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DMANC

The Direct Marketing Association
of Northern California

CERTIFICATION WORKSHOP

Key Steps For A Successful Optimization:
Onsite Technical Factors

© Copyright 2018 The Direct Marketing Association of Northern California. All rights reserved. https://d manc.org/certification/




DMANC On Site Factors For SEO

The Direct 'Marke'ting Association
of Northern California

CERTIFICATION WORKSHOP

Canonical URLs
Breadcrumbs

Header/Footer links

Internal link anchor text Site structure
& internal
linking

404/500 errors

Sitemaps

Robots. txt Technical

concerns/
crawlability

Site performance

(HTTP requests, inline coding, server
architecture, page size, elc.. |

JavaScript/
Flash use

Title &

meta 'OgS Text vs.

Content images

BEASLEY

DIRECT AND ONLINE MARKETING, INC.

Keywo rd REAL COMMITMENT. REAL RESULTS.

density
https://dmanc.org/certification/

Relevancy
& quality

Code to

content ratio




DMANC Technical Site Review

The Direct Marketing Association
of Northern California

CERTIFICATION WORKSHOP

= Focuses on two key audiences
= Spiders: search engines and directories
m People: prospects, customers, partners, efc.
= Review the site as outside users see it
= Key items considered
Architecture Content (Siloing)

Underlying technology Content (Quality & Originality)
Source code Page format/layout

© Copyright 2018 The Direct Marketing Association of Northern California. All rights reserved. https://dmanc.org/certification/



DMANC Do You See What | See?

The Direct Marketmg Association
of Northern California

CERTIFICATION WORKSHOP

<> » LOGIN CONTACT US DOWNLOAD SEARCH l— m’ """ |
SATMETRIX"

ABOUT US SOLUTIONS SERVICES CUSTOMERS NEWS /EVENTS ALLIANCES

Satmetrix Systems is the leading provider D,
of enterprise solutions for improving business
loyalty and profitability.

Events

ncorporate business loyalty

12/23/02 Satmetrix Systems Signs : Jan. 27-29, 2003 P
International Safe Harbor Agreement to Dallas, Texas s 32
Protect Personal Customer Data Sent from Call Center Dol
Europe to the United States
e Demo & C M P
Conference ' : Satmetrix 8 integrates

2/ 2 Satmetrix Systems Names Steve
Acklﬂy Vnce President of Worldwide Sales

seamlessly with Siebel
Customers

11/06/02 Satmetrix Systems Announces

Integration with Siebel 7.5 eBusiness Applications.

Learn More »

SIEBEL. View emo >

© 2003 Satmetrix Systems, Inc. Al rights Reserved. Terms of Use

BEASLEY

DIRECT AND ONLINE MARKETING, INC.

REAL COMMITMENT. REAL RESULTS.
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DMANG Do You See What | See?

The Direct Marketing Association
of Northern California

CERTIFICATION WORKSHOP

<> » LOGIN CONTACT US @ @ I [@ @

SATMETRIX" A

4

12/23/02 Satmetrix Systems Signs
International Safe Harbor Agreement to g
Protect Personal Customer Data Sent from !]
Europe to the United States

8] 12/02/02 Satmetrix Systems Names Steve | |4}
Ackley Vice President of Worldwide Sales

, : Customers
11/06/02 Satmetrix Systems Announces
Integration with Siebel 7.5
r—:? e
=

!

& WIRELESS

© 2003 Satmetrix Systems, Inc. Al rights Reserved. Temms of Use 5

DIRECT AND ONLINE MARKETING, INC.

REAL COMMITMENT. REAL RESULTS.
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DMAnc Invisible Sites

s Blinders For Spiders
CERTIFICATION WORKSHOP

= Key reasons for lack of search visibility and poor
placement with search engines are:

= Underlying technology of the site presents
roadblocks to being effectively indexed

= Components and functionality in the architecture are
viewed by search engines as red flags indicative of
spam

= Source code and graphics drown out content

= Content needs to make better use of keywords and
phrases that match the audience’s use of language
In their search queries

© Copyright 2018 The Direct Marketing Association of Northern California. All rights reserved. https://dmanc.org/certification/




of Northern California

DMANC Rooms Without Doors - Site Architecture

CERTIFICATION WORKSHOP

Designed by IT for Organization on a Server

www.satmetrix.com/

v
| Mterms.html IF | 1.

o} it
| Mtechnol || fservice || ftour ||=
y
| /contract H /pdfs H /about H falliance H /solution H /news H /customer H fresource
{ /products [

| frel_actsuite.html || |/rel_exchgsuite.html | | /rel rptsuitehtml || |

/rel.html |

| frel_samplmgtsuite.html | | /smmarketstathtml | | /smhealthcare.html | | /smenterprise.html |

Meaty content is buried too deep within the site,
down at levels 5 and 6.

© Copyright 2018 The Direct Marketing Association of Northern California. All rights reserved.
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DMAnc Opening the Doors

e Flattening Architecture
CERTIFICATION WORKSHOP

| \ | Home = ] |
1St Ievel | Login‘)] | Searchcj | Contact U‘s)"l |Down|oaa>1 | PrivacyQ'I | Terms of Use';j

I I I I

2nd Level Solutions | Services | | Customers | | Aliances | News About Us
- — Events
Satmetrix Satmetrix Satmetrix About
Solutions Services Alliances What'sb" Satmetrix
Success Noew -
3rd Level Satmetrix I Edu BI Stories I Alliance Bkgrd
Relationships —— Partners Press
Releases

Sqtmetr Client Alliance Board
Line Of Central | Programs Media
Business

—- Clips Investors
Satmetrix= -
Healthcare

Delplio

Satmetrix™ ThoughI>
Enterprise Leader

- Forum
Satmetrix

Market Stat

Product F -
R Meaty content is now at root & second levels
| Product Tour '}

| How It Works')]
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DMAnc Content Siloing

The Direct Marketing Association

Organizing Your Content
CERTIFICATION WORKSHOP

= A well organized site with clear content/subject/sections
Is rewarded in the SERPs

= Map out site architecture early on, directories and sub
directories should all be structure to have like content

s Internal links should re-enforce the content silos

© Copyright 2018 The Direct Marketing Association of Northern California. All rights reserved.
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DMANC Directory & File Names

The Direct Marketing Association
of Northern California

CERTIFICATION WORKSHOP

= Incorporate key phrase rich names for files and
directories

= Keywords that mirror content of pages increase page’s
ranking by increasing the relevance

= Example:
= Current: ../rel/PC.html
= Revised: ../support/Using-LG-phone-video.html

© Copyright 2018 The Direct Marketing Association of Northern California. All rights reserved. https://dmanc.org/certification/



DMAnc  Spider Junk Food

s Gleaning Out The Filler
CERTIFICATION WORKSHOP

= The average site has code (machine instructions) to
content (human/spider) ratio = 80/20

= This means that 1 in 5 "words” on the page is user
friendly content, the rest are spider junk food

= Offload code segments into .css and .js include files
= Aim for code to content ratio of 55/45 or better

© Copyright 2018 The Direct Marketing Association of Northern California. All rights reserved. https://dmanc.org/certification/



DMANC Source Coder Road Signs

CERTIFICATION WORKSHOP

= Consists of META Tags and HTML formatting
commands

= META <TITLE>, <DESCRIPTION>, <KEYWORDS>
s <H1> <H2> <EM>, efc.

= Can also use consistent CSS style sheets to format
pages

= Using the language of the web to feed the spiders while
reinforcing your customer message

© Copyright 2018 The Direct Marketing Association of Northern California. All rights reserved. https://dmanc.org/certification/



Mﬁ XML Sitemaps

The Direct Marketing Association
of Northern California

CERTIFICATION WORKSHOP

= Afile uploaded to the search engines to help them keep
current with all of the pages on your site

= Very light on details, just URL, update frequency and
relative importance

= Upload to the following links
= Google Search Console
= Wwww.google.com/webmasters/tools/
= Bing/Yahoo
= http://www.bing.com/toolbox/webmaster

© Copyright 2018 The Direct Marketing Association of Northern California. All rights reserved. https://dmanc.org/certification/
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DMANC

The Direct Marketing Association
of Northern California

CERTIFICATION WORKSHOP

Key Steps For A Successful Optimization:
Optimizing Non-Text Content

© Copyright 2018 The Direct Marketing Association of Northern California. All rights reserved. https://d manc.org/certification/




DMAnc Search: It’s Not Just The Webpage

o st Anvmore
CERTIFICATION WORKSHOP

= All major engines have different types of search
available now:

= Images

= Maps

= Videos

= Music (sort of thanks to RIAA!)

= News

= Number (VIN, package tracking, flights, etc)
= Book Search

= Product

© Copyright 2018 The Direct Marketing Association of Northern California. All rights reserved. https://dmanc.org/certification/



DMAnc Why Bother To Optimize

s Non-text Based Content
CERTIFICATION WORKSHOP

Searched for “Steve Ballmer video™ on Google , #1
ReSUIt Go gle steve ballmer video a

All News Videos Images Shopping More Settings Tools

About 1,290,000 results (0.38 seconds)

Steve Ballmer Going Crazy on Stage - YouTube
YouTube - Randy van der Meer

Steve Ballmer Going CRAZY!!! - YouTube

- https://www.youtube.com/watch?v=04FOUQpnGsc v
Oct 29, 2008 - Uploaded by utefan23
steve ballmer being a monkey.

Steve Ballmer crying on stage during his last speech at Microsoft ...

https://www.youtube.com/watch?v=CYKFcwrHmi0 v
Sep 28, 2013 - Uploaded by Las D. Rashid
. Steve Ballmer crying on stage during his last speech at Microsoft #respect.

DIRECT AND ONLINE MARKETING, INC.

Steve Ballmer goes crazy at a Microsoft corporate event on stage ... AT e
www.dailymail.co.uk/video/.../video.../Steve-Ballmer-goes-crazy-Mic...
~ Steve Ballmer goes crazy at a Microsoft corporate event. Former Microsoft boss
|

i yells and jumps on stage as he ...

&
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https://www.youtube.com/watch?v=I14b-C67EXY

DMANC Image As Reputation

The Direct Marketing Association
of Northern California

CERTIFICATION WORKSHOP

Google  riaa

Web News Images Videos Books More ~ Search tools

Screwing artists and
consumers since 1952

RECORDING INDUSTRY

‘SSO%”DN
AMERICA

Screwing artists and
consumers since 1952

BEASLEY

DIRECT AND ONLINE MARKETING, INC.

REAL COMMITMENT. REAL RESULTS.
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DMANC Image Optimization

The Direct Marketing Association
of Northern California

CERTIFICATION WORKSHOP

= More media and images will be incorporated into
universal/blended search

= Results can change rapidly
= Often times, your competitors are not appearing here

= \What do your images say about your product &
company?

© Copyright 2018 The Direct Marketing Association of Northern California. All rights reserved. https://dmanc.org/certification/



DMANC Non-text Media Meta Data

The Direct Marl@ting Association
of Northern California
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». Copyright 2007, Thyfault & Associates

Colorado Christmas 2. Colorado Christmas 2.
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The Heartbreak of Dandruff

John Thyfault

This is what happens when you ¢on't use Acme Dandruff Shampo,
www. acme-dandruff-cures. com

Acme Dandruf! Shampoo, Dandruff Cures, General Sillyness

The Heartbreak of Dandruff - dandruff.jpg

© Copyright 2018 The Direct Marketing Association of Northern California. All rights reserved.

REAL COMMITMENT. REAL RESULTS.
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DMANC Image Optimization

The Direct Marketing Association
of Northern California

CERTIFICATION WORKSHOP

= Name images with keywords that reflect content
s Alt text

= Content around image

= Page that image appears on

= Anchor text used in links to images

= Make image folder available to spiders

= Take advantage of META info in image file

© Copyright 2018 The Direct Marketing Association of Northern California. All rights reserved. https://dmanc.org/certification/



PMA[NC Image Optimization

CERTIFICATION WORKSHOP

= Send out images with press releases.

= Create a XML sitemap and feed your images to Google,
Bing & Yahoo.

= If using Javascript to set up slide shows, you may want
to consider also having a page with thumbnails and text
around every thumb.

= Use sharing sites such as Flickr if appropriate.
= Add links back to your sites.

= Keyword rich description.

= Geo tag image.

© Copyright 2018 The Direct Marketing Association of Northern California. All rights reserved. https://dmanc.org/certification/



DMANC  video Optimization

The Direct Marketing Association
of Northern California

CERTIFICATION WORKSHOP
= Upload to video sites such as YouTube & Vimeo
= Links back to your site
= Keyword rich Descriptions, Titles and Tags

= Videos can be product demos, news items, interviews
or reviews

= Show uses of your product

= Yes, we'’re business marketers but don’t be afraid to
entertain

© Copyright 2018 The Direct Marketing Association of Northern California. All rights reserved. https://dmanc.org/certification/



DMANC  video Optimization

The Direct Marketing Association
of Northern California

CERTIFICATION WORKSHOP

= Flash Video Players can be unfriendly to spiders, so the
same optimization rules apply as for images

Name images with keywords that reflect content
Alternate text

Content around videos

Page that video appears on

Anchor text used in links to videos

Make video folder available to spiders

Allow video files to be embed-able

© Copyright 2018 The Direct Marketing Association of Northern California. All rights reserved. https://dmanc.org/certification/



DMANC Other Non-Text Media Optimization

of Northern California

CERTIFICATION WORKSHOP

= Audio files, PDFs, presentations, etc all have meta data
options that will allow you to embed information into the
file

= The same rules apply for placing the file on the page

and surrounding it with descriptive, keyword rich
content as images and videos

© Copyright 2018 The Direct Marketing Association of Northern California. All rights reserved. https://dmanc.org/certification/



M Design Your Site For All Devices

The Direct Marketing Association
of Northern California

CERTIFICATION WORKSHOP

Google added mobile friendliness as a major ranking
factor in 2015 - Currently mostly impacts mobile
searches but mobile is the main search channel now

Google and the other engines now view the world as a
multi-screen environment

You must be aware of how your site displays and
functions on desktops, smart phones and tablets

You can build your site to be responsive, with all the
code on one set of pages or to redirect to a separate
mobile version

Responsive is better but more difficult

A separate mobile site has some search costs in the
splitting of traffic and links

© Copyright 2018 The Direct Marketing Association of Northern California. All rights reserved. https://dmanc.org/certification/




DMAN_(_: Mobile and Local Searches

The Direct Marketing Association
of Northern California

CERTIFICATION WORKSHOP

= 59% of all local intent searches are performed on a
mobile device

= Many of these are in-process searches on the go or
2nd device searches

= Most are far down the buying cycle

© Copyright 2018 The Direct Marketing Association of Northern California. All rights reserved. https://dmanc.org/certification/



DMAnc Google’s Guidelines For Mobile

The Direct Marketing Association
of Northern California

CERTIFICATION WORKSHOP
= Understand different devices
= Understand key points in going mobile
= Select your mobile configuration
= Frequently asked questions
= Responsive Web Design
= Dynamic Serving
= Separate URLs

= https://developers.google.com/webmasters/
mobile-sites/mobile-seo/?hl=en

© Copyright 2018 The Direct Marketing Association of Northern California. All rights reserved. https://dmanc.org/certification/
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DMAN_(_: Google’s Common Mobile Mistakes

The Direct Marketing Association
of Northern California

CERTIFICATION WORKSHOP
= Blocked JavaScript, CSS and image files
= Unplayable content
= Faulty redirects
= Mobile-only 404s
= App download interstitials
= Irrelevant cross-links
= Slow mobile pages

© Copyright 2018 The Direct Marketing Association of Northern California. All rights reserved. https://dmanc.org/certification/



DMANC Responsive Design Examples

The Direct Marketing Association
of Northern California

CERTIFICATION WORKSHOP

San Leandro Store (510) 483-1298 Mtn. View Store (650) 988-8581
. L3
CAPtISt]c ContactUs AboutUs Blog Membership
STON E Countertops Tiles Gallery How to Buy Get An Estimate Our Quality

Experience the luxury qf

' The Perfect
Bathroom

We install custom showers &
bathroom surfaces. Featuring
stone, glass, ceramic, Talavera
tiles & more, in a multitude of

1 .1., il designs.
E S C—
- - > - _—
O e

READ MORE

Welcome to Artistic Stone

BEASLEY

senvice

Al Inc. ,‘ , =t d 1
yelpde % sE=o DESTRRAY 10- VEARS

coooo FastestGrowing ' 2940 __ RATING IN BUSINESS SINCE 2001
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DMANC

s RESPONSive Design Examples

of Northern California

CERTIFICATION WORKSHOP

San Leandro Store (510) 483-1298

San Leandro Store (510) 483-1298
Mtn. View Store (650) 988-8581
Mtn. View Store (650) 988-8581

San Leandro Store (510) 483-1298
cAl‘tiStic o e Mtn. View Store (650) 988-8581
Artistic

STON E

Aprtistic

STON E
Countertops

' & . '1 Tiles
7 ﬂ Gallery Counterto
I | ] B BN | T R ps
e . L R D) How to Buy Prefabricated Granite
Get an E»St:lmate Prefabricated Marble
o .
Our Q}:l ity Prefabricated Quartz
ur Blog

Natural Stone Slabs
Quartz Slab
Recycled Slabs
Sink Options
Tiles
Gallery
How to Buy

Welcome to Artistic Stone

Get an Estimate

‘ Our Quality
yelp=s

é Our Blog
. ooooo

Welcome to Artistic Stone

© Copyright 2018 The Direct Marketing Association of Northern California. All rights reserved.



DMANC

The Direct Marl(eting Association

of Northern California

Responsive Design Examples

CERTIFICATION WORKSHOP

Countertops

Tiles Gallery

ContactUs

How to Buy

AboutUs Blog Mem

Get An Estimate

Our Qual

Countertops

Prefab Granite
Prefab Quartzite
PrefabMarble
Prefab Quartz

New Arrivals
Natural Stone Slabs
QuartzSlab
Engineered Marble Slabs
Recycled Slabs
Edge Options

Sink Options
Clearance

Countertop Care & Maintenance

Tiles

Backsplash
Wall

Floors

Ceramic

Natural Stone

Glass

Porcelain

Other Tiles
Purchasing Tile

Tile Pricing

Tile Care & Maintenance

Gallery

Inspirations
Installation Videos
Kitchen Remodel
Bathroom Remodel
Floor Remodel

Fireplace Remodel

How to Buy

Home » Countertops » Prefab Granite

Color Samples

Light Granite

Online Estimator

Brown Granite

© Copyright 20

Dark Granite

Prefab Granite

We have the largest color selection of prefabricated counter
the San Francisco Bay Area, from most popular to exotic and
colors. With a standard 3/4" thickness, our prefab

countertops are made in strict compliance with the Ca
Building Code.Our material quality is one of the best in the

well-known for its edge selections, color/pattern matching, lary
lamination, flatnes|

islands and back-splashes, polish,

straightness.

Retail Price: $45/sq. ft. - $65/sq. ft. Installed

(Please ask our Sales Team for Material only price)
*Please feel free to contact us for availability.

Available Prefabricated Countertop Size:
(Length x Width)

Countertops 100" x 25.75" 110" x 25.75"
Islands 110" x 36" 110" x 42" 1
Backsplashes 110" x 4" 110"x 7"
e

Edge Options

Green Granite

IS

San Leandro Store (510) 483-1298

Mtn. View Store (650) 988-8581
—T
Artistice

Prefab Granite

We have the largest color selection of prefabricated countel
Francisco Bay Area, from most popular to exotic and uniqy
standard 3/4" thickness, our prefab granite countertops ai
compliance with the California Building Code.Our material qui
best in the market, well-known for its edge selections, color/p|
larger size islands and back-splashes, lamination, polis|

straightness.

Retail Price: $45/sq. ft. - $65/sq. ft. Installed
(Please ask our Sales Team for Material only price)

*Please feel free to contact us for availability.

Available Prefabricated Countertop §
(Length x Width)

Countertops 100" x 25.75" 110"x25.75"
Islands 110"x 36" 110" x 42" 1
Backsplashes 110" x 4" 110"x 7"

Color Samples

Online Estimator

Available Prefabricated Countertop Sizes
(Length x Width)

Countertops 100"x 25.75" 110" x 25.75"
Islands 110" x 36" 110" x 42" 100" x 52"
Backsplashes 110" x 4" 110"x 7"

SHARE THIS

Color Samples
Online Estimator
Edge Options
Light Granite

Brown Granite

Dark Granite

Granite

!

DIRECT AND ONLINE MARKETING, INC.

8 The Direct Marketing Association of Northern California. All rights reserved.

REAL COMMITMENT. REAL RESULTS.

https://dmanc.org/certification/




DMANc Organic Search Engine Optimization

The Direct Marketing Association
of Northern California

CERTIFICATION WORKSHOP

= SEO is an ongoing process. It takes a commitment to a
continued program to keep your site search friendly

= Your site needs to have relative, interesting content that
IS evergreen to rank well. Focus on creating the best
content you can, then work the technical angles of SEO

= Highlight the content that you want to emphasize for the
engines using good, standard HTML and the features of
your CMS

© Copyright 2018 The Direct Marketing Association of Northern California. All rights reserved. https://dmanc.org/certification/



DMANC  Free SEO Audit

The Direct Marketing Association
of Northern California

CERTIFICATION WORKSHOP

= Beasley Direct and Online Marketing is offering a free
preliminary Search Engine Optimization audit for those
who are interested.

s Please emalil Ibeasley@beasleydirect.com and
include “SEO Audit Offer” in the subject line.

© Copyright 2018 The Direct Marketing Association of Northern California. All rights reserved. https://dmanc.org/certification/
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DMAnc More Information With Our NEW Guide

The Direct Marketing Association
of Northern California

CERTIFICATION WORKSHOP

= Boosting SEO with an Organic Search Boosting SEO
Englne ReVIeW ;vei;}rlclinSi(t);g}feI:Iiicew

= Understand where your site is effective and A Hands.On Guide
where you need to improve

= Learn the scope of the changes needed

= Answer the question, “Can | do this :
myself?”

http://www.beasleydirect.com/search_marketing/beasley direct _guide SEO_audit_2013.pdf

https://dmanc.org/certification/
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[MQ New Link Building White Paper

The Direct Marketing Association
of Northern California

CERTIFICATION WORKSHOP

A little more background o
on link building with a NS\ |k ulding
series of good strong
tactics to help move your A Hands-On Guide
campaign forward.

http://www.beasleydirect.com/blog/link_building/BD_LinkBldg_Pgs 130507.pdf

BRGRESNSER ¢ Direct Marketing Association of Northern California. All rights reserved. https://d manc.org/certification/
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DMANC Optimize Your Landing Pages With This Guide

The Direct Marketing Association
of Northern California

CERTIFICATION WORKSHOP

= Optimize your landing pages with this
10-page, hands-on guide offering tips

Capture More Leads

on- With Optimized
= Des |g n Landing Pages
s Personalization A Hands-On Guide
= Offers

= Usability

http://www.BeasleyDirect.com/Landing-Pages-Guide.html
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DMANC Learn How to Optimize Your Emails

The Direct Marketing Association
of Northern California

CERTIFICATION WORKSHOP

= Learn how to optimize your emails for
delivery through spam filters and for coaes

consistency across email browsers in this Q,%]
handy guide. Learn how to:

= Get your email around spam filters

= Make your email look consistent across
browsers

= Optimize your design for blocked
Images and preview pane

http://www.BeasleyDirect.com/Email-Audit-Guide.html
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DMAnNC Thank You!!

The Direct Marketing Association
of Northern California

CERTIFICATION WORKSHOP

= John Thyfault

= Beasley Direct and Online Marketing, Inc.

= http://www.beasleydirect.com/search _marketing.html
= jthyfault@beasleydirect.com
= 0650-323-1881
=  @JohnThyfault
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